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MOTHER’S LINGUISTIC GROUP:

PUNJABI MAJORITY

A significant proportion of respondents (35%) reported their mothers to be Punjabi, 25% reported them to be Urdu
speaking and 21% said that they were Pushto speaking.

FATHER’S LINGUISTIC GROUP:

PUNJABI MAJORITY

Majority of the respondents reported their fathers to be Punjabi too (35%) while 24% said that they were Urdu
speaking, 21% said that they were Pushto speaking and 12% said that they belonged to the Sindhi linguistic group.

PROFICIENCY IN PUNJABI:

HIGH PROFICIENCY IN SPEAKING; LOW IN READING AND WRITING

A large majority (83%) claimed to have a high proficiency in speaking Punjabi while 10% reported having 2 medium
proficiency and 6% reported it to be low. For writing, a majority of 61% reported having a low proficiency, 30%
reported it to be medium and 6% reported it to be high. For reading, 64% reported that their proficiency is low, 26%
reported it to be medium and 6% reported it to be high.

Age-wise breakdowns revealed similar results with all age groups (young, middle and old) claiming high proficiency in
speaking Punjabi, but low proficiencies in reading and writing the language.

PARENTS’ LANGUAGE OF COMMUNICATION:
PUNJABI SPEAKING MAJORITY

02% of the respondents said that their parants communicate with each other in Punjabi while 6% reported it to be
Urdu.

IMPORTANGE OF MOTHER TONGUE:

MODERATE TO HIGH IN RESPONDENTS’ PERCEPTION

40% of the respondents said that they believed that it is very important to speak in one’s own mother tongue, 45%
said that it was somewhat important while 5% said that it was not important at all.

According to the age-wise breakdown, respondents among the ‘old’ age group had the highest percentage (43%) of
those saying the importance of speaking in mother tongue was a lot, while respondents among the ‘young' age group
have the lowest percentage (38%).

PUNJABI AT HOME
A significant majority of the respondents (61%) said that they spoke Punjabi with their parents and 60% said that they

spoke Punjabi with their spouses while 57% said that they spoke Punjabi with their siblings and 50% spoke the
language with their children and friends each.
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DISCOURAGED TO USE PUNJABI:
MOST ARE NOT DISCOURAGED TO USE PUNJABI
A significant majority of the respondents (61%) said that they spoke Punjabi with their parents and 60% said that

they spoke Punjabi with their spouses while 57% said that they spoke Punjabi with their siblings and 50% spoke the
language with their children and friends each.

SELF-IDENTIFICATION:
ASTOUNDING MAJORITY IDENTIFIES ITSELF AS A PAKISTANI FIRST

75% of the respondents identify themselves as a Pakistani first and foremost while 19% identify themselves as a
Punjabi and 6% identify themselves by caste.

UNDERSTANDING OF LANGUAGE:

HALF OF THE RESPONDENTS PERCEIVE LANGUAGE TO BE SEPARATE BUT HIGHLY ASSOCIATED
WITH CULTURE

47% claim that they understand language to be highly associated with culture while 37% say that they understand it
to be a subset of culture and 15% say that culture is independent of language.

PUNJABI EDUCATION:
MOST CLAIM TO HAVE NEVER BEEN TAUGHT ANYTHING IN PUNJABI

A significant proportion of respondents (49%) said that they had never been taught anything in Punjabi while 35 % said

that they had no basic education and were taught Punjabi at home and 6% said that they had been taught in Punjabi at
primary level.

|

PERCEPTION OF PUNJABIS ABOUT THEMSELVES
Respondents were asked how Punjabis perceived themselves to be. 17% said that according to them, Punjabis

perceived themselves as well-mannered and 15% perceived themselves as well dressed while 22% reported others
and 37% did not respond.

PUNJABI AS A MEDIUM OF INSTRUCTION IN PRIMARY SCHOOLS:

MORE THAN HALF OF THE RESPONDENTS IN AGREEMENT

24% of the respondents strongly agree and 38% agree somewhat that Punjabi should be used as the medium of
instruction in primary schools while 21% neither agree nor disagree and 9% strongly disagree.

