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D&B Pakistan and Gallup Pakistan have collaborated to publish a quarterly report titled
‘Pakistan Consumer Confidence Index’

Message from Country Manager — D&B Pakistan, and Executive Director — Gallup Pakistan

The Consumer Confidence Index (CClI) is a reflection of current sentiments and future outlook as
seen through the eyes of consumers across Pakistan. The CCI score is an indicator of consumer
optimism/ pessimism about the economy, as well as their own financial situation. Consumer
Confidence Index is a leading indicator of the economic health and social well being.

We envisage this report to be useful for Policy Makers, Financial Development Institutions, SMEs
(Small & Medium Enterprises), Large Private Sector Companies as well as Research & Educational
Institutions in Pakistan. It would be especially relevant for industries and institutions directly or
indirectly serving consumers.

This first survey was conducted face-to-face with 2,041 respondents during Feb and early March
2020 (hereinafter referred to as the Feb Survey) before the COVID-19 pandemic fully impacted
Pakistan. However, COVID-19 completely changed consumer attitudes, perceptions and
purchasing behavior not only in Pakistan but across the world. Despite successful completion of the
survey, D&B and Gallup did not publish the results of the first Survey as Consumer Confidence had
changed considerably in a matter of days due to the COVID-19 pandemic.
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D&B Pakistan and Gallup Pakistan have collaborated to publish a quarterly report titled
‘Pakistan Consumer Confidence Index’

Message from Country Manager — D&B Pakistan, and Executive Director — Gallup Pakistan

Subsequently, a second survey was conducted in Jul- Nauman Lakhani

Aug 2020 (hereinafter referred to as the Aug Survey).

Due to COVID-19 social distancing measures, a shorter " \das

telephonic  survey was conducted with 1,500 Nauman Lakhani
Country Manager

respondents. Dun & Bradstreet Pakistan

A representative sample of consumers across Pakistan dunQbradstreet

has allowed us to assess Consumer Confidence by

gender, age groups, location (urban/rural) and

provinces. {

This is our first publication and combines issue numbers 1 L~

and 2 (covering both Surveys), thus demonstrating the e

Bilal I. Gilani

pre and post lockdown Consumer Sentiments. Executive Director

Gallup Pakistan
GALLUP

PAKISTAN
Alffoled il Goll, aional

Going forward, D&B Pakistan and Gallup Pakistan
envision to publish this report on a quarterly basis. We
hope you enjoy reading this report and find it informative
and insightful. Your feedback is key for our continuous
improvement and growth.
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Glossary

A

Consumers Respondents that have participated in Consumer Confidence survey

A composite score computed for each index parameter by assigning weights to responses received from
consumers

Net Indicator (NI)

Consumer Confidence This is an aggregate index used to determine overall optimism/ pessimism amongst consumers in Pakistan.

Index The CCl is an average of the Current Consumer Confidence Index (CCl - Current) and Future Consumer

(CCI - Overall) Confidence Index (CCl - Future)

Current Consumer An index that indicates consumer feedback about current economic conditions (vis-a-vis last 6 months) across
Confidence Index four index parameters (Household Financial Situation, Country’s Economic Conditions, Unemployment and
(CCI - Current) Household Savings)

Future Consumer An index that indicates consumers’ outlook for the next 6 months compared to today, across four index
Confidence Index parameters (Household Financial Situation, Country’s Economic Conditions, Unemployment and Household
(CCI - Future) Savings)

The individual constituent of each of index capturing the current or future economic condition. There are 4

Index Parameter . . .
parameters captured as part of the survey and have been explained in the methodology section of the report

A province is an administrative territory which is governed by its own government. In Pakistan, there are four
provinces i.e., Balochistan, Punjab, Sindh and Khyber Pakhtunkhwa (KPK)

Report prepared by D&B Pakistan in collaboration with Gallup Pakistan -
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The Consumer Confidence Survey measures the level of optimism that consumers
have about their household financial situation, the country’s economic condition,
job prospects, and their personal finances.

The Survey captures consumers’ response related to Current Sentiments as well
as their Future Outlook.

This report compares changes in Consumer Confidence immediately prior to the
COVID-19 outbreak in Pakistan and the current situation.

We hope the report is useful for government bodies, as well as private
organizations to strengthen their understanding of consumers across Pakistan,

and help in developing effective strategies to deal with the on-ground situation.

