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www.galluppakistan.blogspot.com

A recent Gilani poll conducted by Gallup 
Pakistan shows that 24% of all Pakistanis 
across the country are willing to settle 
abroad for good. Saudi Arabia (37%) is the 
most popular and America (11%) is the least 
popular choice to relocate. 
Click for details

Most Popular Foreign Destination To Relocate: America 
Down From 25% To 11% While Saudi Arabia Rises From 

35% To 37%, UAE Up From 9% To 12%, UK Climbs From 
10% To 12% During The Last Ten Years

March 28, 2011

Opinion Polls Released during

March 28th, 2011– April 1st, 2011

From The EditorFrom The Editor

A recent Gilani poll conducted by Gallup 
Pakistan, shows that people who claim to be 
victims of crimes including theft and robbery 
have doubled in the last ten years. 12% of all 
Pakistanis across the country say that they 
themselves or their family members have 
experienced such crimes. The comparable 
figure in 2000 was 6%. 
Click for details

Crime Victims Have Doubled In The Last Decade From 6% 
To 12%

March 29, 2011

Facebook Blog Twitter

http://gallup.com.pk/Polls/28-03-11.pdf
http://gallup.com.pk/Polls/29-03-11.pdf
http://galluppakistan.blogspot.com/
http://www.facebook.com/pages/Gallup-Pakistan/112923232073343
http://twitter.com/#!/GallupPak
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Gilani Research Foundation is a not for profit public service project to provide social science research to students 
academia, policy makers and concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. Ijaz Shafi Gilani who pioneered the field of opinion in Pakistan and 
established Gallup Pakistan in 1980. Current Dr. Gilani, who hold a PhD from the Massachusetts Institute of 
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is Chairman of Gallup Pakistan 
(www.gallup.com.pk)

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully 
as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those 
carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see 
website: www.gallup-international.com

A recent Gilani poll conducted by Gallup Pakistan shows that white (32%) 
is the most popular color to wear, followed by black and blue (14% each). 
Click for details

White (32%) Is The Most Popular Color To Wear, Followed By Black And Blue 
(14% Each)

March 30, 2011

A recent Gilani poll conducted by Gallup Pakistan shows that only 
28% of all Pakistanis across the country claim to read books as a 
hobby, while 46% claimed the same in 2002.
Click for details

Reading Books; A Hobby On The Decline From 46% to 28% In The Last 
Ten Years

March 31, 2011

A recent Gilani poll conducted by Gallup Pakistan, 39% of all 
Pakistanis across the country believe that if an Egypt like popular 
movement was brought about in Pakistan, Television as a medium 
will play the most important role in it, followed by those who 
believe newspaper (19%), internet (12%) and mobile phone (9%) 
will do so. Click for details

Prospects For Egypt Like Popular Movement In Pakistan: Television (39%) Seen As 
Most Effective Catalyst For This Process, Followed By Newspaper (19%), Internet 

(12%) And Mobile Phone (9%)
April 1, 2011

http://gallup.com.pk/Polls/30-03-11.pdf
http://gallup.com.pk/Polls/31-03-11.pdf
http://gallup.com.pk/Polls/01-04-11.pdf
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Most Popular Foreign Destination To Relocate: America Down From 25% To 11% 
While Saudi Arabia Rises From 35% To 37%, UAE Up From 9% To 12%, UK Climbs 
From 10% To 12% During The Last Ten Years: GILANI POLL/GALLUP PAKISTAN

Islamabad March 28, 2011

A nationally representative sample of men and women from across the country were 
asked the following question: “Would you like to settle down in any country other 
than Pakistan?” Recently in 2011, 24% have replied in affirmative as opposed to 75% 
are not keen in settling abroad. The comparable figures in response to the same 
question in 2000 were: 30% were eager to live outside Pakistan where as 70% were 
not.

A detailed analysis of the recent data shows that proportionately more urbanites 
(32%) would like to settle abroad as compared to their rural counterparts (20%). The 
survey data also reveals that willingness to settle abroad is relatively higher in males 
(31%) than females (17%). 

“Would you like to settle down in any country other than Pakistan?”

According to a Gilani Research Foundation survey carried 
out by Gallup Pakistan, 24% of all Pakistanis across the 
country are willing to settle abroad for good. Saudi Arabia 
(37%) is the most popular and America (11%) is the least 
popular choice to relocate. 

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)
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In a follow up question, a nationally representative sample of men and women from 
across the country were asked the following question: “If yes, then which country?”
37% among those who replied in affirmative chose Saudi Arabia, 11% America, 12% 
UK, 12% UAE and 23% gave other responses. The corresponding values for 2000 
were Saudi Arabia (35%), America (25%), UK (10%), UAE (9%) and 20% gave other 
responses. 

It is interesting to note that willingness to reside in all countries has increased except 
for America, which has drastically declined over the past ten years. 

“If yes, then which country?”

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2718 men and women in rural and urban areas of all four provinces of the 
country, during January 2011. Error margin is estimated to be approximately + 2-3 
per cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Crime Victims Have Doubled In The Last Decade From 6% To 12%: GILANI 
POLL/GALLUP PAKISTAN

Islamabad March 29, 2011

A nationally representative sample of men and women from across the country were 
asked the following question: “In the past one year have you or any of your family 
members been a victim of theft, robbery or any other crime?” In 2011 12% replied in 
affirmative as opposed to 85% who said they have not had any such experience. A 
decade ago in 2000 the corresponding figures were 6% and 93%. 

The incidence of crime is higher in urban as compared to rural areas. According to the 
recent survey, relatively more urbanites (17%) complain of such crimes taking place 
as compared to their rural counterparts (10%). 