PUNJABI AS OFFICIAL LANGUAGE AT PROVINCIAL LEVEL:
MAJORITY IN AGREEMENT AT THE PROSPECT

21% strongly agree and 37% agree somewhat that Punjabi should be the official language at provincial level while
23% neither agree nor disagree, 10% strongly disagree and 8% disagree somewhat,

IMPORTANCE OF PUNJABI:
MORE THAN HALF THE RESPONDENTS AGREE THAT PUNJABI IS AS IMPORTANT AS OTHER
REGIONAL LANGUAGES

Respondents were asked if they felt that Punjabi was given the same importance as other regional languages. 19%

strongly agreed and 39% somewhat agreed while 26% neither agreed nor disagreed, 8% agreed somewhat and 7%
strongly disagreed.

WATCGHING NON-COMMERCIAL PUNJABI THEATRE:
SIGNIFICANT MAJORITY HAS NEVER WATCHED ONE

A large percentage of the respondents (73 %) said that they had never watched/attended a Punjabi theatre while 13%
said that they occasionally attend one, 11% said that they had watched it only once in their life and 2% said that they
watch it frequently.

WATCHING PUNJABI STAGE DRAMA:
MAJORITY HAS NEVER WATCHED ONE

62% of the respondents said that they had never watched a Punjabi stage drama while 15% said that they had
watched it once, 19% said that they watch it occasionally and 3% said that they frequently attend one.

WATCHING PUNJABI CINEMA:

MAJORITY HAS NEVER WATGHED PUNJABI CINEMA.

65% of the respondents said that they had never attended a Punjabi cinema while 15% said that they had attended
it once and 16% said that they attend it occasionally. Only 3% said that they attend a Punjabi cinema frequently.




ATTENDING PUNJABI MUSHAIRA:

MAJORITY HAS NEVER ATTENDED ONE

A sound majority (73%) said that they had never attended a Punjabi mushaira while 12% said that they had attended
it once, 11% said that they attend it occasionally and only a handful of 3% said that they attend a mushaira frequently.

According to the gender breakdowns, higher percentages of female respondents have never watched/attended any of
these activities than the male respondents. Regarding non-commercial Punjabi theatre, 79% female respondents said
they have never attended it, compared to 68% male respondents. Regarding Punjabi stage drama, 73% female
respondents said they have never attended it, compared to 55% male respondents. Regarding Punjabi cinema, 75%
female respondents said they have never watched it, compared to 58% male respondents. Regarding Punjabi mushaira,
78% female respondents said they have never attended it, compared to 68% male respondents.

PUNJABI AS THE PRIMARY LANGUAGE FOR CHILDREN:
MAJORITY IN AGREEMENT

23% of the respondents strongly agreed that Punjabi should be encouraged as the primary language for children, 41%
agreed somewhat, 25% neither agreed nor disagreed, 7% disagreed somewhat and 3% strongly disagreed.

PUNJABI HERITAGE:
A SOURCE OF CULTURAL PRIDE FOR MAJORITY OF THE RESPONDENTS

39% of the respondents claimed that their affiliation with the Punjabi heritage was one of extreme pride while another
34% said that they were proud to be associated with it. 15% of the respondents were non-committal, 4% were
embarrassed and 3% were very ashamed of it.

ABOUT THE PUNJABI ADABI BOARD

A sweeping majority of B9% said that they had never heard of the Punjabi Adabi Board and only 11% said that they
had. Of those wha had heard of it, 19% had heard it through the TV, 12% heard from a friend, 11% read about it in the
newspaper and 8% came across it in books. 29% of the respondents did not respond.

ADDITIONAL THOUGHTS ABOUT THE PUNJABI CULTURE

Respondents were asked for any additional thoughts about Punjabi language and culture. 9% said that it is the language
that it spoken by the whole of Pakistan, 6% said that the culture was associated with well-dressed people and many
literary languages. 3% said that it was associated with friendly and cordial people and 2% mentioned Sufi poetry. 53%
of the respondents did not respond and 14% did not have any additional thoughts.
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MOTHER BELONG TO? ©

ltem 1.1

KEY FINDING

PUNIABI URDU PASHTO SINDHI SARAEKEE BALOGHI OTHERS

SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015

[tem 1.2
STATISTICAL ANALYSIS Il

URDU PUNJAB| PASHTO SINDHI BALOCHI SARAEKEE (QOTHER  REASONS
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MALE
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Low
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PUNJAB
SINDH
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e T RN LR T

GENDER
215 36y 23 12% 0% 5% 25 0%
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24 33 18: 172 0s B 1 11
25 354 224 1% 1% B 1% 0
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154 28 23 24 18 8x 1% 0%
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SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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9 “ WHICH LINGUISTIC GROUP DOES YOUR
FATHER BELONG T0? ,,