Going forward the CCI Report will be published by D&B and Gallup teams on a
quarterly basis.
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The Index and Net Indicator (NI) scores are used in the report to indicate the level of
Pessimism to Optimism on specific benchmarks

Index and Net Indicator (NI) Interpretation

Extremely
Pessimistic

Extremely
Optimistic

Index and
Net Indicator (NI)
Interpretation

Scores between 0 to 99
indicate decreasing levels
of pessimism

Scores between 101 to
200 indicate increasing
levels of optimism

Optimistic Pessimistic

100
(Neutral)

The index ranges from 0 to 200 points

Please refer pages 36 to 39 for the methodology
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Overall Consumer Confidence is pessimistic across Pakistan (score of ~80). Current
sentiments compared to previous 6 months are more negative, however future outlook is
less pessimistic

Feb Survey Aug Survey Overall Consumer Confidence Index
69.1 60.7 remained pe.55|m|st|c and flét in both
79 O T 79 1 e T P surveys. While current sentiments fell due
° ° to the impact of COVID-19, Consumer
Overall CCI 89.0 Overall CCI 97.5 _ _
Ccl Future ccl Future Confidence about the future improved

amidst resumption of economic activity.

Due to early signs of economic rebound in Jul-Aug 2020 in all 4 provinces, respondents are less
pessimistic about the future

Balochistan Punjab Sindh KPK
CCl  Feb Survey Aug Survey Feb Survey Aug Survey Feb Survey Aug Survey Feb Survey Aug Survey
Overall 65.7 727 1 82.6 80.5 ~ 64.5 79.0 § 95.0 723 §
Current 63.6 59.0 \J 72.1 62.0 \J 54.5 60.0 N 84.2 56.2 \J
Future 67.9 90.4 A 93.0 98.9 AN 74.5 98.1 N 105.8 92.4 Y

* Sindh, which accounts for ~23% of Pakistan’s population, had 44% of the country’s COVID cases. Cases peaked in Sindh in early June and
declined from then on. At the time of Aug Survey, the economy had started opening up and Consumer Confidence showed improvement

« KPK where the overall score was highest in the Feb Survey now has the least confidence. Respondents from this region with the 2
highest death rate (next to Sindh) had lost confidence on all 4 CCI parameters especially unemployment and household savings

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 - pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic
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While current sentiments (in Aug Survey) are pessimistic across demographic segments,
optimism about the future is higher especially amongst below 50 age group, females and

urban respondents

i rm' ;
«n Under 30 30-49 m Above 50 Consumer Confidence across all age groups
0 A 0 A 0 A remained flat and pessimistic compared to
e u e u e u .
cal & : : the pre-COVID survey. However, while
Survey Survey Survey Survey Survey Survey ) i )
confidence related to the current situation
Overall ~ 83.7 835~ 76.1 76.2~ 757 721} fell across age groups, future expectations
Current 74.2 63.7 \y 66.2 58.0 \y 64.0 s8.6y  improved for all respondents below the age
Future  93.2 10324\ 860 944 AN 874 85.5 ~ of 50
o
II Male Female Urban @Rural
CCl FebSurvey AugSurvey FebSurvey Aug Survey ccl Feb Aug Feb Aug
Survey Survey Survey Survey
Overall 78.6 LD 79.7 873 Overall  75.8 ga2 1 80.8 763§
Current 69.6 58.9 \y 68.3 67.7 ~~ Current 68.0 63.4 69.6 59.2
Future 87.5 95.1 AN 91.2 107.0 A\ Future 837 R 919 935 ~o

Confidence amongst females improved in Aug Survey
primarily owing to optimistic expectations about the
future. Males on the other hand, felt that the current
situation has become much worse since pre-COVID times
and are less pessimistic about the next 6 months

While still pessimistic, Consumer Confidence
in urban areas improved from the pre-COVID
survey. Confidence in rural areas on the other
hand, has worsened.

