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Topic 1: Online Shopping

[TEM 1.1:
KEY FINDING

In the past twelve months, have you or anyone in your household made
at least one purchase from an online shopping website?

S8 eSS DAL OILS A 3 9y foguw s Jls> 5 olo 12428
§ e § Jlosiaol Elio Cag § Kl 559 Of dsie Sl oS3l aS 3 39

Yes, 11%

No, 89%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 1.2;
KEY FINDING

What is the intensity of your online shopping?
Base: 139 respondents who purchase from an online shopping website.

Som 355 Kol 5Y O . FAaslBl A4S pus U S il

Frequently (once a week) 6%
Regularly (more than once a month) 37%

Occasionally (once a month) 26%

Rarely (once every three months, or less) 32%

P~

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 1.3:
KEY FINDING

What do you mostly buy online?
Base: 139 respondents who purchase from an online shopping website.

Sne 351555 63l 3 § iz 0uS OV O 03y O

NS 1]

Clothes 24%  Groceries6%  Makeup1%  Footwear18%  Books 13% Moh:iesSB%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 1.4
KEY FINDING

How do you pay for the online shopping?
Base: 139 respondents who purchase from an online shopping website.

Tum 35S b e Slsl § ey pse Kl o3 Ol Ol 53y sle

Debit Card 14%

Credit Card 54%

Cash on Delivery 33%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
111 Page
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[TEM 1.5;
KEY FINDING

Have you ever encountered any issues with your online purchase?
Base: 139 respondents who purchase from an online shopping website.

Ser LS Uiols 5 6lg-3/ Jino (S 15 3 olcdg 3 55 Klsl 53 ol Ls

Yes 27%

No 73%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 1.6:
KEY FINDING

What was the nature of the issue?
Base: 39 respondents who ever encountered any issues with online
purchase.

ot LS Caregh § Luns a5 5L

Final payment was more
than mentioned 22%

Delays in delivery 13%

Product did not match description 57%

Product was faulty / damaged / non-functional 8%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 1.6:
KEY FINDING

Did the online shopping website resolve the issue to your satisfaction in

a reasonable time?
Base: 39 respondents who ever encountered any issues with online

purchase.
Glas 5 Olsabl 5 0l e Sy cawlio g Sl wag § Kl oY Ol LS
LS J> 95 Lo ol

No 35%

Yes 65%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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This Topic has 7 items. Key Findings
and Statistical Analysis for each of
them are provided ahead in this
section.
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ITEM 2.1.
KEY FINDING

Have you used any of the following online cab-hailing/ride sharing
services in the last twelve months?

5 B3 Ol 3 (oS e J23 dzyio Olyga 5 ole oyl diiiS ) LlLS
£ LS Jlostiool 15 jug o Syt Jily/

—areem UBER Otaxi T&XI|

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 2.2
KEY FINDING

How frequently do you use the service?
Base: 173 respondents who used online cab-hailing/ride sharing services
in the last twelve months.

Some 35S Jlosil 5 yug yw ol @ SaclBl ‘g.:st;;i aS yiba

Rarely
(once every three months, or less) 25%

Occasionally
(once a month) 30%

Regularly (more than
once a month) 33%

Frequently (once a week) 6%

Heavily
(more than once a week) 5%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Where do you mostly commute using this service?
Base: 173 respondents who used online cab-hailing/ride sharing services
in the last twelve months.

gmlﬁdmlwwij‘&ﬁiﬂ-u;whs_}‘so.)l_a_jtz_.;i

& @ Hi

Office & Work 8% Shopping 13% Meeting Friends 74% Outdoor Entertainment 9%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Have you ever encountered any issue(s) before, during or after your
ride?

Base: 173 respondents who used online cab-hailing/ride sharing services
in the last twelve months.

S A AS e a0 5 5w b Obed S e edig au 58 s gSOILS

7153 UyS Lol 18 (631953 s 5 _pausd

Yes 39%

No 61%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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What was the nature of the issue?
Base: 68 respondents who encountered any issue(s) before, during or
after ride.

88 LS Cusgd § Lo aS ol

Poor condition of the vehicle 12%

. Unskilled/rash driver 31% A
P e

e

g

Lack of driver courtesy 49%

Issues in payment 8%

Lo,

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 2.6:
KEY FINDING

Did such experience(s) deter you from using the online ride sharing app
again?

Base: 68 respondents who encountered any issue(s) before, during or
after ride.

