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67% globally are hopefuls on Solar Energy, wind energy an
other efficiencies to replace Coal, Oil and Nuclear; 26% disagree.
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/Majority (80%) celebrates Eid holiday by receiving (40%) and Visiting (40%) frih\

and relatives; 20% use the holidays for travel and outdoor entertainment and picnics:

GILANI POLL/GALLUP PAKISTAN
November 30, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that Majority
(80%) celebrates Eid holiday by staying at home,
engaged in activities such as receiving guests (40%) and
visiting (40%) friends and relatives; 20% wuse the
holidays for travel and outdoor entertainment and

picnics.
Click for details /

Majority (68% ) spends Sunday holiday at home; 22% say they visit friends and
relatives; another 8% either go for outdoor activities within the city (7%) or out
of town (1% ): GILANI POLL/GALLUP PAKISTAN

December 01, 2011

The results of a Gilani Research Foundation Survey

carried out by Gallup Pakistan revealed that majority
(68%) spends Sunday holiday at home; 22% say they
visit friends and relatives; another 8% either go for
outdoor activities within the city (7%) or out of town

(1%).

Click for details /

/Majority (62%) of Pakistanis believe American influence in Pakistan has risen du@
the PPP government; 31% disagree: GILANI POLL/GALLUP PAKISTAN

December 02, 2011
The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that majority
"(62%) of Pakistanis believe American influence in
Pakistan has risen during the PPP government; 31%
disagree.

Click for details /

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com

Gilani Research Foundation is a not for profit public service project to provide social science research to students academia, policy
makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shaft Gilani who pioneered the field of opinion in Pakistan and established Gallup
Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology (MIT) and has taught at leading
unuversities in Pakistan and abroad, is Chairman of Gallup Pakistan (www.gallup.com.pk)
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29% of the world favor new nuclear plants to generate electricity (Pros); 32% say no
new plants but continue with the old ones (mild Pros); 23% advocate closing down all
nuclear plants (strong opponents). In Pakistan the Pros are higher than the global
average at 39%: GILANI POLL/GALLUP PAKISTAN
Islamabad November 28, 2011

A global survey was conducted across all continents in 23

countries shows that the world is divided into three groups on

the issue of generating electricity through nuclear plants:

strong pros (29%); Mild Pros (32%) and strong opponents

(23%). The first group of pros advocates new plants and

obviously continuation of the existing; the mild pros favor

continuation of the existing but oppose new plants. The third

group, strong opponents advocate that all existing plants

should be closed down and no new plant should be set up.

The global survey was conducted in 23 countries across the globe covering Europe,
Americas, Asia and Africa. The global sample comprised 23,231 men and women, as well
as those belonging to various age, income, education and linguistics groups. The
respondents were given three statements (reproduced below) and asked; “Which statement
best reflects your view of the generation of electricity using nuclear reactors?”
Responding to this, 32% of the respondents said that the only those nuclear plants should
be used that already exists and new plants should not be built; 23% of the respondents
think of nuclear power as dangerous and are of the opinion that they should be closed as
soon as possible where as 29% of the respondents believe that nuclear power is relatively
safe and an important source of electricity therefore new nuclear power plants should be
built. However 16% did not give a view.
Question: “Which statement best reflects your view of the generation of electricity using
nuclear reactors?”

Global Average Pakistan
Use the already Lse the already
Don't Know / No, existing Nuclear Don't Know / existing Muclear
Response | plants but no No Response plants but no
16% new plant 18% . new plant
——should be built “_should be built
Mild Proes) [Mild Pros)
Nuclear Plants
are safe and s dackarPant MNuclear plants
uclear Plan
new plants Nuclear plants are safe and are Dangerous
should be built are Dangerous hence close
{Pros) hence close Jnew plants ~_ down the plants
29% _—dewn the plants should be built (Strong
(strong (Pros) Opponents)
Opponents) 39% 21%
23%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............
GLOBAL DATA:
The following table provides awareness for certain selected countries. The responses for all

countries separately are available at www.GlobeScan.com
Use the
already
existing
nuclear
plants but
no new
plants
should be
built

(Mild pros)
44% 39% 3%
57% 6% 10%
38% 7% 3%
58% 15% 2%
35% 42% 10%
18% 23% 38%
25% 41% 11%

Kenya 15% 29% 17%

[ruown  [ase]  22% | 39% | 1%
(it avers [LBBB6] 32% | 29% | 1e%

REGIONAL COMPARISON BETWEEN ASIA AFRICA AND EURO_AMERICA:

Regional comparison shows that the opposition to nuclear plants for generating electricity

Japan
Germany

France

China

India

Nigeria

is higher in Euro-Americas compared to the rest of the world.

100% 21% 15%

80%

E0% 41%
0% 29% 22%

Asia Africa Euro-Americas

Don't Know / Mo Response
W Nuclear Plants are safe and new plants should be built (Pros)
Use the already existing Nuclear plants but no new plant should be built (Mild Pros)
m Muclear plants are Dangerous hence close down the plants (Strong opponents)
Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The global survey was conducted during July 03 — September 16, 2011. Other details on

methodology can be seen at: www.GlobeScan.com
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67% globally are hopefuls on Solar Energy, wind energy and other efficiencies to

replace Coal, Oil and Nuclear; 26% disagree. In Pakistan hopefuls on alternate sources
of energy are 53%: GILANI POLL/GALLUP PAKISTAN
Islamabad November 29, 2011

A global survey conducted across all continents in 23
countries shows that 67% globally are hopefuls on Solar
Energy, wind energy and other efficiencies to replace
coal, oil and nuclear; 26% disagree. In Pakistan
hopefuls on alternate sources of energy are 53%.