Item 2.1
KEY FINDING

ﬂﬂ

PUNJABI URDU PASHTO SINDHI SARAEKEE BALOCHI OTHERS
SOURGE: GALLUP PAKISTAN, JULY 13- JULY 20, 2015
ltem 2.2
STATISTICAL ANALYSIS —

URDU PUNJABI PASHTO SINDHI BALOCHI SARAEKEE OTHER  REASONS

aLpakisan  24- 35 21. 12 1« 9 1- 0-

MALE 20% 37+ 23y 124 0= 3% 2% 0=

_FEMALE 28 33 18 13 1% 6% 0% 0
YOUNG 243 33 184 17 0% Bz 1% 0x
MIDDLE 244 35 224 11 1% 6 1= 153
OoLD 21% 465 259, 2% 3 0=
LOw 14 29 28 2% 0% B 15 0
MEDIUM 22y 42 19 104 0: 6e 14 0%
HIGH 26 27 29 10% 1% 3% 3s 0=
PUNJAB 264 50 4 02 O % 1% 0:
SINDH 37 4 0 53y 1% 1= 4= 0=
KPK 0% 0s 100z 0 0s 0x 0= 0=
BALOCHISTAN 3% 3= 89: llsa 4 0= 0= 0=
RURAL 20 3% 26+ 1% Ox 7% 1% 0
URBAN 32x 40z 10% 11 2% 3 23 0=

SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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ltem 3.1
KEY FINDING
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tem 3.2
STATISTICAL ANALYSIS

Low MEDIUM  HIGH CANT SPEAK/ READ/ WRITE NO RESPONSE
ALLPAKISTAN B 10. 83. 0. _ %
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tem 4.2
STATISTICAL ANALYSIS
Low MEDIUM HIGH CANT SPEAK/ READ/ WRITE MO RESPONSE
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“ WHAT LANGUAGE DO YOUR PARENTS ";
SPEAK WITH EACH OTHER? ,’

ltern 6.1

. , KEY FINDING
02. PunJABl
J,—ﬁ% URDU

Item 5.2
STATISTICAL ANALYSIS
LOW MEDIUM HIGH CAN'T SPEAK/ READ/ WRITE NO RESPONSE
aLLpakistan 64« 26.. i 1. 3
. GENDER
MALE 58: 30: 74 1% 3
FEMALE 122 21 __ R 12 2%
YOUNG 68 2% 8« 1% 3
MIDDLE 613 30 6z 1% 2%
OLD 72+ 193 3% 25 3
o ™ ” R — n
MEDIUM 61 30% 65 1 2
HIGH 58: 214 124 4 &
PUNJAB 65 262 s 000 0 3
SINDH 34, 34 215 34 0
BALOCHISTAN 9% 27 645 0% 0%
RURAL 68 261 * 0 3
URBAN 89y 26 11 3 2%

SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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Item 6.2
STATISTICAL ANALYSIS
NO
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17 “ DO YOU FEEL IT IS IMPORTANT TO
SPEAK IN YOUR MOTHER TONGUE? ,,

Item 7.1
KEY FINDING

BASE (PUNJABI GROUP): 715 RESPONDENTS

S

SOURGE: GALLUP PAKISTAM, JULY 13 - JULY 20, 2015

AGE BREAKDOWN

9. 43. 49.
SOMEWHAT
NOT AT ALL DK/NR

SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015

ftem 7.2
STATISTICAL ANALYSIS &
ALOT SOMEWHAT NOT AT ALL RESPONSE

1y

ALL PAKISTAN 40. 5% 5. 10.

MALE 39« 4 B
FEMALE 40 12
YOUNG 38 49 B T
MIDDLE 40% 43 3= 14
oLD 43 49 6% 14
- - —— -
MEDIUM 40% a5 i 10
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PUNJAB 40+ T 5% 10%
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SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015



19 “ WHO DO YOU SPEAK PUNJABI
WITH?
KEY%ING ,,

BASE (PUNJABI GROUP):
oTHERS | 1. 715 RESPONDENTS

servANTS i 5.

no one [l 6.
GranNDPARENTS [ 36 .
criLoren |G 0.
rriENDS [ 0.
sieuncs NG 5 7.
seouse | 0.
rARenTs [ G .

SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015

ltem 8.2

STATISTICAL ANALYSIS
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aLpakistan 6« 950.  60. 612  36- ) 50 57- 5. 1. 0.