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 - pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic
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Sentiments related to all 4 parameters associated with CCl worsened, especially
unemployment. 2 out of 3 respondents felt that prices of daily essentials have increased
while 40% fear household income to decrease compared to pre-COVID situation

] 1N
Current Future
Unemployment  OVerall Situation  Expectation ;0 )5 |oyment is the worst impacted CCl parameter with 4 out
Feb Survey 59.0 52.0 67.0 of 5 consumers feeling that unemployment has increased/
Aug Survey 54.5 l 40.0 69.0 ~ increased a lot compared to pre-COVID situation while 55%
respondents feel that the situation will further worsen.
Respondents across various demographics unanimously felt that prices have increased. 2 out I@
of 3 consumers surveyed in Aug felt that prices of daily essentials have increased =

e __egs Price Situation
significantly in the last 6 months

What change do you expect in your household income in the future?

§ 52% consumers are
Future (reosurer) [ 2% 24% 12% . confident that their income levels

Future (Aug Survey) 5%- 23% 23% 13%

I increase a lot Increase M no change [l Decrease [ Decrease a lot Don’t Know

will remain same or improve in next 6

months (down from 58% in Feb Survey)

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 - pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic
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CONSUMER CONFIDENCE INDEX

Overall Consumer Confidence Index remained Pessimistic in both Surveys, however,
Consumer Confidence about the future improved amidst resumption of economic activity

Feb 2020 Survey

69.1
CCI Current

7 9 0 z Feb Survey

[ ]
Overall CCI

Feb Survey 89.0

CCl Future

Feb Survey

Overall CCl was Pessimistic

Feb Survey was completed before COVID-19 pandemic fully
impacted Pakistan. Even during pre-COVID times, Consumer
Sentiment was negative about both current situation and future
expectations. However, future expectations were relatively more
optimistic.

Survey was conducted during Feb-20 and Mar-20

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral,

Report prepared by D&B Pakistan in collaboration with Gallup Pakistan

Aug 2020 Survey

60.7

CCI Current
Aug Survey

79.1 &)

Overall CCI

Aug Survey 97.5
CCI Future
Aug Survey

In comparison to Feb Survey, Overall CCl remained

flat

Although index depicting the current situation fell further,
expectations about the future improved due to decline in
COVID-19 cases from end of Jun-20 and with the opening up of
the economy.

Survey was conducted during Jul-20 and Aug-20

and 125 above - extremely optimistic
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Sentiments about the current economic situation are pessimistic across all 4 Provinces.
Consumer Confidence in Balochistan and Sindh improved while that in Punjab and KPK
deteriorated

Balochistan Punjab
Balochistan Punjab
ccl Feb Aug Overall Consumer ccl Feb Aug Significant decline
Survey Survey  confidence Survey Survey in current
improved by 9 sentiments has lead
~
I Overall  65.7  74.7 ,5intsin Aug Survey Overall 82.6 80.5 4 yropin overall
due to relatively confidence in Aug
Current 63.6 59.0 \Jy .. Current 72.1 62.0 \y )
optimistic future Survey despite
Future 67.9 90.4 N expectations Future 93.0 98.9 AN improved future
outlook
, Sindh KPK
Sindh KPK
cal Feb Aug Sindh is the only cl Feb Aug KPK has witnessed
Survey  Survey region where Survey  Survey  maximum decline in
I Consumer Consumer
Overall . . . . 1 Overall . .
64.5 79.0 Confidence in the 95.0 74.3 Confidence
Current EA.5 60.0 N Ct:urrent situation is Current 242 562\ compared to the
higher than that pre-COVID survey
Future 74.5 98.1 A\ during pre-COVID Future  105.8 92.4 \y

times

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic
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Overall Sentiment across demographics is Pessimistic in both surveys. Consumer

Confidence of Female respondents and those from Urban areas improved in Aug Survey
as compared to Feb Survey

Urban |ﬂ| Male
ccl Feb Aug There is optimism in ccl Feb Aug Males are
Survey  Survey  fytyre expectations Survey  Survey  axtremely
amongst urban pessimistic of the
~
I Overall  75.8 84.2 consumers as the Overall  78.6 77.0 current situation in
economy opens u Aug Surve
Current 68.0 63.4 \J yop P Current 69.6 58.9 \y g y L.
although pessimism
Future 83.7 105.0 A\ Future 87.5 95.1 AN is much lower for
the future
@ Rural Female
cal Feb Aug Rural consumers are cal Feb Aug Females are more
Survey  Survey more pessimistic Survey  Survey  gptimistic than
about both current " males especially
Overall 80.8 76.3 . . Overall . .
1 situation and future 79.7 87.3 about the future
Current 696 59.2 \y expectations Current  68.3 67.7 ~ Outlook
compared to urban
Future 91.9 93.5 ~~ CONnsumers Future 91.2 107.0 A\

