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¢ A recent Gilani poll conducted by Gallup

~ Pakistan shows that more than one third of all
Pakistanis (36%) claim to have recently traveled
to another city, 67% of whom used bus as the
means of transport and 44% of whom traveled
¢ to attend a function.
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/ Views On Taxes: Over The Decades Majority Continues 'h

Dear Reader,

Gilani Research
Team now brings
to you a collection of daily polls
releases in the form of a weekly
digest, which gives you the
opportunity to read opinions of the
Pakistani public on various socio-
political issues.
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this regard, please feel free to
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Pakistan shows that acceptability of taxes rose
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Home Decor and Furniture: 10% Of All Pakistanis Claim To Have
Spent On Furniture Iltems In Last Year
January 5, 2011

A recent Gilani poll conducted by Gallup Pakistan shows that 10% of all
Pakistanis claim to have spent on furniture items in last year. 6% claim to
have spent up to Rs. 10,000 and 4% say they spent in between Rs. 10,
001 and Rs. 50,000.

lick for detaild J

Religious Beliefs, Repentance And Sins: 64% Claim To Often Reperb
For Their Sins Everyday
January 6, 2011

A recent Gilani poll conducted by Gallup Pakistan shows that almost
two third of all Pakistanis (64%) state that they seek forgiveness for

their sins from the Creator everyday, 28% sometimes and 7% never.

/ Beauty is In The Eye Of The Beholder: 32% Consider Women Of The \
Subcontinent To Be The Most Beautiful, Followed By The Women Of Middle
East (24%) And Eastern Asia (16%)
January 7, 2011

B EAUTY A recent Gilani poll conducted by Gallup Pakistan shows almost one third of all
[l G| Pakistanis (32%) consider women of the subcontinent to be rich in beauty,

e i the gye of the beholier. followed bi the women of Middle East (24%) and Eastern Asia (16%).

k lick for detaild J

Gilani Research Foundation is a not for profit public service project to provide social science research to students
academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. ljaz Shafi Gilani who pioneered the field of opinion in Pakistan and
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of Technology
(MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan
(www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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Intercity Travel In Pakistan; Wedding And Funerals Are The Major Reasons For
44% Pakistanis: GILANI POLL/GALLUP PAKISTAN 5

Islamabad January 3, 2010

According to a Gilani Research Foundation survey
carried out by Gallup Pakistan, more than one third of
all Pakistanis (36%) claim to have recently traveled to
another city, 67% of whom used bus as the means of
transport and 44% of whom traveled to attend a
function.

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “Mostly people travel to other
cities for one reason or the other. Recently did you have a chance to travel to
another city?” Thirty six percent (36%) replied in affirmative while 63% said
that they have not recently travelled to another city. 1% gave no response.

“Mostly people travel to other cities for one reason or the other. Recently did
you have a chance to travel to another city?”
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26%
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Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “If yes, then which means of
transport did you use?” Sixty seven percent (67%) claimed to have travelled by
bus/wagon, followed by 16% who travelled by train, 8% by taxi, 7% by
personal car, 1% by motorcycle and 1% by air.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com Continued............
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“If yes, then which means of transport did you use?”
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Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “What was the purpose of your
travel?” Forty four percent (44%) travelled to attend some function (wedding,
funeral, etc.), 36% for work and 16% for recreation. 1% gave other responses
and 3% gave no response.

“What was the purpose of your travel?”

To attand a
_~ function
44%
For recreation

16% Others
\f 1%
For work No response
36% 3%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2747 men and women in rural and urban areas
of all four provinces of the country, during December 2010. Error margin is
estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com
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Views On Taxes: Over The Decades Majority Continues To Believe That Taxes
Are Unjust And Too Many, Acceptability Of Taxes Rose From 34% In 1991 To 45%
In 2002 And Then Declined To 34% Again By 2010: GILANI POLL/GALLUP
PAKISTAN

Islamabad January 4, 2011

According to a Gilani Research Foundation
survey carried out by Gallup Pakistan,
acceptability of taxes rose from 34% in 1991
to 45% in 2002 and then declined to 34%
again by 2010.

In two different surveys, a nationally representative sample of men and women
from across the country were asked the following question: “Some people
believe that the tax collected by the government is just while others believe it is
unjust. What is your opinion? ” In 2010 34% find taxes to be just while 65%
consider them un just. 1% have given no response. The comparable figures in
response to the same question in 2002 were: 45% stated that taxes were
reasonable where as 54% said they were unreasonable. In 1991 the
corresponding figures were 24% said taxes were just and 64% unjust.

“Some people believe that the tax collected by the government is just while
others believe it is unjust. What is your opinion? ”

-0 64% 65%

54
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504 45%

34%
40 4% W 1991
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2010
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Just Unjust No response

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com
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In a follow up question, a nationally representative sample of men and women
from across the country were asked the following question: “What is your
opinion about the amount of tax collected by the government?” In 2010 81% say
the amount of taxes are more than required, 12% find the amount to be
appropriate 6% believe they sum is less than justified. The comparable figures
in response to the same question in 2002 were: 56% considered the amount to
be more than justified, 38% appropriate and 5% less than required. In 1991
the figures in response to the same question were 61% considered the amount
to be justified, 32% appropriate and 6% less than justified.