255 Jlasiosl 98 (dieSalal Kyl By 53V Ol )big3 32 528 S sl ol LS

1§ b dbog> § 0l w Jlg> S

Yes 64%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 3.1:
KEY FIND

Do you go for grocery shopping yourself?
fow 3> 395 S Gyl ys § b lagw I LS

No 51%

Yes 49%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 3.1:
STATISTICAL ANALYSIS

Do you go for grocery shopping yourself?
Suw dl> 395 S Gylays § b aguw LI LS

Al Pakistan Urban e [ ew

Ifale 53% 47%

Old 55% 45%

Low 51% 49%

Medium 47% 53%

High 51% 49%

55% 45%
41% 59%
4%
70%

E4%%
Balochistan 30%

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/ALL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017.
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
24| Page




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 3: Groceries and Spices

TEM 3.2:
KEY FINDING

How often do you go for your groceries?
Base: 638 respondents who go for grocery shopping.

Sus Sl IS Soluss (§ s 39w g S8l (G5 ol a5 Ly

Oncea  Bi- MoreThan Whena
Month Weekly Once  Thingis
56% 12% aMonth Required
31% 1%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 3.2
STATISTICAL ANALYSIS

How often do you go for your groceries?
Base: 638 respondents who go for grocery shopping.

Sow 3> WS 6olss § ik lagas w SaclBl 5 L 45 ko

13%

10%

Miode 57% 31% % 0% 1%
oid 4% 33% 1% % 1%
Low 52% 31% 17% 0% 0%
Medum 56% 31% 1% 1% 1%
High 57% 31% 10% 0% 1%

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/AlL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017.
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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TEM 3.3:
KEY FINDING

Which of these categories do you purchase on a monthly basis?
Base: 638 respondents who go for grocery shopping.

allo 53l x5 § cluol OS o ALud] (§ Wiao 139 J33 Ay kie O 4S Gl
fadye Kl g olo 3 (3 U 455 3 w9l

@

h =@ 1 O3 @

Spices76% Tea 67% Confectionaries Milk 24% Lentils46% Flour 1% When the
1% HeeqI ;rises

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
271 Page
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Topic 3: Graceries and Spices

[TEM 3.3
STATISTICAL ANALYSIS

Which of these categories do you purchase on a monthly basis?
Base: 638 respondents who go for grocery shopping.

Sow 3> WS 6olss § ik lagas w SaclBl 5 L 45 ko

1%
S4%
28%
Low | 76 | ee% | 4% | 10% | 22% | 3% | 0% | o% | o% | o% |
Mediom 7% | e4% | 8% | 21% | % | 0% | o% | % | = | o%
High 80% | 72% | 14% | 3% | 5% | 1% | 1% | o% | 2% | o%

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/AlL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017.
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 3.4
KEY FINDIN

Where do you go for your monthly grocery shopping?
Base: 638 respondents who go for grocery shopping.

fuw d> ULS IS 6ol S § il 159 dilile 3 9k sle Ol

Kiryana Store 40%

Traditional Trade Outlets 35%

Modern Trade Qutlets 22%
Order Online 4%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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TEM 3.5:
KEY FINDING

Which brand of spices have you ever used in the past?
f oo S Jlasiianl yo 8ko Jilys LuiisS LuigS S Wil dodlan 5 Ll dS ol

Normal Spices

5% 67% 17% 2% 1%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 3.6:
KEY FINDIN

Which brand of spices are you using currently?
§ o S Jlasian] il LuigS 5 Gl dadlas O JS 2145 il

Natlonal

@ %S Normal Spices
— e

48% 1% 2% 1%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Topic 4: Food Choices and Behavior

[TEM 4.1:
KEY FINDING

Which do you prefer to drink?
fedim LS w0 L A2 U & 52 y9b (15 95 )l &S oo

Ten 88%

Coffee 12% l

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 4.1:
STATISTICAL ANALYSIS

Which do you prefer to drink?
fedim LS w0 L A2 U & 52 y9b (15 95 )l &S oo

Tea Coffee
All Pakistan Urban 88% 12%
Gender
Male 90% 10%
Female 87% 13%
Young 88% 12%
Middle 90% 10%
Oid 84% 16%
Low 84% 16%
Medium 89% 11%
Hich 90% 10%
Punjab 87% 13%
Sinch 93% 7%
KPK 79% 21%
Balochigtan 87% 13%
Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0Ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/AlL four provinces; Mode: Face to face; Surveu dates: May 14 - June 12, 2017,
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 4.2
KEY FINDING

