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IN THIS ISSUE FROM THE EDITOR

Dear Reader,

42% Pakistanis prefer to buy groceries from the neighborhood market; 40% in

. Gilani Research Team now brings to you a collection of daily polls releases
urban areas prefer to shop from the main market.
6 in the form of a weekly digest, which gives you the opportunity to read

opinions of the Pakistani public on various socio-political issues. We hope it

. . . . . . L. . will be of interest to you and your readers.
Tradition of dowry in Pakistan: 56% Pakistanis believe it is impossible for

glI’lS to get married without dOWI'y 8 If you have any further questions in this regard, please feel free to contact

us.

Ms. Fatima Idrees

Tradition of dowry in Pakistan: Majority Pakistanis (71%) believe the rich | GrourManager

E-mail: fatima.idrees@gilanifoundation.com

and educated class upholds the tradition of dowry the most in Pakistan.
10

Sweeping majority of Pakistanis (89%) are proud (very much or somewhat) of

Pakistan being the 7th largest nuclear power in the world.

12 Please send all correspondence to:
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fatima.idrees@gilanifoundation.com
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More than half Pakistanis (56%) claim not to remember their birthday.
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fatima.idrees@gilanifoundation.com



P GILANI CYBERLETTER
OPINION POLLS - HIGHLIGHTS

Gilani Research Foundation (GRF Poll) Gilani Research Foundation (GRF Poll)

January 16, 2017 January 17, 2017

42% Pakistanis prefer to buy groceries from the
neighborhood market; 40% in urban areas prefer to shop

Tradition of dowry in Pakistan: 56% Pakistanis be-

lieve it is impossible for girls to get married without

from the main market. dowry.

According to a Gilani Research Foundation Survey According to a Gilani Research Foundation

carried out by Gallup Pakistan, 42% Pakistanis Survey carried out by Gallup Pakistan, 56%

prefer to buy groceries from the neighborhood Pakistanis believe it is impossible for girls to

market; 40% in urban areas prefer to shop from get married without dowry.

the main market.
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Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Tradition of dowry in Pakistan: Majority Pakistanis (71%)
believe the rich and educated class upholds the
tradition of dowry the most in Pakistan.
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Sweeping majority of Pakistanis (89%) are proud (very
much or somewhat) of Pakistan being the 7th largest
nuclear power in the world.

According to a Gilani Research Foundation

Survey carried out by Gallup Pakistan, majority
Pakistanis (71%) believe the rich and educated
class upholds the tradition of dowry the most

in Pakistan.

CLICK FOR DETAILS »

According to a Gilani Research Foundation
Survey carried out by Gallup Pakistan,

sweeping majority of Pakistanis (89%) are
proud (very much or somewhat) of Pakistan
being the 7th largest nuclear power in the

world.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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More than half Pakistanis (56%) claim not to remember their
birthday.

According to a Gilani Research Foundation

Survey carried out by Gallup Pakistan, more
than half Pakistanis (56%) claim not to remem-

ber their birthday.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Rural-Urban Breakdown

47%
40%

Neighborhood Shop in main Utility store Weekly bazaar
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Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup
International Association www.gallup-international.com; www.gallup.com.pk,
www.gilanifoundation.com)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com

42% Pakistanis prefer to buy groceries from the neighbor-
hood market; 40% in urban areas prefer to shop from the

main market.

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 42%
Pakistanis prefer to buy groceries from the neighborhood market; 40% in urban areas prefer

to shop from the main market.

A nationally representative sample of men and women from across the four provinces was
asked, “Where do you normally buy your groceries from?” In response to this question, 42%
said neighborhood shop, 31% said shop in the main market, 16% said utility store, while 11%

said weekly bazaar.

Rural-Urban Breakdown:
In rural areas, 47% said neighborhood shop, 26% said shop in the main market, 15% said
utility store, while 12% said weekly bazaar. In urban areas, 33% said neighborhood shop, 40%

said shop in the main market, 17% said utility store, while 10% said weekly bazaar.