“ WHERE ARE/WERE YOU NOT

ENCOURAGED TO SPEAK PUNJABI? ,,

52 [tem 9.1
KEY FINDING

12. o
. 5 5.
I
m | m ®‘i'
NOWHERE WITH AT HOME WITH MO
GHILDREN IN-LAWS RESPONSE
SDURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
tem 9.2
STATISTICAL ANALYSIS

WITH WITH WITH
NOWHERE AT HOME AT WORK PEERS CHILDREN INLAWS  DK/NR

ALL PAKISTAN 52. 9. 12. 16. 12. 5. B

MALE 7% 50z 58 61 39, 54z 55¢ 8+ 1% 1%
FEMALE 45 90 62: 62« 331 46  60% 2% 1%

YOUNG 6% 46+ 57% 67 33 45+ 565 B 2% 0s
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0=
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58 64
URBAN 12x 31 35¢ 55 22x 37 47: 8 23 0%
SOURCE; GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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éQHOW DO YOU IDENTIFY YOURSELF Qé WHICH OF THESE STATEMENTS BEST 22
IN ORDER OF IMPORTANCE? 3§ DESCRIBES YOUR UNDERSTANDING

ftem 10.1 18: OF LANGUAGE?
KEY FINDING MCEUPL-ETNLIDHE?CF — BASE (PUNJABI GROUP);
L o1
BASE (PUNJABI GROUP): gl 715 RESPONDENTS
715 RESPONDENTS LANGUAGE KEY FINDING g
Y DK/NR
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STRONGLY “‘QSEU;‘F"TE{;E A
ASSOCIATED WITH S
CULTURE
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ETC SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
SOURCE: GALLUP PAKISTAN. JULY 13 - JULY 20, 2015
ltern 11.2
ltem 10.2 STATISTICAL ANALYSIS
STATISTICAL ANALYSIS o
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3 “ HAVE YOU EVER BEEN TAUGHT IN
PUNJABI? IF YES, AT WHAT LEVEL ?, o

ltem 12.1
BASE (PUNJABI GROUP): el e
715 RESPONDENTS KEY FINDING
Q Ig% @ lﬁl1i 'i 'a 'i ° I%
' ' ' - ' ' '
NOBASIC  PRIMARY  SECONDARY  MATRIC HIGHER
EDUCATION,  LEVEL LEVEL M S S
SPEAK AT HOME LEVEL
SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
ftem 12.2
STATISTICAL ANALYSIS
NO BASIG HIGHER
EOUGATION, SPEAK  PRIMARY SECONDARY EDLCATION
NOD AT HOME LEVEL LEVEL MATRIG LEVEL DK/NR

ALL PAKISTAN 49. 35: 6: L 3- 1. 1

MALE 47+ 34 62 8 4 1% 1%
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BLUCH[STAN 0% 45+ 18 0 362 0 0%

415 B+ B 00 N
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SOURCE; GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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This Topic has 15 iterns. Key Findings and Statisfica! Analysis for each of them are provided afead in Bis section

. Qc DESCRIBE HOW PUNJABIS
PERCEIVE THEMSELVES? ’3

Item 13.1
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SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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7 ‘ ’{-- . &DESCHIBE HOW PUNJABIS
~ PERCEIVE THEMSELVES? & wg%

Item 14.1
BASE (PUNJABI GROUP):
715 RESPONDENTS KEY FINDING

6 3 % 3% 3 4

ltem 13.2
STATISTICAL ANALYSIS
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ltem 14.2
STATISTICAL ANALYSIS
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: & g 3 2 % - e 2
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acpakistan 102 11+ 9« 10. 16+ 4« 4. 5. 4. 6: 9. 26+« 33«
GENDER
MALE 9 132 4= 1% 125 14% 6 4% 3 7% B 27+ 3%
FEMALE 11 1= 62 8 20% 21 2% 6:  Dw 9% 14y 24w 3T
RESPONDENT AGE
YOUNG 8 102 4+ T 14+ 52 3« F: R £ 6= 8% 26 37
MIDDLE 10 11 4 12: 18x 3 Tx 6 S 6 B 27+ 32%
OLD 155 8% 10x T+ 9y 2% 02 s 1% Bx 274 21x 2%y
HOUSEHOLD INCOME
Low T« 4 1 106 12% 4« Oy Te v Te 12%  18: 43w
MEDIUM T% 3 H M 16% 45 4 4y 4 i 9 24% 34
HIGH 17 92 T« 6z 19x 1% 3 5 4s 8 12+ 39 21s
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PUNJAB 10% 11 5w 104 15% 4+ B I £ 6 10w 24% 34
SINDH 142 17x T 3x 38+ T+ 0 14 T 10% 0« 83+ 10%
BALOCHISTAN 0= 95 0% 0x 0= 0. 0= 0 O 9: D 184 0%
LOCATION
RURAL 11 13% 4« 115 18%x Bs T« bz 6% 5. 24 21s 40+
URBAN 8= Tz b= 8z 12¢ 2% 0s T £ 9y 21% 33w 23«
SOURGCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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Item 15.1
KEY FINDING

0.