“What is your opinion about the amount of tax collected by the government?”
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justified

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2641 men and women in rural and urban
areas of all four provinces of the country, during December 2010. Error margin
is estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com
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Home Decor and Furniture: 10% Of All Pakistanis Claim To Have Spent On
Furniture Items In Last Year : GILANI POLL/GALLUP PAKISTAN

Islamabad January 5, 2011

According to a Gilani Research Foundation survey
carried out by Gallup Pakistan, 10% of all
Pakistanis claim to have spent on furniture items
in last year. 6% claim to have spent up to Rs.
10,000 and 4% say they spent in between Rs. 10, § o
001 and Rs. 50,000. = = =

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “In the past one year how much
have you spent on buying furniture items?” Eighty seven percent (87%) said
that they did not spend on furniture in the past year. However, 6% claimed to
have spent up to Rs. 10,000 on furniture goods and 4% said they spent in
between Rs. 10, 001 and Rs. 50,000. 3% gave no response.

The findings of the data reveal that most of the purchasing was done from the
local bazaar or from the nearest city.

“In the past one year how much have you spent on buying furniture items?”

Between Rs.
10,0001 and

Rs. 50,000
4%, None
— 87%

Up to Rs.
10,000 —

6%
No

Response
3%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was

carried out among a sample of 2641 men and women in rural and urban
areas of all four provinces of the country, during December 2010. Error margin
is estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup

International Association see website: www.gallup-international.com
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Religious Beliefs, Repentance And Sins: 64% Claim To Often Repent For Their
Sins Everyday: GILANI POLL/GALLUP PAKISTAN

Islamabad January 6, 2011

According to a Gilani Research Foundation survey
carried out byGallup Pakistan, almost two third of
all Pakistanis (64%) state that they seek forgiveness
for their sins from the Creator everyday, 28%
sometimes and 7% never.

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “Some people are in a habit of
seeking forgiveness for their sins everyday. How often would you say you do
that?” 64% claimed to often repent daily, 28% sometimes and 7% never. 1%
gave no response.

The findings of the survey reveal no significant difference in opinion of people
from across various demographics.

“Some people are in a habit of seeking forgiveness for their sins everyday.
How often would you say you do that?”

No Response
1%

Often
64%

Sometimes
28%

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani
public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com
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The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2599 men and women in rural and urban areas
of all four provinces of the country, during November 2010. Error margin is
estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani

public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com
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Beauty is In The Eye Of The Beholder: 32% Consider Women Of The Subcontinent
To Be The Most Beautiful, Followed By The Women Of Middle East (24%) And
Eastern Asia (16%): GILANI POLL/GALLUP PAKISTAN

Islamabad January 7, 2011

According to a Gilani Research Foundation

survey carried out by Gallup Pakistan, B E AU I l
almost one third of all Pakistanis Cam D)
(32%)consider women of the subcontinent to &{1 e 6{{, g,e, ‘973 6{@ Ma%b

be rich in beauty, followed by the women of
Middle East (24%) and Eastern Asia (16%).

In a survey, a nationally representative sample of men and women from across
the country were asked the following question: “In your opinion which part of the
world has got the most beautiful women?” Thirty two percent (32%) considered
women of the subcontinent to be the prettiest, followed by the women of Middle
East (24%) and Eastern Asia. 12% found European woman to be most
beautiful, 11% American and 3% African. 2% gave no response.

A detailed analysis of the data revealed that relatively more urbanites (38%)
consider the women of the sub continent to be the most beautiful as compared
to their rural counter parts (28%).

Commentary:

It is quite evident that the opinion will be interpreted as a bit ‘self-serving’. As a
local proverb goes: Every mother believes her child is the prettiest and most
handsome in the world!

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani
public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com

Continued............
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“In your opinion which part of the world has got the most beautiful women?”

354 32%
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11% 12%
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Africa America Europe Eastern Middle Sub No
Asia East Continent Response

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)

The study was released by Gilani foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was
carried out among a sample of 2666 men and women in rural and urban areas
of all four provinces of the country, during November 2010. Error margin is
estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani
public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on
Gallup International Association see website: www.gallup-international.com

Page 11



January 2011

A year to thank.
Share and reinvent

Cyberletter
y Gilani Weekly Poll
January 2011 Edition: Weekly Cynberletter Pakistan January 2011

Produced by: Gallup Pakistan Jointly with Gilani Research Foundation

Please send all correspondence to:

Cyberletter Editorial Team,
Email: cyberletter@gallup.com.pk

Join us on |Facebook r? B|O§\ @ and

Twitter

e\eb ra tfn {}

A year to thank,
share and reinvent
Gallup & Gilani: 1980-2010

years

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be
credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com



http://twitter.com/#!/GallupPak
http://galluppakistan.blogspot.com/
http://www.facebook.com/pages/Gallup-Pakistan/112923232073343

