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26% of Pakistanis believe switching to ‘Energy Saver’ light bulbs can be their single
best personal contribution to help save energy: GILANI POLL/GALLUP PAKISTAN

November 2, 2011

Majority of Pakistanis (53%) believe their participation in ‘save energy campaigns’

Survey carried out by Gallup Pakistan revealed
that 26% of Pakistanis believe switching to
‘Energy Saver’ light bulbs can be their single best
personal contribution to help save energy.
Click for details

53% believe their participation in ‘save energy campaigns’
would equally benefit them and the government. The rest are
split between those who believe the principal beneficiary will

Majority of Pakistanis (53%) believe their participation in save energy campaigns
would equally benefit them and the government. The rest are split between those who
believe the principal beneficiary will be the government (26%): GILANI
POLL/GALLUP PAKISTAN

November 3, 2011

split between those who believe the principal beneficiary will
be the government 26% and others believing it will be the
individual Consumer of Electricity 20%.
Click for details

Divided views on the future of current Government:
Vast Majority is keen on its early exit, but is split three ways in their approach; 34%

Vast Majority is keen on its early exit, but is split
three ways in their approach; 34% favor street-
politics, 28% favor struggle through parliament, 9%
are uncertain on the approach. The remaining 27%
do not favor early exit

Vast Majority is keen on its early exit, but is split three ways in their approach; 34%
favor street-politics: GILANI POLL/GALLUP PAKISTAN

November 4, 2011

Gilani Research Foundation is a not for profit public service project to provide social science research to students
d i li k d d iti i P ki t d th l b

DisclaimerDisclaimer:: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see
website: www.gallup-international.com

do not favor early exit.
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academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan
(www.gallup.com.pk)
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The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that views are

Sharply Divided Views on 5 Day week: 49% are in favor whereas 50% oppose this:
GILANI POLL/GALLUP PAKISTAN
Islamabad October 31, 2011

y p
divided sharply on 5 Day week: 49% are in favor
whereas 50% oppose this.

In a s r e  a nationall  representati e sample of  men and omen from across the In a survey a nationally representative sample of  men and women from across the 
four provinces were      asked the following question: “Recently, with a view to save 
energy, government took decision of  two holidays in a week, are you in favor or 
against of  this decision by government?” Responding to this 49% said that they are 
in favor of  two holidays in a week whereas 50% are against this decision. However 1% 
did not give a view.

Question: “Recently, with a view to save energy, government took decision of  two 
holidays in a week, are you in favor or against of  this decision by government?”
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Continued…………

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2714 men and women in rural and urban areas of all four provinces of the
country, during October 16 - October 22, 2011. Error margin is estimated to becou t y, du g Octobe 6 Octobe , 0 . o a g s est ated to be
approximately + 2-3 per cent at 95% confidence level.
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23% not keen to cooperate with Government sponsored Energy saving campaigns;
while 33% are quite keen and 41% are very keen: GILANI POLL/GALLUP PAKISTAN
Islamabad November 1, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that 23% notcarried out by Gallup Pakistan revealed that 23% not
keen to cooperate with Government sponsored
Energy saving campaigns; while 31% are quite keen
and 43% are very keen.

In a survey a nationally representative sample of men and women from across the
four provinces were asked the following question: “Imagine that Government
launches “Energy Saving Campaign” in which you are requested to use less electricity
(not forcefully). How many chances are there that you will support government?”
Responding to this 41% are very keen to help the government in any such initiative,
33% are quite keen whereas 18% are not so keen and 5% are not keen at all. However
3% did i i3% did not give a view.

Question: “. Imagine that Government launches “Energy Saving Campaign” in which 
you are requested to use less electricity (not forcefully). How many chances are there 

that you will support government?”
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Continued…………

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of  Gallup International. The recent survey was carried out among 
a sample of  2714 men and women in rural and urban areas of  all four provinces of  the 
country, during October 16 - October 22, 2011. Error margin is estimated to be 
approximately + 2-3 per cent at 95% confidence level.
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The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that 26% of

26% of Pakistanis believe switching to ‘Energy Saver’ light bulbs can be their single
best personal contribution to help save energy: GILANI POLL/GALLUP PAKISTAN
Islamabad November 2, 2011

In a survey a nationally representative sample of men and women from across the

carried out by Gallup Pakistan revealed that 26% of
Pakistanis believe switching to ‘Energy Saver’ light bulbs
can be their single best personal contribution to help save
energy.

four provinces the respondents were asked to choose from four different methods of
their personal contribution to help save energy in their country. They were to choose
only one of those four methods; the one they considered would be their best way of
contributing to the save energy campaign. Responding to this 44% said that they will
support by switching off the unnecessary lights, 15% will decrease use of AC/Cooler;
13% said that they will help spread awareness about energy saving methods; whereas
26% said that they will use energy savers at home However 2% did not give a view It26% said that they will use energy savers at home. However 2% did not give a view. It
should be noted as background information that currently Pakistan is undergoing a
severe power shortage crisis.