NEGATIVE
PERCEPTION
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[tern 15.2
STATISTICAL ANALYSIS
=5
2
i
3
o 2
= a = % & z g = § o & <
ALL PAKISTAN 3% 2% 7% 2% 5% 4% 25% 1% 1% 1% 4% 23%

MALE 3 3 Oy 1o B: 1x 2T 2% v 4y e 21
FEMALE 22 1% Bw 2% 4 7% _ 22 L 0 1w Qs 4o 36
YOUNG 3% du 1y K 3% 200 1z 1w [T 4 27
MIDDLE 3% 1x 6% 1x B 4w 3w 2% 1z 4y Bw 27
OLD 4 9 3 2% 14 3 1Mz 0% 0% 145 22 32%
LOW 1= 3% 5 4 5% 3k 2% 3k 0 6y 1% 35
MEDIUM 1% Fu Tw 0% T« o 272 1 1% H s 28
HIGH U 0x 82 3 B o 1T% 1y 3 10w 9« 224
PUNJAB B 2 T 2% B 3% 25u . i E [ By A 29
SINDH 10 3 3= 0z 0= 14 88 3x O 0:  10: 3

BALOCHISTAN 0x  Dx 9 0x O 0% 45w Oy 0% 0: 0% 0:

RURAL 2% 3 102 1z 3 1o 7 O 0z 1 2% 32q
URBAN L T [ 1 B 11x  Tw 16 2% 3 13x B« 214

“ HOW WOULD YOU RESPOND T0 THE FOLLOWING
QUESTIONS: DO YOU THINK PUNJABI SHOULD BE USED
AS A MEDIUM OF INSTRUCTION IN PRIMARY SCHOOLS?

ltem 1.1 ,,

KEY FINDING

STRONGLY g 1 o
DISAGREE J*
SOMEWHAT 0 4 STRONGLY
DISAGREE ! * % AGREE
I.
BASE (PUNJABI GROUP):
715 RESPONDENTS
NEITHER AGREE o1
NOR DISAGREE & I+ 3. SovEWHAT

% AGREE
SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015

ltem 16.2

STATISTICAL ANALYSIS
STRONGLY ~SOMEWHAT NEITHER AGREE SOMWHAT ~ STRONGLY
AGREE AGREE  NOR DISAGREE  DISAGREE DISAGREE  DK/NR

ALL PAKISTAN 24 37 21 1- 9. 1y
MALE 25% 37 203 B 103 25
FEMALE 22+ IO L. 8 14
YOUNG 245 43 169 6% 9. 2%
MIDDLE 25 34, 22, 9% 9 1%
OLD 204 354 3 B 1% 1%
LOW 255, Ble 12 O 3 0
MEDIUM 267 34 214 T 10z 1%
HIGH 18« 37 253 8« 103 25
PUNJAB 24, 38 21 7 g, B
SINDH 103 31 28 14 14y 34
BALOCHISTAN 13 18 0= 0 9:, 0s
RURAL 30% 40+ 16: 4z 8= 1%

URBAN 14 32y 28y 133 10= 1%




HOW WOULD YOU RESPOND TO THE FOLLOWING
QUESTIONS: DO YOU THINK PUNJABI SHOULD BE
AN OFFICIAL LANGUAGE AT PROVINCIAL LEVEL?

i

Item 17.1
KEY FINDING
STRONGLY. Ve 1. ok
oisacree 1 0: -
SOMEWHAT g STRONGLY
DISAGREE 9% 21 acree
BASE (PUNJABI GROUP):
715 RESPONDENTS
NEITHER AGREE o3
MNOR DISAGREE % SOMEWHAT
% AGREE
SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
Item 17.2
STATISTICAL ANALYSIS
STRONGLY SOMEWHAT NETHERAGREE SOMWHAT  STRONGLY
AGREE  AGREE  NORDISAGREE DISAGREE  DISAGREE  DK/AR