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic
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CONSUMER CONFIDENCE INDEX

CCl Indices by Age Groups Remained flat and Pessimistic. Confidence in the current
situation fell across age groups while future expectations improved for below 50 group

o
ﬂ'.‘\ Below 30

ccl Feb Aug The youth are least
Survey  Survey  pagsimistic and are
the only age group
™ Overall  83.7 83.5 which have
Current  74.2 63.7 optimistic

expectations about

Future 93.2 103.2/\ the next 6 months

'n‘ 30 to 49
ccl Feb Aug  While future
Survey  Survey oytlook improved,
overall confidence
~~ Overall 76.1 76.2

remained flat due
5.0 to pl.'op(_)rtlonate

decline in current
94.4 A\ sentiments

Current 66.2

Future 86.0

50 and above

)
ccl Feb
Survey
IOveraII 75.7

Current 64.0

Future 87.4

Aug The above 50 age
Survey  group are the most
pessimistic about
72.1 both current
0 situation and future
expectations

58.6

85.5 ~~

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic
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Future outlook rélatively more optimistic while current sentiments pessimistic for all
parameters. Only Overall confidence related to household financials improved in Aug
Survey

Household Financial Situation /f= Country’s Economic Condition
- =
ccl Feb Aug Household situation ccl Feb Aug Current sentiments
Survey  Survey  hag worsened in the Survey  Survey  fg| significantly
last 6 months, 1 whereas economic
Current 20.0 810 respondents remain Current 10 620 next 6 months is
. U AN . .
optimistic about the expected to remain
Future  104.0 119.0 4\ future Future 99.6 100.0~ the same
1S
‘8‘ Unemployment e Household Savings
cal Feb Aug While respondents ccl Feb Aug Future outlook in
Survey  Survey  are more optimistic Survey  Survey  Ayg Survey is
about Future optimistic despite
Overall 59.0 54.5 : ™~ Overall 79,5 81.5 Iy
1 expectations; the extreme pessimism
Current  52.0 40.0 \y confidence of Current  73.0 60.0 y i current sentiment
Unemployment
Future  67.0 69.0 ~ Situation to improve Future  86.0 103.0 AN
is the lowest

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - extremely optimistic

Report prepared by D&B Pakistan in collaboration with Gallup Pakistan




dun&bradstreet ?AAK !.squf CONSUMER CONFIDENCE INDEX
Household financial situation has worsened in the last 6 months (NI = 81), m

Household Financial

however respondents remain optimistic about the future (NI = 119) Situati
ituation

51% of respondents felt their Household Financial Situation had worsened in the

last 6 months, however 64% expect it to get better/ remain the same in the next 6
months.

During Feb Survey, 56% had expected situation to get better/ remain the same. Thus, indicating
relatively higher optimism of the future, during Aug Survey.

1
1
i How is your household’s financial situation in comparison to last 6 months? Net Indicator !
1
i :
' Current (Feb Survey) E 19% 32% 22% 30 i
1

| 1
1
| Current (Aug Survey)m 25% 32% 19% 81 /!
| 1
| 1
! [ Bettera lot Better Il no change Il Worse Il Worse a lot Don’t Know :
_______________________________________________________________________________________________ ]

-~~~ -TTTTTTTTToTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTTm T T T :

i What do you expect your household’s financial situation to be in next 6 months? Net Indicator !

1

i :

' Future (FebSurvey) m 20% 20% 14% |

| 104 :

| 1

i Future (Aug Survey) m 21% 14% 11% 119 t :

| 1

1

i I Will be better a lot Will be better Il no change M Will be Worse Il Will be Worse a lot Don’t Know '

_______________________________________________________________________________________________ ]

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - Feb Su rvey Au g Su rvey
extremely optimistic
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Current sentiments fell significantly (NI = 62); whereas economic /é
condition in the next 6 months is expected to remain the same Country’s Economic
(NI = 100), indicating relatively higher optimism Condition

64% of respondents felt Country’s Economic Condition has deteriorated in the last
6 months, however only 35% expect the situation to get worse in the next 6 months.

During Feb Survey, 40% had expected situation to get worse. Thus, indicating relatively higher
optimism of the future, during Aug Survey.