Which did you prefer to drink 5-10 years ago? )
030 4 95 S aw e 8L ALz il bia Jlws s . b o gl 4S Ll
HEL DT

Tea 89%
Coffee 11%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 4.2
STATISTICAL ANALYSIS

Which did you prefer to drink 5-10 years ago?
030 4 95 S aw e 8L ALz il bia Jlws s . b o gl 4S Ll
T8S 3 gy

] 1

AuPakistanUrban | s | 1%

All Pakistan Urban
| Gender | | 1
Female 89% 11%
Young 90% 10%
Middle 90% 10%

M edium 89% 1%
High 90% 10%

[ Punjab | 88% ' 12%

Sindh 93% 7%
KPK 72% 28%
Balochistan 91% 9%

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/ALL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017.
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 4.3
KEY FINDING

If you have only recently started drinking coffee, why is it?
Y:g@ﬁ@séw'ﬁ:gé&sﬁuﬁé‘swwdbé_?‘ﬁ

10

Recently Discovered 28%
Growing Number of Cafes 18%
It’s Fashionable 19%

It’s Readily Available Now 20%
None 1%

Others 1%

No Response 14%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
37 Page




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 4: Food Choices and Behavior

1EM 4.4
KEY FINDING

How often do you drink tea?
S om o I g SR/ G3S puS Ll 4 il

Sometimes 25%
Often 36%

All the Time 35%
Never 5%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 4.5
KEY FINDING

What are you looking for when buying your tea?
Base: 1248 respondents who drink tea.

cur (oo 35O uS Ol 85 Uy 3 99 ewasS Sl § Ol Ol ez 45 S
Sumw 23 w2y 0L)

How Well-Known the Brand is 29%
Its Price Compared to Others 31%
Taste & Quality 29%

Consistency in Taste 11%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 4.6:
KEY FIND

Do you have a tea brand preference?
Base: 1248 respondents who drink tea.

§ st iy 3955 31z 95 T LS

Yes 59%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
401 Page
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[TEM 4.6:
STATISTICAL ANALYSIS

Do you have a tea brand preference?
Base: 1248 respondents who drink tea.

§ iy Silyy G958 ler oS T s

All Pakistan Urban 59% i

Young 60% 40%

50% I 50%

Sindh 75% 25%
KPK 58% 42%
Balochistan 43% 57%

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/ALL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017.
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 4./
KEY FINDING

Have you tried any imported tea?
Base: 1248 respondents who drink tea.

e lasiol il 5 Sler o 1 S 5 LS

Yes 37%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 4.8:
KEY FINDING

What kind of oil do you use for daily cooking?
3.5 Jlasiuol J5 15 auud puS S I GlaS 0309y Gl 45 Ll 3o 312

Sow

Olive  Coconut Palm Canola Soyabean Sunflower OtherVegetable Ghee DK/NR
0il3%  0il6% 0il15%  0il34% 0il24%  0il14% 0il16%  40% 1%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 4.9:
KEY FINDING

Do you prefer?
Bl o 11 b Uaw 3 guys 95 Ll pleS S35 I biles ol as yly
95

No Response 1%

Imported 16%

Local Brand 83%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[TEM 4.10:
KEY FINDING

What do you look for in the cooking oil you buy?
9SOb oS E39 3 S Goly> § S S IS BlaS Ol aS GSL 3Ly Il
fo &B5) A0 03L) @

Health Benefits 52%

How Cheap itis
Compaared to Others 37%

The Brand ltself 10%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
45| Page




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 4: Food Choices and Behavior

[TEM 4.11:
KEY FINDI

If you have tried imported cooking oil?
§ o LS Yool J53 18 160 LS (o ot 05 3 I LS

Yes 89%

No 11%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 4.12:
KEY FINDING

Do you think it has superior quality?
Base: 143 respondents who have tried imported cooking oil.