ALL PAKISTAN 21, 36 23 8. 10. 1s

MALE 245 38 21 5% 11 2%

FEMALE 184 3. 2l 1l 9 1%

YOUNG 245 32 262 & 124 2

MIDDLE 195 37: 24, 9 9 1%

oLD 224 462 1% 12¢ 8 1x

LoW 34 2. 20 5 i 0

MEDIUM 10 37+ 23 8 12 12

HIGH 17% 39 22% 10% 10% 2%

PUNJAB
SINDH 10 17
BALOCHISTAN

28 10% 3

s,

‘ OW WOULD YOU RESPOND TO THE FOLLOWING
QUESTIONS: DO YOU THINK PUNJABI IS GIVEN THE SAME
IMPORTANCE AS OTHER REGIONAL LANGUAGES IN ,

PAKISTAN?
ltem 18.1
KEY FINDING
STRONGLY A 1. DK/NR
DISAGREE 7‘5
SOMEWHAT STRONGLY
DISAGREE 8. 1 g= AGREE
BASE (PUNJABI GROUP):
715 RESPONDENTS
NEITHER AGREE o
MOR DISAGREE = SOMEWHAT
39." acres
SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
ltem 18.2
STATISTICAL ANALYSIS
STRONGLY SOMEWHAT NEITHER AGREE SOMWHAT ~ STRONGLY
AGREE AGREE  NORDISAGREE  DISAGREE DISAGREE  DK/NR

ALL PAKISTAN 21 36 23 8- 10. 1
MALE 24 38 213 L 11= 2
FEMALE 18 34 _ 274 _ 1= 9z 1z
YOUNG 24 32z 26z 6 124 2y
MIDDLE 19 37 24= 95 Qs 1%
oLD 22, 46+ 11 12w 8 1%
LOW 34, 29 28 5 &, 0
MEDIUM 19 37 23 8% 124 1%

HIGH 17 39 22y 10z 104 24

PUNJAB 22: 37 T 105 14
SINDH 10% 17 3 28, 104 3
BALOCHISTAN




35 ‘ HOW FREQUENTLY HAVE YOU WATCHED/ATTENDED: ‘ HOW FREQUENTLY HAVE YOU WATCHED/ATTENDED:

NON-COMMERCIAL PUNJABI THEATRE? PUNJABI STAGE DRAMA?
Item 19.1 ’ BASE (PUNJABI GROUP): KE\I:EITII%IOI;ING ,
BASE (PUNJABI GROUP): KEY FINDING 715 RESPONDENTS
715 RESPONDENTS '
7 5 GENDER BREAKDOWN 1 GENDER BREAKDOWN
NEVER neven ¥ 68. ONGE never @ 59,
_1 3% o . « I 3.
OCCASSIONALLY . . 2
4 ONGE ?-11‘ 4 omf- 1
1 a2, oI 0.
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Y A & I 14.
rreaery ¥ 3. ; FREQUENTLY ?!3-
1 1 af1. @ MALE 62 L a2 @ MALE
% - & FEMRALE ] & FEVALE
ONGE o QU2E‘:TLY DK/MR v h‘ NEVER 1 g% 1 w DK/NR ?I 1.
1 OCCASSIONALLY DK/NR *
SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015 SOURCE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
Item 19.2 Item 20.2
STATISTICAL ANALYSIS STATISTICAL ANALYSIS
NEVER ONGE OCCASSIONALLY FREQUENTLY DK/MR NEVER ONGE OCCASSIONALLY FREQUENTLY DK/NR
ALL PAKISTAN 73 11. 3 2. 1 ALL PAKISTAN 63- 15. 19. 3. 1
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1a 0 LOW 67 16
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4 0=
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PUNJAB 63x 15 19,
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= % QHOW FREQUENTLY HAVE YOU WATCHED/ATTENDED: %,% HOW FREQUENTLY HAVE YOU WATCHED/ATTENDED: ¢ 3 8

PUNJABI CINEMA? & PUNJABI MUSHAIRA? ¢
tem 21.1 J ) BASE (PUNJABI GROUP): KE\I:E?I I?I?IN d -
BASE (PUNJABI GROUP): KEY FINDING 715 RESPONDENTS
715 RESPONDENTS GENDER BREAKDOWN 7 3 GENDER BREAKDOWN
9 ever, ¥ I 5:. NEVER ‘ veven I 6:.
UNCE ; & I, 75 + I 7t
i Y 13- once @ I 15.
- a1 I EN
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b & -1 0. 3] -10
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SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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STATISTICAL ANALYSIS Item 22 2
STATISTICAL ANALYSIS
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SHOULD PUNJABI BE ENCOURAGED FOR CHILDREN
AS THE PRIMARY LANGUAGE? ,,

