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GENDER WISE AGE WISE LOCATION WISE

Male 18-34 Years Rurdl
Female 39-09 Years Urban
00 + Years



| TV Viewership
. by Frequency of/Use

Channels:
:5-' st week)

Popular TV
Viewership % (p:

Popular TV Networks:

Viewership % (past week) *

(news, entertainment, sports, religion etc.)

Channels by Viewership
(News, Entertainment, Sports, Religion etc.)

Access |
Conventional, Satellite, Cable
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Favorite channels for particular genres
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Radio Listenership
by Household
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Radio Broadcast Stations (FM)/Popqur Stuhons
Listenership % _
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Top 5 rudfb stations

(past week)

International Radio
Listenership %

Top International
Radio Stations

Listenership
by gender, educational level efc.

Urban vs. Rural
or Regional Market Breakdowns
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=7 Readership Frequency (weekly basis)

Top Newspapers
as per Readership % (past month)
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Magazines & Digests
Readership% /Top Magazines as per Readership
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by gender, educationdl level etc.

Urban vs. Rural
or Regional Market Breakdowns
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Total number
of Computer Owners

| WWW. \ Internet Penetration
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Usage of Mobile Phone
by Type of Mobile

Use of
Different Mobile Networks

[
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Satisfaction levels
with Different Mobile Networks
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Time dedicated
to Internet Usage

Monthly Expenditure

on Mobile Usage

Sources/Means

of Internet Usage

Mobile Money
Usage

Devices Used
for Internet Access

Infernet Connection
by Company
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Usage
by gender, educationdl level eic.

Urban vs. Rural
or Regional Market Breakdowns
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Karachi Market
Interior Sindh Market

Southern Pun|
Central Pun]
Western Pun

lab Market
[ab Market
|ab Market

Northern Pu n:

Peshawar Market

Southern

Malakand Market
Hazara Market
Quetta Market

Kalat-Makran Market

REGIONAL
MARKETS

ab Market

KP Market
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KARACHI MARKET INTERIOR SINDH MARKET
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SOUTHERN PUNJAB MARKET CENTRAL PUNJAB MARKET
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WESTERN PUNJAB MARKET NORTHERN PUNJAB MARKET
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‘ Hazara Market

Malakand Marke
Kalat — Makran Market

PESHAWAR MARKET QUETTA MARKET OTHER MARKETS



—

1

— | |
”EWSI-J =@: LI i_“" PAKISTAN

O

=

GALLUP PAKISTAN
MEDIA REPORT

The Gallup Pakistan Media Report 2017 is d subscription-based report. Please contact the Gallup
Pakistan Media Research Wing for subscription details:

Phone: 051-2655630

Disclaimer: In no event shall Gallup Pakistan, or its agents or officers be liable for any damages whatsoever (including, without limitation to, damages for loss of profits, business interruption) arising out of the use of or inability to use
the materials. As a user of this report, you acknowledge and agree that any reliance upon, or use of any information made available through this report shall be entirely at your own risk. tSubject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its related entities (including any directors, officers, employees and agents) shall not be liable for any loss for damage, whether direct or indirect, and however caused, 1o any person arising

from the use of (or reliance upon) the information provided.