In your opinion, how would you describe the current economic situation in Pakistan in
comparison to last 6 months?

1
| |
; :
1 1
1
i Current (Feb Survey) 3%- 14% 37% 24% 71 :
1 1
| i
| |
| |

Net Indicator

Current (Aug Survey) m 13% 34% 30% 62 l

Il Decreased a lot Decreased M no change Il Increased MM Increase a lot Don’t Know
_______________________________________________________________________________________________ ]
-~~~ TTTTTTTTToTToTTTTTTTToTTmTTTTTTTTTTTTTTTTTTTTTTTmT T T T :
i In your opinion, what do you expect Pakistan’s economic situation to be in next 6 months? Net Indicator !
1

i :
' Future (Feb survey) E 17% 24% 16% 1
| 100 :
| 1
' Future (Aug Survey) m 18% 19% 17% 100 ~~ |
| 1
| 1
! I Will be Better a lot Will be Better I no change Il Will be worse Il Will be worse a lot Don’t Know 1
_______________________________________________________________________________________________ ]

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and 125 above - Feb Su rvey Au g Su rvey

extremely optimistic
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While respoﬁaé‘mfits are relatively more optimistic about Future 48
expectations (NI = 69); the confidence of Unemployment situation to

improve is the lowest (NI for other future parameters is 100+) Unemployment

4 out of 5 consumers feel that Unemployment rate has increased/ increased a
lot in the last 6 months;

While 3 out of 5 consumers fear that Unemployment rate will further increase/
increase a lot in the next 6 months.

1
1
i In your opinion, in comparison to last 6 months, unemployment in Pakistan has? Net Indicator !
1
i |
1
i Current (Feb Survey) 3%‘ 13% 36% 35% 52 :
: |
' Current(Aug Survey)m 5% 29% 51% 40 l !
1 1
1 1
! [l Decreased a lot Decreased [ no change M Increased MM Increase a lot Don’t Know :
_______________________________________________________________________________________________ ]
ittt ettt
I . . . . . . .
' In your opinion, in next 6 months, unemployment in Pakistan will be....? Net Indicator |
1
! :
! 1
i Future (Feb Survey) 2%- 13% 36% 26% 67 !
! |
1
i Future (Aug Survey) 16% 26% 30% 69 ~ i
! 1
1
| I Will be very less Will be less I Will remain same Il Will increase M Will increase a lot Don’t Know i

________________________________________________________________________________________________

A sample breakdown is provided in the following pages for Unemployment. Kindly contact D&B and
Gallup teams for a detailed breakdown of the other CCl Parameters.

Feb Survey Aug Survey
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Future outlook in Aug Survey is optimistic (NI = 103) despite extreme Q
pessimism in current sentiment (NI = 60) Household Savings

2 out of 3 respondents (64%) felt that their Household Savings had reduced in the

last 6 months, however 56% expect it to improve/ remain the same in the next 6
months.

During Feb Survey, 50% had expected situation to get better/ remain the same. Thus, indicating
relatively higher optimism of the future, during Aug Survey.

Do you think, in comparison to last 6 months, your household savings increased, decreased

Net Indicator
or remained the same?

1

1
| |
p 1
i 1
: 1
! Current (Feb Survey) E 23% 30% 26% 73 i
i |
' Current (Aug Survey) 3%‘ 25% 41% 23% 60 l :
1 1
1 1
! I Increased a lot Increased M no change M Decreased M Decreased a lot Don’t Know :

Do you expect your household savings to increase, decrease or remain the same in next 6 Net Indicator

; |
i months? :
i Future (Feb Survey) SR 26% 25% A 86 i
p i
i Future (Aug Survey) m 28% 19% 13% 103 t i
i
| B wilinreasea Lot 5 Willncrease I no change M Wil decrease I Wil decrease a ot /8 Don'tknow

Index Interpretation: Under 75 - extremely pessimistic, 75 to 99 — pessimistic, 100 — Neutral, 101 to 125 — optimistic and Fe b Su rvey Au g Su rvey