The global survey was conducted in 23 countries across the globe covering Europe,
Americas, Asia and Africa. The global sample comprised 23,231 men and women, as
well as those belonging to various age, income, education and linguistics groups. The
respondents were asked; “Do you agree or disagree that your country could entirely
replace Coal and Nuclear Energy within 20 years by becoming highly energy efficient
and focusing on generating energy from the sun/wind?” Responding to this, 29%
strongly agree that their country will be highly energy efficient, 38% somewhat agree,
16% somewhat disagree whereas 10% strongly disagree that their country will be
highly energy efficient from sun/wind within 20 years. However 8% did not give a
view.

Question: “Do you agree or disagree that your country could entirely replace Coal and

Nuclear Energy within 20 years by becoming highly energy efficient and focusing on

generating energy from the sun/wind?”

Global Average Pakistan

Don't Know / No
Response
7%

Don’t Know
No Response
13%

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

GLOBAL DATA:
The following table provides awareness for certain selected countries. The responses for
all countries separately are available at www.GlobeScan.com

UsA 67% 31% 2%
Japan 38% 59% 3%
Germany 62% 35% 3%
France 67% 29% 4%
China 69% 26% 5%
India 58% 28% 14%
Nigeria 86% 13% 1%
Kenya 78% 17% 3%
Pakistan 53% 34% 13%
Global Average 67% 26% 7%

REGIONAL COMPARISON BETWEEN ASIA, AFRICA AND EURO-AMERICAS:
Regional comparison shows that the expectations to be highly energy efficient are highest in
Africa (83%), Euro-Americas (67%) and then Asia at 65%.

REGIONAL COMPARISON

HAGREE mDISAGREE Don't Know / No Response

Asia Africa Eurg-Americas

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The global survey was conducted during July 03 — September 16, 2011. Other details on
methodology can be seen at: www.GlobeScan.com

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Majority (80%) celebrates Eid holiday by receiving (40%) and Visiting (40%) friends
and relatives; 20% use the holidays for travel and outdoor entertainment and picnics:
GILANI POLL/GALLUP PAKISTAN
Islamabad November 30, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that Majority
(80%) celebrates Eid holiday by staying at home, engaged
in activities such as receiving guests (40%) and visiting
(40%) friends and relatives; 20% use the holidays for travel
and outdoor entertainment and picnics.

In a survey a nationally representative sample of men and women from across the four
provinces the respondents were asked “Many people like to do different activities
during the Eid holidays. What you like to do on Eid holidays?” Responding to this
20% said they go out for picnic, 40% said that they prefer to visit friends, another
40% said that they prefer to stay at home.

Question: “Many people like to do different activities during the Eid holidays. What you like
to do on Eid holidays?”

45%
40% 40%
40%
35%
30%

25%

20%

20%
15%
10%

5%

0%
Travel / Picnic Visiting Friends Staying at Home

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2698 men and women in rural and urban areas of all four provinces of
the country, during November 06 - November 12, 2011. Error margin is estimated to
be approximately &= 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Majority (68%) spends Sunday holiday at home; 22% say they visit friends and
relatives; another 8% either go for outdoor activities within the city (7%) or out of
town (1%): GILANI POLL/GALLUP PAKISTAN
Islamabad December 01, 2011

The results of a Gilani Research Foundation Survey carried
out by Gallup Pakistan revealed that majority (68%) spends
Sunday holiday at home; 22% say they visit friends and
relatives; another 8% either go for outdoor activities within
the city (7%) or out of town (1%).

In a survey a nationally representative sample of men and women from across the four
provinces the respondents were asked “How do you spend your Sunday holiday?”
Responding to this 68% say that they prefer to stay at home, 22% prefer to visit their
friends and relatives,7% like to travel within city whereas 1% like to travel outside city.
However 2% did not give a view.

Question: “How do you spend your Sunday holiday?”

80%

68%

70%

60%

50%

40%

30%

22%

20%

7%

10%
? 1% 2%

0%

Stay Home  Visit Friends / Travel within Travel outside Don't Know /
Relatives City City No Response

Source: Gallup and Gilani Surveys
The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any
responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see
website: www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 2698 men and women in rural and urban areas of all four provinces of the
country, during November 06 - November 12, 2011. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility
for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website:
www.gallup-international.com
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Majority (62%) of Pakistanis believe American influence in Pakistan has risen during
the PPP government; 31% disagree: GILANI POLL/GALLUP PAKISTAN
Islamabad December 02, 2011

The results of a Gilani Research Foundation Survey
carried out by Gallup Pakistan revealed that majority
(62%) of Pakistanis believe American influence in Pakistan
has risen during the PPP government; 31% disagree.
Among those who disagree some (19%) fully disagree
suggesting it might have declined while others (12%) are of
the view that it has remained the same as before with no

rise during this period.

A nationally representative sample of men and women from across the four provinces was

asked “Would you agree or disagree with the view that American influence has increased

during the PPP government, or would you say that there has been no change?” Responding
to this 62% agreed that the US influence had increased, 19% disagreed whereas 12%
believed that there was no change in it. However 7% did not give a view.

Question: “Would you agree or disagree with the view that American influence has increased

during the PPP government, or would you say that there has been no change?”

70%

60%

50%

40%

30%

20%

10%

0%

62%

Agreed (Rise in
influence)

Disagreed No Differecne Don't Know / No
Response

Source: Gallup and Gilani Surveys

The Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Continued............

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any
responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see

website: www.gallup-international.com
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Continued............

The study was released by Gilani foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among
a sample of 2698 men and women in rural and urban areas of all four provinces of the
country, during November 06 - November 12, 2011. Error margin is estimated to be
approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for

surveys pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup see website: www.gallup-international.com
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