4 0ty s SIS 95 LS Jlamitol Jii Sho 5 3 T ALy 3 S b
g Uhel/lazl g sliiel §_ s i

Yes74%

No Response 10%

No 16%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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ITEM 4.13.
KEY FINDING

How often do you eat out at a restaurant?
Tow Il S LlaS yae Olygiam) aw SuslBl (S Ll S ySLo 3L ye Al

Never 2%
Less Than Twice a Week 7%
More Than Twice a Week 4%
Twice a Week 8%
Once a Week 5%
Once a Month 75%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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[1EM 4.14:
KEY FINDING

How often do you go out for coffee with friends/family?
WS w 3Bl 5 0syls didiy/ugings bl aw FasBl iSOl a5yl
fowdl> '

Never 3%

Less Than Twice a Week 7%

More Than Twice a Week 3%
Twice a Week 6%

Once a Week 8%

Once a Month 73%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 4: Food Choices and Behavior

[TEM 4.15:
KEY FINDING

How often do you have official meetings at a café?
394 e SIOhgku ) aw S8l iS5 HSEMo ) /5 783 S ol 48 il

Sow

Never 74%

Frequently 10% Seldom 16%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 4: Food Choices and Behavior

ITEM 4.16.
KEY FINDING

Do you eat out more frequently now than before?
[Olghun ) BlaS qw_ SaslBly 03l Carnts § b2 0l I LS S Gl Glyeo 1
o IS ye Jige

Yes4%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
51| Page




nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

FASHION/
CLOTHING RETAIL




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5.1:
KEY FINDING

Where do you usually take inspiration for new purchases?
IS0 il o N9 5 5155 S U5S Syl sl il &S iy
S US5S & S99 Slis Uil o Olwgde S 0> G o & s VLS goew
fuw 2 S 6ol s

Others 1% g ol -

Styles in Stores 28%

- Fashion Designers/Magazines 13%

Celebrities 23%

Friends & Family 62%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5.1:
STATISTICAL ANALYSIS

Where do you usually take inspiration for new purchases?

IS/ yilaansil ww Jlo> S (Sl y3 (§ W93 i sl sle Ll 4 il
S 093S & )S90 e Ol Blwgde 5 (> 633 oy i o VLS Zow

fow 2 Sl
e
o | coconses | agasnes | ST | omen g Mo
blogs
All Pakistan U rban 62% 23% 13% 28% 1% 0%
sender '
M ale 69% 26% 13% 18% 2% 0%
Female 57% 21% 14% 37% 0% 0%
tespondent Age
Young 60% 20% 15% 34% 1% 0%
M iddle 63% 26% 12% 29% 1% 0%
old 65% 21% 12% 13% 1% 1%
fousehold Income
Low 56% 29% 13% 27% 1% 0%
M edium 61% 20% 13% 28% 1% 0%
High 67% 25% 15% 29% 2% 0%
Jrovince
Notes:
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Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0Ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/AlL four provinces; Mode: Face to face; Surveu dates: May 14 - June 12, 2017,
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.2:
KEY FINDING

How often do you purchase a new item of clothing/accessory (bags etc)?
353 (07e89 K3 ) Ololw 1503 )5l UIHS B v SelBly (S Ll 4 (LY

Once a Month 56%

2-3 Times a Month 27%

More Than 3 Times a Month7%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5.2
STATISTICAL ANALYSIS

How often do you purchase a new item of clothing/accessory (bags etc)?

32353 (03089 s ) Ol 5503 351 U85S B o §elBly S Ll 45 il

Sow

Once a month 23 times a month m“:::nr:

All Pakistan Urban 56% 2T% 17%
Gender

M ale 58% 27% 16%

Female 54% 27% 19%
Respondent Age

Young 51% 28% 21%

Middle 60% 24% 16%

Olid 53% 32% 14%
Household Income

Low 39% 47% 14%

M edium 55% 25% 20%

High 63% 23% 14%

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0Ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/ALL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017,
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.3
KEY FINDING

What would be the period of the year you spend the most on clothing
and accessories?

Sy § (0389 K ) Ol 1503 39l U93S U0 puigo puS §_ Jlw
fowd S0l ww

\'/

L No Difference 44%
Summer 25%
, Winter 21%
No Difference 44%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[[EM 5.4
KEY FINDING

How much would you usually spend per month on clothing and
accessories? )
(089 K oS ) Ololw 1533 191 LS Lo ol 3 32 y9b ale TS L
S 805 o WS Lyl ylays §

10K or Less 48%

Less Than 5K 39%

Less Than 10K 109%

Over 10K 29%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5.9:
KEY FINDING

How frequently do you buy clothes when they are on sales?