“In the past one year have you or any of your family members been a victim of theft, 
robbery or any other crime?”

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2718 men and women in rural and urban areas of all four provinces of the 
country, during February 2011. Error margin is estimated to be approximately + 2-3 
per cent at 95% confidence level.

According to a Gilani Research Foundation survey carried out 
by Gallup Pakistan, people who claim to be victims of crimes 
including theft and robbery have doubled in the last ten years. 
12% of all Pakistanis across the country say that they 
themselves or their family members have experienced such 
crimes. The comparable figure in 2000 was 6%. 

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)
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White (32%) Is The Most Popular Color To Wear, Followed By Black And Blue (14% 
Each): GILANI POLL/GALLUP PAKISTAN

Islamabad March 30, 2011

A nationally representative sample of men and women from across the country were 
asked the following question: “Which one particular color do you like to wear the 
most?” Thirty two percent (32%) liked to wear white color the most, followed by 14% 
who liked black and another 14% who liked blue. 8% claimed red to be their favorite 
color for wearing, 6% Pink and 6% green. 13% said they were not particular about 
which color to wear. 8% gave other responses and 3% gave no response.

Data shows that proportionately more males (46%) than females (15%) like to wear 
white color. Colors like red, pink and green are preferred to wear more by females 
than males.  

“Which one particular color do you like to wear the most?”

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

According to a Gilani Research Foundation survey 
carried out by Gallup Pakistan, white (32%) is the 
most popular color to wear, followed by black and 
blue (14% each).

Source: Gallup and Gilani Surveys
the Pakistani affiliate of Gallup International Association (www.gallup-international.com;www.gallup.com.pk)
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The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2710 men and women in rural and urban areas of all four provinces of the 
country, during March 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.



Page 7

March 2011 Edition

A year to thank.
Share and reinvent

1980-2010

Gilani Weekly Poll

A year to thank.
Share and reinvent

1980-2010

A nationally representative sample of men and women from across the country were 
asked the following question: “Do you read books (apart from text books)?” Recently 
in 2011, 28% have replied in affirmative as opposed to 70% who say they are not into 
the habit of reading books. The comparable figures in response to the same question in 
2002 were: 46% said they read books whereas 54% said they do not. 

A detailed analysis of the recent data shows that proportionately more urbanites 
(35%) are in the habit of reading as compared to their rural counterparts (25%). The 
survey data also reveals that this habit is relatively higher in males (31%) than females 
(25%). 

“Do you read books (apart from text books)?”

Reading Books; A Hobby On The Decline From 46% to 28% In The Last Ten Years: 
GILANI POLL/GALLUP PAKISTAN

Islamabad March 31, 2011

According to a Gilani Research Foundation survey 
carried out by Gallup Pakistan, only 28% of all 
Pakistanis across the country claim to read books, while 
46% claimed the same in 2002. 

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public 
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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In a follow up question, a nationally representative sample of men and women from 
across the country were asked the following question: “If yes, then how frequently do 
you read?” Forty eight percent say they read once a week, 31% say once every two 
weeks, and 21% said once a month. The corresponding values in response to the same 
question in 2002 were: 25% said everyday, 47% once a week, 14% once in two weeks 
and 14% once a month. 

“If yes, then how frequently do you read?”

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2710 men and women in rural and urban areas of all four provinces of the 
country, during March 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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In a survey, a nationally representative sample of men and women from across the 
country were asked the following question: “Nowadays it is being heard that that 
internet has played an important role in bringing about popular change in Egypt. 
Suppose there was a popular movement in Pakistan, which of the following media will 
play the most significant role?” Thirty nine percent (39%) chose Television for such a 
scenario, 19% newspaper, 12% internet and 9% mobile phone. 7% said none of these 
will play any role to help bring about a change in Pakistan. 14% gave no response. 

A detailed analysis of the data revealed that relatively more ruralites believed that 
newspaper would play an important role in this aspect where as comparatively more 
urban dwellers were in favour of mobile phone and internet. The survey also suggested 
that with age the belief that television would help to bring about a change increased 
and internet decreased. There was also a variation in opinion between genders. 
Proportionately more males considered Television to have a greater tendency to help 
bring about a change while relatively more females held a similar opinion about 
newspaper.  

Prospects For Egypt Like Popular Movement In Pakistan: Television (39%) Seen As 
Most Effective Catalyst For This Process, Followed By Newspaper (19%), Internet 
(12%) And Mobile Phone (9%): GILANI POLL/GALLUP PAKISTAN

Islamabad April 1, 2011

According to a Gilani Research 
Foundation survey carried out by 
Gallup Pakistan, 39% of all 
Pakistanis across the country 
believed that if an Egypt like 
popular movement is brought about 
in Pakistan like in Egypt, television  
will play the most important role in 
it, followed by those who believe 
newspaper (19%), internet (12%) 
and mobile phone (9%) will do so. 

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public 
opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………
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“Nowadays it is being heard that that internet has played an important role in bringing 
about popular change in Egypt. Suppose there is a popular movement in Pakistan, which 

of the following media will play the most significant role?”

The study was released by Gilani foundation and carried out by Gallup Pakistan, the 
Pakistani affiliate of Gallup International. The recent survey was carried out among a 
sample of 2737 men and women in rural and urban areas of all four provinces of the 
country, during March 2011. Error margin is estimated to be approximately + 2-3 per 
cent at 95% confidence level.

Disclaimer:Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion 
except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

Continued…………

Source: Gilani Poll conducted by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association (www.gallup-international.com; www.gallup.com.pk)
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