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MOBILITY 
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MODERN CITY- THE URBAN HUB 

Steam-Engine      created the 

which housed Commerce and Advertising 

Mobile  is creating the 

VIRTUAL CITY - THE GLOBAL HUB 

which may house e-commerce and e-advertising 
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WIN-Gallup Global Survey Teams 

 

NAVIGATE THE GLOBE 

 

TO EXPLORE AND UNDERSTAND 

THE GLOBAL HUB 
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Field-work on ‘Mobility’ across 

the world on a donkey-cart, f2f, 

CATI and Online. The presenter 

is seen interviewing respondents 

in rural locations in the North of 

Pakistan. 
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THE NEWLY UPWARD MOBILE 
VALUE THE MOBILE  

 
 
 

MORE THAN THE PREVAILING 
UPSCALE NATIONS AND 

POPULATIONS 
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VALUE LADDER 
Value of Mobile Devices in your 

1-  WORK 

2-  DAILY TASKS 

3-  SOCIAL LIFE 

4-  ACQUIRING KNOWLEDGE 

5-  KNOWING THE WORLD 

6-  ACHIEVING MY POTENTIAL IN LIFE 

5 Point Scale 
HIGH VALUE LOW VALUE 
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VALUE LADDER and value-income matrix 
Low Income and specially Emerging Nations put higher value on the benefits of Mobile phone 
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Per Capita Income 

Low High Methodology to compute Net Value provided at the end of these 

slides 
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VALUE LADDER 
(Motive) 
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VALUE INCOME LADDER 
(Motive and Means Ladder) 
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East Asia (ASEAN) 63 4538 

North Asia (China, Japan, Korea) 56 7701 
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Global Rough Estimates of 

HIGH VALUE ASSIGNING 

CUSTOMERS 
(Estimating is based on ‘duplicated’ 

estimates of Mobile owning population) 
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VALUE LADDER 
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Total Mobile 
Owners 

Total  High Value 
Mobile Customers 

Total GNI 

Col % Col % Col % 

LOW 
MEANS 

Box 1 1,917,067,000 56% 1,447,950,680 72% 6,019,996,949,248 15% 

Box 2 468,066,000 14% 204,428,190 10% 1,780,593,605,120 4% 

HIGH 
MEANS 

Box 3 934,418,000 28% 327,910,450 16% 32,093,051,961,344 78% 

Box 4 75,938,100 2% 42,968,558 2% 1,226,247,418,880 3% 

3,395,489,100 100% 2,023,257,878 100% 41,119,889,934,592 100% 

MEANS AND MOTIVES GAP 
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METHODOLOGY 

HIGH VALUE ASSIGNING NATIONS 

The respondents were asked to put High or Low value of having a mobile phone 
with respect to 6 aspects of their life: Work, daily tasks, Social life, acquiring 
knowledge, know the world and achieving ones potential in life. They were asked 
to respond on a 6 point scale. We calculated Net Value on each aspect by deducting 
the sum of top 2 boxes from the bottom 2 boxes. This gave 6 Net Value figures. We 
then summed them up and computed a simple average. We call this the ‘Gross Net 
Value of Mobile Phone’. 

 

HIGH VALUE ASSIGNING CUSTOMERS 

Respondents who give response ‘very high or high’ value were given an individual 
score of ‘3’; those responding ‘Neither High nor Low’ were assigned a score of ‘2’; 
while those responding ‘Very Low or Low’ were assigned a score of ‘1’. The scores 
on all 6 dimensions were added to compute a Gross Score for each individual in 
the global survey. 
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