Som 35w Juw Sl y5 FU95S cw_ (SAL) OAS puS U aS by
(90 J Jow 3 085S w2 (s)

Rarely 28%

Never 24%
Occasionally 34%

| only buy on sales 3%

Frequently 10%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5.9:
STATISTICAL ANALYSIS

How frequently do you buy clothes when they are on sales?
Som 305 an Jaw 355 § US5S e (SaslBl) WS G L €S o3l

(90 S Jaw 2 085S > G=)
Never Rarely Occasionally | Frequently 'm'gd";’ o
All Pakistan Urban 24% 28% 24% 10% 3%
Gender
Male 27% 25% 32% 11% 5%
Female 22% 32% 35% 10% 2%
Respondent Age
Young 26% 28% 2% 9% 4%
Middle 24% 28% 33% 12% 3%
oK 21% 30% 40% 8% 1%
Household Income
Low 34% 27% 28% 7% %
Medium 23% 27% %% 1% 3%
High 23% 31% 32% 1% %
Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0Ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/ALL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017,
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.6:
KEY FINDING

Are you interested by celebrities’ fashion labels/ designer clothing?

(o> 0o US5S 8 3553 [kl 02 8 Bl 530 L LS €S il
fum &25)

Yes 18%

Somewhat 34%
No 48%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5./
KEY FINDING

Which of the following features are important for a shopping experience
to you?

Oluogeas w095 095 v U Cluegaas a3 dzyaio dS ol Glyee

Tow pd WS Ol w Jlg=8 0,265 s)lwuys

Advertising 2%
Store Atmosphere 10%
On-Trend 21%
Convenient Location 30%
Brand 39%
Price 55%
Quality 61%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

[TEM 5.7
STATISTICAL ANALYSIS

Which of the following features are important for a shopping experience
to you?

Oluogaas w095 09 aw_ o Blpoguas a3 dzyiie 45 ol Glye ol»

fow sl JS Ol Jlg=8 0 235 olasys

S R N B
All Pakistan Urban 39% 61% 55% 30% 21% 10% 2%
Gender
Male 40% 64% 54% 32% 16% 11% 2%
Female 39% 58% 56% 28% 26% 9% 2%
Respondent Age
Young 40% 60% 56% 27% 18% 9% 1%
Midde 9% 64% 58% 2% 25% 11% 2%
Old 38% 51% 39% 28% 13% 10% 2%
Household Income
Low 3% 54% 44% 25% 9% 8% 1%
Medium 40% 57% 54% 27% 20% 10% 2%
High 41% 68% 59% 34% 26% 10% 2%
Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; 0Ld: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)
Methodology: Sample Size: 1252; Coverage: Urban/AlL four provinces; Mode: Face to face; Surveu dates: May 14 - June 12, 2017,
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

TEM 5.8:
KEY FINDING

Indicate the frequency of where you shop for apparel at the following
places? (Departmental Store)

SS 2 US> 23 42y IS 6ol yS § sl Ol a8 3Ly Blyee Ol
fowdl> w Saclil

ARERRL -

ﬂ Occasionally 43%
e _

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.9:
KEY FINDING

Indicate the frequency of where you shop for apparel at the following

places? (Chain Store) )
S5S 3 09> 33 azyio WIS 6olyS (§ sl Ll 45 0Ly Bbyee 1

fow > wu Saclilb

Always 2%

Often 9%

i 9 )

W B Sometimes 30%
Yy

y

N

: : Occasionally 33%
3t

Never 26%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.10:
KEY FINDING

Indicate the frequency of where you shop for apparel at the following
places? (Online)

S5 33 US> J3d dzyio IS 63ly3 § sl Ol aS Gl Bl Sl

fom dl> e SaclSl

Never 69%

Occasionally 13% Always 1%

Sometimes 10% fden s

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.11:
KEY FINDING

Indicate the frequency of where you shop for apparel at the following
places? (Boutique)

SS 2 US> 23 42y IS 6ol yS § sl 0l a8 3Ly 3Lyee Ol

fom dl> e SaclSl

Atways 3%

Often 10%

Sometimes 22%

Occasionally 25%

Never 39%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 5: Fashion/Clothing Retail

ITEM 5.12:
KEY FINDING

Indicate the frequency of where you shop for apparel at the following
places? (Budget/Second Hand)

S5S 32 US> J33 dzyio S 6ol yS (S sl O &S G5l BLyee Sl
fow > au Saclil

Occasionally 32%

Never 31%

Always 3% Sometimes 22%

Often 11%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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This Topic has 5 items. Key Findings
and Statistical Analysis for each of
them are provided ahead in this
section.



Changing Consumer and Retail Behavior in Urban Pakistan
Topic 6: Mall Generation

Do you go to shopping malls?

