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THE EMERGENCE OF A GLOBAL INDUSTRY

1947 - 2017
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GLOBAL VISION LONG BEFORE THE WORLD WAS GLOBALIZED
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THE ANNUAL CONGREGATION BUILDS A GLOBAL FAMILY

2010 (AUSTRIA) 2011 (RUSSIA) 2013 (ITALY) 2015 (IRELAND)
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GLOBAL COMMUNITY OF RESEARCHERS

WIN-GIA (Expert Group): Opinion Research Group
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GLOBAL COMMUNITY OF RESEARCHERS

GLOBAL OPINION RESEARCH TEAM 1- Panel of Experts
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GLOBAL RESEARCH PUBLICATIONS LAY A FOUNDATION FOR THE FUTURE

GLOBAL BAROMETER OF
ECONOMIC PAIN

or the Net fear of labor unrest and industrial disputes

Press Release

Contact Details

o further details please contact:

Emil: gilani@ gaflup.com.pk (Mobile) +02-307-5440148
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Global Barometer Of Hope and Despair: 2011

ACLORAL MATRIY OF HOPE AND DESPARR

GLOBAL BAROMETER OF
PROSPECTS FOR PEACE

World Sees Hope for Peace in 2012
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Press Release
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GLOBAL BAROMETER OF
HOPE AND DESPAIR
FOR 2012

WIN/Gallup International’s

Global Poll on the

American Election
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GLOBAL RESEARCH PUBLICATIONS LAY A FOUNDATION FOR THE FUTURE
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What the Warld Thinks
on Today's Global Issues
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UNIQUE RAPID RESPONSE GLOBAL POLLING

Global Views on Global Views on
IRAQ CRISIS
AFGHAN
After US Military
CRISIS acion
2003
45 Countries
Aﬂze‘;:.{ll All Continents

JAPAN EARTHQUAKE AND ITS AMERICAN ACTION AGAINST
IMPACT ON VIEWS ABOUT NUCLEAR ENERGY

OSAMA BIN LADEN
What Does the Warld Think?
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PHASE #1

1947-1980
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PHASE #1
(1947-1980) - GLOBAL VISION BUT NATIONAL SURVEYS
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AN EARLIEST COMPILATION

THE PATTERN OF HUMAN
HUMAN NEEDS
CONCERNS SURVEY
Cantril, H
1965 .
New Brunswick Ketteri n g
S Rutgers University Foundation
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PHASE #2

1980
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PHASE #2
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WORLD VALUES SURVEY (WVS) -
Originated at Gallup International lﬂ_---I
Annual Conference, Selsdon Hotel, ‘J‘=====;
London, UK N\ \ |/ ~d
Beginning with European Values Survey and rapidly
growing to become the World Values Survey, led by
Professor Ronald Inglehart of the University of
Michigan. The WVS is now in its 7t Wave.
Website : http://www.worldvaluessurvey.orqg/
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A FEW EXAMPLES FROM EOY TREND DATA
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INTERVIEWED 123 COUNTRIES DURING

' ¢ Worldwide GA LLUP
WWIN i oo R

*NE-I 0 el e A== ==.-.&
-I—&-E_“_“ : =\ = o)

GALLUP

independen:Notwork Pg 21




Vel v 70 YEARS OF MARKETING & OPINION RESEARCH (1947-2017)

TEE R b=
! . 3 3 N ,'.
o ¥ i i
=y ) o
i ¥ ¥
L Ty i
h Afghanistan
Albania
Algeria 8]
Argentina 34
Armenia 8
Australia 38
Austria 40
Azerbaijan 14
Bahrain 2
Bangladesh 5
Belarus 4
Belgium 36
Bolivia 12
Bosnia and Herzegovina 21
Brazil 27
Bulgaria 26
Cameroon 10
Canada 33
Chile 20
China 13
Colombia 23
Congo 3
Costa Rica 13
Croatia 11
Czech Republic | ] || 24
Czechoslovakia 2
Denmark Il IEEENE s
Dominica Republic 6
Ecuador ([ T [ [ | [ [
Egypt || 14
El Salvador il
Estonia 13
Ethiopia 1
Fiji 5
Finland 38
France 33
Gabon 1
Georgia 18
Germany 40
Ghana 6
Greece 33
Guatemala 4
Guinea 1
Gulf states 5
Honduras 1
Hong Kong -4 11 ] [ | | [ | [ |
Hungary
Iceland - -
India I B .
Indonesia
Iran
Iraq
Ireland ---------=
Israel
Italy 1 1 [ | | | | | [ [ |
Ivory Coast -Cote d Iwoire
Japan
P L L e
Kazakhstan
Kenya
Korea, Rep (South)
Kosowo
KUWAIT 4
Rt - g ——————r—————
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Lebanon
Lithuania
Luxembourg
Macedonia

Malaysia

Maldives

Mexico

Moldova

Mongolia

Morocco
Mozambique
Netherlands

New Zealand
Nicaragua

Nigeria

Northern Ireland
Norway

Pakistan

Palestinian territories (West
Bank and Gaza)
Panama

Papua New Guinea
Paraguay

Peru

Philippines

Poland

Portugal

Romania

Russian Federation
Saudi Arabia
Senegal

Serbia

Singapore

Slovak Republic
Slovenia

South Africa

South Sudan

Spain

Sudan

Sweden

Switzerland

Taiwan

Tajikistan

Tanzania

Thailand

Tunisia

Turkey

Uganda

Ukraine

United Arab Emirates
United Kingdom
United States
Uruguay

Uzbekistan
Venezuela
Vietnam
Yugoslavia
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PHASE #3

2000 - TO DATE
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2000 - TO DATE

COMMUNITY OF GLOBAL SURVEY BEGINS TO GROW & DEEPEN
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GLOBAL DEMOGRAPHIC INSIGHTS

HOPE ACROSS GLOBAL DEMOGRAPHIC GROUPS
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GLOBAL DEMOGRAPHIC INSIGHTS

HOPE ACROSS GLOBAL DEMOGRAPHIC GROUPS

100%
AGE
90% —
80% e nder 34 =35 - 54 =55+
7 O% n=193,850 n=195,345 n=125,547
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GLOBAL DEMOGRAPHIC INSIGHTS

HOPE ACROSS GLOBAL DEMOGRAPHIC GROUPS

100% EDUCATION
%
J0% e=»\ o / Basic Education esmSecondary School ssesHigh Level Education
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INTERESTING INSIGHTS ON INTER-CONTINENTAL TRENDS:
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TWIN 5
INTERESTING INSIGHTS ON INTER-CONTINENTAL TRENDS: VIEWS ON DEMOCRACY
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PewResearchCenter
GLOBAL POLLING ON U.S. FOREIGN POLICY
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PewResearch( enter

GLOBAL POLLING ON U.S. FOREIGN POLICY
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PewResearch(enter
GLOBAL POLLING ON U.S. FOREIGN POLICY
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THANK YOU
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