‘ WHICH ANSWER BEST DESCRIBES YOUR AFFILIATION
WITH PUNJABI HERITAGE ?, ,

ltem 23.1
BASE (PUNJABI GROUP): - KEY FINDING 1. o
715 RESPONDENTS 3
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4] “HAVE YOU EVER HEARD OF THE PUNJABI ADABI

BOARD?
ltiem 25.1 (A) ,
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39.
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SOURGE: GALLUP PAKISTAN, JULY 13 - JULY 20, 2015
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“ HOW FREQUENTLY HAVE YOU WATCHED/ATTENDED:
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DEMOGRAPHICS

PROFILE OF RESPONDENTS
(N=1727)

Al Paldstan 100%

Gerder Male %
Femala A%
Age Young i
Middle 5%
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Idedium 5%
High %
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Sindh %
KPK 14%
Baluchistan %
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SUMMARY METHODOLOGY

Sample size: 1727 Households
(18+ Males and Females)

Coverage: National Cross Section
All Pakistan Urban and Rural

BREAKDOWN
PROVINCIAL BREAKDOWN
Weighted
Punjab bt
Sinch 2%
KPE 14%
Bainchistan %

LOCATION BREAKDOWN

Weighted

Large Gilles {over 2 milien] 3k

Medium Cities (owverhalt million)

Towns (Papuiaiion 5000 plus)

Willages B7%
Sampling Method: Multi Stage Stratified Sampling
Error Margin: +3-5% at 95% confidence level
Interview Mode: Face to Face In home
Field Dates: July 13 - July 20, 2015

GALLUP PAKISTAN ADHERES TO ESOMAR/WAPOR CODE OF ETHICS OF OPINION AND MARKETING RESEARCH
(FOR MORE DETAILS PLEASE SEE DETAILED METHODOLOGY)

[ ility for surveys pertaining to Pakistani public
opinion excapt thoss canied out by Gallup Pakistan, the Pakistani affiliate of Ga nternational Assoclalion, For detalls on G

Intarnational Association cos website: www.gallup-internati
Gallup Pakietan has conducted this poll according to AH Code of E ognized Iptes of soientific
polling. Tha rasulks In this Raport do not raprasant views hald by tha authars or G
opinion, computed on the basis of views expressed by anonymous respondents sel

ected through the procedure outlined in the

Methodology section of this Report.
Gallup Pakistan has provided this data in the public interest and gratis. It cannot be held liable. contractually or otherwise, to the users
of this data,

METHODOLOG)
PART

i



FURTHER DETAILS ON
RESEARCH METHODOLOGY

Voter’s Stu
TABLE OF CONTENTS

A- Sample Profile
B- Sample Selection Procedure
C- Field Work Procedure

D- Data Entry and Verification

Note:

This Detalled Methodology Is a elandard procedure followed in public opinian polls. Specilic datalls of the sampla proflie
may vary from poll to pall. The spacific sample profila as wall as othar variations may be included elthar In this Nota as wall
&s the Summary version or can be obtained upon request.

il

DETAILED METHODOLOGY
A- SAMPLE PROFILE

The survey was conducted with more than 2500 men and women statistically selected from all four provinces
comprising of a cross section of age, and socio-economic classes as given below:

Uban

Punjab
KK
Baluchistan

Notes:

Ape: Young: Under 30 years of age; Middla: Betwaen 30 and 50 years of age; Old: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2014 this represented the lowest quintile). Medium: As. 7,001 to 20,000 (In 2014 this represented the 2nd and 3rd Quintile).
High: More than 20,000 (In 2014 this rapresentad the 4th and Sth Quintiles)

Location: Urban ie defined as location dafined as tewn or city in the census, the total in Pakistan being 470 constituting 35% of the population; Rural Is defined as a
population living In villapes as In the latest census, approximating ~45,000, consisting 65% of the population,

Methodalogy: Sample Slze: 1727, Covarage: Natlonal/Hural and Urban/All four provinces; Mode: Face to face; Survey dates: July 13 - July 20, 2015. Estimatsd error
margin: +3-5% at 35% confidence level.