Comparing the two areas, the results show that 14% more rural respondents buy grocery
from neighborhood shop, while 14% more urban respondents prefer a shop in the main

market.

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a sample
of 1866 men and women in rural and urban areas of all four provinces of the country, during
October 10— October 17, 2016. Error margin is estimated to be approximately + 2-3 per cent

at 95% confidence level.
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A42% PAKISTANIS PREFER TO BUY
GROCERIES FROM THE NEIGHBORHOOD
MARKET; 4096 IN URBAN AREAS PREFER
TO SHOP FROM THE MAIN MARKET.

42%

31%

16%
11%

Neighborhood Shop in the Utility Store Weekly Bazar
shop main market

Where do you normally buy your groceries from?

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE: 1866

Nationally Representative Sample covering both urban rural respondents across Pakistan’s four provinces.
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Gilani Research Foundation (GRF Poll)
Islamabad January 17, 2017

Tradition of dowry in Pakistan: 56% Pakistanis believe it is impossible for girls to get

married without dowry.

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 56% Pakistanis

believe it is impossible for girls to get married without dowry.

A nationally representative sample of men and women from across the four provinces was asked,
“Do you think it is possible for a girl to get married without dowry or not in today’s era?” In
response to this question, 29% said it is possible, while 56% said it is impossible. 15% did not know

or did not wish to respond.

Gender Breakdown:

26% males said it is possible for a girl to get married without dowry, while 58% said it is impossible
and 16% did not know or did not wish to respond. In contrast, 32% females said it is possible for a
girl to get married without dowry, while 53% said it is impossible and 15% did not know or did not

wish to respond.

Comparing the two genders, the results show that 6% more females believe it is possible for girls

to get married without dowry, while 5% more males think it is impossible.

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a sample of
1866 men and women in rural and urban areas of all four provinces of the country, during October
10— October 17, 2016. Error margin is estimated to be approximately + 2-3 per cent at 95%

confidence level.
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Gender Breakdown
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53%
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Source: Gilani Research Foundation Poll (GRF Poll)
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup Inter-
national Association www.gallup-international.com, www.gallup.com.pk,
www.gilanifoundation.com)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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TRADITION OF DOWRY IN PAKISTAN
56% PAKISTANIS BELIEVEIT IS
IMPOSSIBLE FOR GIRLS TO GET MARRIED
WITHOUT DOWRY.

56%

29%
15%

Possible Impossible DK/NR

Do you think it is possible for a girl to get married without dowry or not

in today’s era?
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P AKISTA AN

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE: 1866

Nationally Representative Sample covering both urban rural respondents across Pakistan’s four provinces.




Tradition of dowry in Pakistan: Majority Pakistanis (71%)

Gilani Research Foundation (GRF Poll)

Islamabad - January 18, 2017

believe the rich and educated class upholds the tradition of dowry the most in Pakistan.

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, majority
Pakistanis (71%) believe the rich and educated class upholds the tradition of dowry the most

in Pakistan.

A nationally representative sample of men and women from across the four provinces was
asked, “Which social class do you think has the tradition of taking dowry the most?” In

response to this question, for high income and educated people, 71% said yes, 21% said no
and 8% did not know or did not wish to respond. For high income and less educated people,
68% said yes, 24% said no and 8% did not know or did not wish to respond. For average in-
come and educated people, 65% said yes, 23% said no and 12% did not know or did not wish
to respond. For average income and less educated people, 57% said yes, 30% said no and 13%
did not know or did not wish to respond. For low income and educated people, 49% said yes,
35% said no and 16% did not know or did not wish to respond. For low income and less

educated people, 53% said yes, 31% said no and 16% did not know or did not wish to respond.

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the
Pakistani affiliate of Gallup International. The recent survey was carried out among a sample
of 1866 men and women in rural and urban areas of all four provinces of the country, during
October 10— October 17, 2016. Error margin is estimated to be approximately + 2-3 per cent

at 95% confidence level.