Yes, very
often

No Yes, only when
need arises 43%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 6: Mall Generation

What are the reasons for your visit to shopping malls?
Base: 687 respondents who go to shopping malls.
fom LS Olg>g § > Jlo Kl § ol 45 5L

Buy clothes/accessories/gifts 50%
To eat 32%

To kill time 23%

To watch a movie 10%
Groceries 48%

Meet friends 4%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
711 Page




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 6: Mall Generation

How often do you visit malls?
Tum 3l Jlo Kol . Suslly s Ol 45 65ks Glyes AL

Once a week 26% Once a month 36%

More than once a week 10%

Rarely 28%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 6: Mall Generation

What kind of products or services do you normally purchase in shopping
malls?

Base: 687 respondents who go to shopping malls.
S o b Olegiuas § puwd yuS 5 ygb sle Ll aS HSLs Juye ol
Tom 35S Jlo Kulis 5)laays

w N, O

Groceries 58% Footwear 44% Electronics 11% Cafe/lounge 27%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 6: Mall Generation

What tempts you to visit the mall of your choice often?
Base: 687 respondents who go to shopping malls.

2 3 Jlo o &l ) )b 95 Ll 45 92 w0 b (Gual (uigS 09 45 L
fer 35 dzgie

ik

Service ~ Ambience Air Brands Entertainment Popularity Distance From
Quality 17% 22%  Conditioning 14% 25% 10% 4% Home 7%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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This Topic has 6 items. Key Findings
and Statistical Analysis for each of
them are provided ahead in this
section.



Changing Consumer and Retail Behavior in Urban Pakistan
Topic 7: Packaged Food

[TEM /1
KEY FINDING

In the past twelve months, have you or anyone in your household made
at least one purchase of a packaged/frozen food item?

S Ol Ol pao )b 4B LS aS GGl J gw Ggew ww JIg> S ole 12 aiisdS
Seledl (§ 093leS 039,80 K ddye Sl oS3l 65358 S S 1S
fSsluys

Yes19%

No 81%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 7: Packaged Food

[TEM /.2
KEY FINDING

771 Page

What is the frequency of packaged food consumption in your household?
Base: 230 respondents who purchase packaged/frozen food item.

15 cludil (§ 093LaS 0 Ky v SALBLICISAS S g0 S8 S Ll a8 ks

e Ul LS ol

Rarely 37%
Occasionally 23%
Regularly 25%
Heavily 6% Frequently 10%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017




Changing Consumer and Retail Behavior in Urban Pakistan
Topic 7: Packaged Food

ITEM /.3:
KEY FINDING

What is the primary reason of your usage of packaged food?
Base: 230 respondents who purchase packaged/frozen food item.

o LS 0lgag ol SOl @ Jlg=> S 3 58 Jlasiwl 9 398 K dS il

Taste 46% Quality 45% Price 29% Ease 38%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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Changing Consumer and Retail Behavior in Urban Pakistan
Topic 7: Packaged Food

[TEM /.4:
KEY FIND

Has your usage of packaged food increased over the past twelve
months?

Base: 230 respondents who purchase packaged/frozen food item.
Jlosminol 5 0gilgSoad Ku s wlohgs S ole 12 aiii¥ aS ySli Jbyee il
S lgw alol S az S g

To some extent 31%

Reduced 24%

To a great extent 14%

Stopped 3%

Stayed the same 28%

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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TOPIC 2:
CLASSIFICATORY
VARIABLES




Changing Consumer and Retail Behavior in Urban Pakistan

DEMOGRAPH

PROFILE OF RESPONDENTS
(N=1252)

83| Page

See classification detaik below

See classification detaik below

See classification detaik below

See classification detaik below Punjab
Sindh
KPK
Balochistan

Notes:

Age: Young: Under 30 years of age; Middle: Between 30 and 50 years of age; Old: Above 51 years of age

Income codes: Low: Up to Rs. 7000 (in 2017 this represented the lowest quintile). Medium: Rs. 7,001 to 20,000 (In 2017 this
represented the 2nd and 3rd Quintile). High: More than 20,000 (In 2017 this represented the 4th and 5th Quintiles)

Methodology: Sample Size: 1252; Coverage: Urban/AlL four provinces; Mode: Face to face; Survey dates: May 14 - June 12, 2017,
Estimated error margin: +3-5% at 95% confidence level.

Source: Powered by Gallup Pakistan, May 14 - June 12, 2017
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