PETEEEEID T

B- SAMPLE SELECTION PROCEDURE
This survey uses stratified random sampling. Following steps have been used to achieve this:

STAGE 1: STRATIFICATION:

Stratification is principally at two levels:

a. The First stratification is by PROVINGE, of which there are 4 in Pakistan.
b.  The Second stratification is by size of location. We stratify by 4 types of locations: Large/Metropolitan Cities
(there are 3); Medium size (those whom population is over 100,000 persons); Towns (those whom population is less
than 100,000) and Villages (those declared as such in the Census).

STAGE 2: SELECTION OF COMMUNITIES:

Within each stratum communities are selected through a random process. In some cases we make replacements
by communities of similar profile with a view to logistical and other considerations.




G- FIELDWORK PROCEDURE
BRIEFING/TRAINING OF INTERVIEWERS:

The Questionnaire Designed for the survey is briefed fo the interviewers at Regional Centers across the Centre.
The interviewers are instructed on measures such as;

Following Sampling/Quota Instructions Properly

Ethical Code of Conduct towards interviewers

Following skipping Instructions and other interview instructions on the Questionnaire
Maintaining MNeutrality in asking Question

R b

MOCK CALLS:

After the briefing is completed all the field workers do the mock calls under the direct supervision of an
executive or a fieldwork supervisor. This ensures that the field workers properly understand the instructions
and they can handle various interviewing problems during the interview (in the field). After completion of mock
calls, a debriefing session is arranged in which the problems faced by the interviewers during the mock
interviews are discussed and solutions are suggested.

INITIAL CHECKING:

After the training. the interviewers go into the field for actual interviewing. The first ten filled in questionnaires
of every interviewer are thoroughly checked by their supervisor to ensure that the interviewer is performing
well. In case the work of an interviewer is not acceptable he/she is disengaged from the survey.

FIELD EDITOR OR INTAKE EDIT:

In normal routine at least 30-40 interviews of each interviewer are visually checked by the supervisor before
passing them to Data Coding/Entry department. The problems or missing information identified during field
edit are explained to the relevant interviewer and he/she is instructed to rectify them either through telephone
andyor revisit the respondent for clarification and re-asking the missing questions.

SUPERWVISION & BACK CHECKING:

It is essential that the interviewers are properly supervised on the job and the work done by them is back
checked. At least 20% back checking is done on work completed by each interviewer to ensure authenticity
of data.

DATA CODING/EDITING:

About 20% work of each coder is rechecked and verified by the concerned DC Supervisor/In-charge.

D- DATA ENTRY AND VERIFICATION
GP's Quality Manual contains a detailed check-list on the handling control, entry and other steps involved in the

management of data.

Once the questionnaires are received from the field, they are checked and the responses of open-ended
questions are coded with the help of a code list. A coding scheme/book/guide is prepared on the basis of these
questionnaires.

After the coding of open-ended responses, data is entered into computers. GP uses the SPSS data entry
program that has flexibility to implement validity checks and skipping rules etc. The SPSS data entry software also
has flexibility to verify the entered data by using the double punch options. Gallup normally double punches for 20%

of its entered data.

After completion of data entries and double punch, all data is cleaned by using a data-cleaning program written
in SPSS which is customized for every project according to the survey/questionnaire needs. Data is thoroughly
checked for an omission, displacements and other error resulting in inconsistencies with the coding scheme.
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CONTACT DETAILS:

Islamabad:

H.45, §t. 52, F-7/4,

Islamabad Pakistan

Phone: +92-51-2655630

Fax: +92-51-2655632

Email: isb(@gallup.com.pk

www, gallup.com.pk
www.gallup-international.com
www._galluppakistan blogspot.com

Disclaimer: Gallup Pakistan is not related lo Gallup Inc. headguartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys pertaining to Pakistani public opinion except those carried out by Gallup
Pakistan, the Pakistani afiiiate of Gallup Imternational Association. For details on Gallup International Associaton see  website:
www.gallup-international.com

Gallup Pakistan has conducted this poll according to the ESOMAR Code of Ethics and internationally recognized principles of scientific polling. The results
in this Report do not represent views held by the authors or Gallup Pakistan, The results only represent public opinion, computed on the basis of views
expressed by anonymous respandents selected through the procedure outlined in the Methodology section of this Report.

Gallup Pakistan has provided this data in the public interest and gratis. It cannat be held hiable, contractually or otherwise, to the users of this data.