71% 68%

65%

High income  High income Average income Average income Low income Low income

and educated and less and educated and less and educated and less
people educated people educated people educated
people people people

HYes EMNo B DK/NR

Source: Gallup Pakistan National Survey
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International
Association: www.qgallup-international.com; www.gallup.com.pk,
www.gilanifoundation.com)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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TRADITION OF DOWRY IN PAKISTAN:
MAJORITY PAKISTANIS (7196) BELIEVE
THE RICH AND EDUCATED CLASS
UPHOLDS THE TRADITION OF DOWRY
THE MOST IN PAKISTAN.

71%
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and educated and less and educated Income and and educated and less

people educated people less educated people educated

people people people

Which social class do you think has the tradition of
taking dowry the most?

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE: 1866
Nationally Representative Sample covering both urban rural respondents across Pakistan’s four provinces.
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Gilani Research Foundation (GRF Poll)
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somewhat) of Pakistan being the 7th largest nuclear power in the world.

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan,
sweeping majority of Pakistanis (89%) are proud (very much or somewhat) of 66%

Pakistan being the 7th largest nuclear power in the world.

A nationally representative sample of men and women from across the four

provinces was asked, “Pakistan is the world’s 7th largest nuclear power. To what

23%

extent are you proud of this?” In response to this question, 66% said very proud,

23% said somewhat proud, 7% said not very proud, while 4% said not proud at

7%

all. 4%

o . . Very proud Somewhat proud  Notveryproud  Not proud at all
The study was released by Gilani Research Foundation and carried out by Gallup

Pakistan, the Pakistani affiliate of Gallup International. The recent survey was Source: Gallup Pakistan National Survey

. . Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International
carried out among a sample of 1866 men and women in rural and urban areas of Association www.gallup-international.corm; www.gallup.com. pk,

. . www.gilanifoundation.com)
all four provinces of the country, during October 10— October 17, 2016. Error

margin is estimated to be approximately + 2-3 per cent at 95% confidence level.

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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SWEEPING MAJORITY OF PAKISTANIS
(899%) ARE PROUD (VERY MUCH OR
SOMEWHAT) OF PAKISTAN BEING THE 7
THLARGEST NUCLEAR POWERIN THE

WORLD.
66%
7%
o _ A4 > B
’ 23% o &
Not Very -
‘ .“ bl Not Proud
at all
Very Proud ‘

Somewhat Proud

Pakistan is the world’s 7 th largest nuclear power.
To what extent are you proud of this?

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE: 1866 G A L l_ U P
Nationally Representative Sample covering both urban rural respondents across Pakistan’s four provinces. S T A N




Gilani Research Foundation (GRF Poll)
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birthday.

All Pakistan

According to a Gilani Research Foundation Survey carried out by Gallup

Pakistan, more than half Pakistanis (56%) claim not to remember their

birthday.
A nationally representative sample of men and women from across the four
provinces was asked, “Do you usually remember your birthday or not?” In

response to this question, 44% said yes, while 56% said no.

Rural-Urban Breakdown Rural-Urban Breakdown:

60% In rural areas, 40% said yes, while 60% said no. In urban areas, 52% said yes,

48% said no.

The study was released by Gilani Research Foundation and carried out by

Gallup Pakistan, the Pakistani affiliate of Gallup International. The recent

survey was carried out among a sample of 1866 men and women in rural

Yes No
®mRural mUrban and urban areas of all four provinces of the country, during October 10—
Source: Gallup Pakistan National Survey October 17, 2016. Error margin is estimated to be approximately + 2-3 per
Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International
Association www.gallup-international.com; www.gallup.com.pk, cent at 9 5% C onﬁ d ence | eveI.

www.gilanifoundation.com)

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys

pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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MORE THAN HALF PAKISTANIS (5696)
CLAIM NOT TO REMEMBER THEIR
BIRTHDAY .

YE4$

4%

“Do you usually remember your birthday or not?”

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE: 1866 G A I_ L U P
Nationally Representative Sample covering both urban rural respondents across Pakistan’s four provinces. BLALK s AN




Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
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www.gallup-international.com

fatima.idress@gilanifoundation.com
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.