Question: “How can you support the government in ‘Energy Saving Campaign’? 
Kindly tell that personally which one will you stress more out of  the following four?”
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of  Gallup International. The recent survey was carried out among 
a sample of  2714 men and women in rural and urban areas of  all four provinces of  the 
country, during October 16 - October 22, 2011. Error margin is estimated to be y, g , g
approximately + 2-3 per cent at 95% confidence level.
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Majority of Pakistanis (53%) believe their participation in ‘save energy campaigns’
would equally benefit them and the government. The rest are split between those who
believe the principal beneficiary will be the government (26%) and others believing it
will be the individual Consumer of Electricity (20%): GILANI POLL/GALLUP
PAKISTAN
I l b d N b 3 2011

The results of a Gilani Research Foundation Survey carried
out by Gallup Pakistan revealed that majority of Pakistanis
(53%) believe their participation in ‘save energy campaigns’
would equally benefit them and the government. The rest
are split between those who believe the principal beneficiary

Islamabad November 3, 2011

In a survey a nationally representative sample of men and women from across the
four provinces the respondents were asked “In your opinion, such campaign will give
more benefit to the government; you or both will have the equal benefit?” Responding
to this 26% said that the government will be more beneficial of such ‘Energy Saving

will be the government (26%) and others believing it will be
the individual Consumer of Electricity (20%).

to this 26% said that the government will be more beneficial of such Energy Saving
Campaign’; 20% think that they themselves will be benefitted whereas 53% think
that both the government and public will be benefitted by such campaigns. However
1% did not give a view.

Question: “In your opinion, such campaign will give more benefit to the government; 
you or both will have the equal benefit?”y q
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The study was released by Gilani foundation and carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup International. The recent survey was carried out
among a sample of 2714 men and women in rural and urban areas of all four
provinces of the country, during October 16 - October 22, 2011. Error margin isp y, g , g
estimated to be approximately + 2-3 per cent at 95% confidence level.
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Divided views on the future of current Government:
Vast Majority is keen on its early exit, but is split three ways in their approach; 34%
favor street-politics, 28% favor struggle through parliament, 9% are uncertain on the
approach. The remaining 27% do not favor early exit. GILANI POLL/GALLUP
PAKISTAN
I l b d N b 4 2011Islamabad November 4, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that views are
divided on the future of current Government: Vast
Majority is keen on its early exit, but is split three ways in
their approach; 34% favor street-politics 28% favortheir approach; 34% favor street politics, 28% favor
struggle through parliament, 9% are uncertain on the
approach. The remaining 27% do not favor early exit.

In a survey a nationally representative sample of men and women from across the
four provinces were asked “In your opinion, President Zardari’s government should
continue or should it exit now?” Responding to this 27% believe that President
Zardari’s government should continue whereas 71% believe that the current
government should exit. However 2% did not give a view.

I f ll ti th h f d h (71% f th l ) k d tIn a follow up question, those who favored change (71% of the sample) were asked to
choose between two views, a view which favored street protests and another view
favoring parliamentary means because of the fear that street politics may result in a
military government. Responding to this, the respondents split into three groups:
34% favored street politics; 28% favored change through parliamentary means, while
the remaining did not give a view. Thus on the whole the following picture emerged:
34% favored change of government through street politics; 28% through34% favored change of government through street politics; 28% through
parliamentary means; 9% were uncertain on the exit approach; 27% did not favor
early exit; 2% did not give a view.
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Question: In your opinion, should the government of President Zardari’s continue or should end now?

Favor Early Exit Oppose Early Exit No Response

71% 27% 2%
Question: (asked from those who said government should exit( g
now) According to one view there should be street politics
and protests to change the current government; according
to another view such efforts should be made within elected
Assemblies because otherwise the situation might produce a
military government. What is your view?

Favor
Street Politics

Favor
Struggle in Parliament UncertainStreet Politics Struggle in Parliament

34% 28% 9%
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28%
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34%
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2%
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9%

Source: Gallup and Gilani Surveys

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2714 men and women in rural and urban areas of all four provinces of the
country, during October 16 - October 22, 2011. Error margin is estimated to be

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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approximately + 2-3 per cent at 95% confidence level.
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