125 above - extremely optimistic
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i — Current
. . Overall . .
Unemployment situation has aggravated further, Situation  cyrrent ccl 4R
o . Past 6 Months
this outlook is shared by respondents across all 59.0 52.0 outlook from
o . date of survey
demographic sections 54.5 40.0 Unemployment
i In your opinion, in comparison to last 6 months, unemployment in Pakistan has? Net Indicator 4 out Of 5 consumers i
i Current (Feb Survey)B 13% 36% 35% 52 feel .that unemPonment rate i
| has increased/ increased a i
 cment eusuney) 123 I ) 20§ lotinthelast6 months |
i I Decreased a lot Decreased M no change Il Increased M Increase a lot Don’t Know i
° ®
CurrenF CCl qﬁ Under 30 w 30- 49 m Above 50 Current CCl  Balochistan Punjab Sindh KPK
(Net Indicator) (Net Indicator)
Feb Survey 57 49 51 Feb Survey 52 57 36 62
Aug Survey 41 Yy 39\ 38 W Aug Survey 23V a2y 35 ~ a4y
~80% of consumers across age groups felt that Unemployment situation seems to be worst in Balochistan
unemployment is much worse compared to pre-COVID followed by Sindh
®
Curren'F ccl wMaIe Female Curren'F cd Urban @ Rural
(Net Indicator) (Net Indicator)
Feb Survey 53 51 Feb Survey 50 54
Aug Survey 40 * 38 * Aug Survey 36 ¢ 42 ¢
~80% of both males and females feel that unemployment Unemployment seems to have increased in both urban and
situation has worsened rural areas with urban respondents more pessimistic

Survey Question Asked for Assessing Unemployment Situation: In your opinion, in comparison to last 6 months, unemployment in Pakistan has?
i) Decreased a lot, ii) Decreased, iii) Remained the same, iv) Increased, v) Increased a lot, vi) Don’t Know/ No Response
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Future
Overall .
. Expectation Future CCl Al
Unemployment continues to be a concern, as 3 Past 6 Months
o o . . 59.0 67.0 outlook from
out of 5 consumers fear it will continue to rise date of survey
54.5 69.0 Unemployment
i In your opinion, in next 6 months, unemployment in Pakistan will be....? Net Indicator 3 out Of 5 consumers i
| Future (Feb Survey) E 13% 36% 26% = fear that unemployment rate |
| will further increase/ i
| Future (Aug Survey) 16% 26% 30% 69 ~ increasealotinthenext6
i I Will be very less Will be less I Will remain same Il Will increase I Will increase a lot Don’t Know months* i
] 9]
Future CCI «l.‘\Under 30 wgo -49 m Above 50 Future CCl  Balochistan Punjab Sindh KPK
(Net Indicator) (Net Indicator)
Feb Survey 70 64 67 Feb Survey 49 72 48 83
Aug Survey 75 N 65 ~ 53 Aug Survey 66 N 69 \J 66 N 71

All age groups expect unemployment to worsen from the
current situation with pessimism increasing with age

Future CCI wMaIe Female
(Net Indicator)

Feb Survey 64 70

Aug Survey 66 ~~ 78 ¢

57% Males and 49% Females believe that unemployment
will worsen in the next 6 months

Up to 65% of respondents in each of the 4 provinces
believe that unemployment rate will further increase*

@ Rural

Feb Survey 60 70
71 67 \V

3 out of 5 respondents in both urban and rural areas expect
unemployment situation to worsen in the next 6 months*

Future CCI

(Net Indicator)

Urban

Aug Survey

Survey Question Asked for Assessing Unemployment Situation: In your opinion, in next 6 months, unemployment in Pakistan will be....?

i) Will be very less, ii) Will be less, iii)Will remain the same, iv) Will increase, v)Will increase a lot, vi) Don’t Know/No Response

Report prepared by D&B Pakistan in collaboration with Gallup Pakistan
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PRICE SITUATION
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Increasing prices of daily essentials is a major concern; this Current Imiil
Past 6 Months
parameter has the lowest Net Indicator of 29 (versus all other outlook from -
date of survey Price Situation
parameters of the survey) Aug Survey
i In your opinion, in comparison to last six months, prices of daily essentials has Indl:l:attor ~2 out Of 3 consumers i
surveyed in Aug mentioned |
i Current(AugSurvey% 9% 29 that priceS of dally essential i
items have become very
i I Much Cheaper Cheaper B has not changed I Expensive Il Very Expensive Don’t Know expensive i
° ®
n w m Balochistan Punjab S KB
Net Indicator Under 30 30-49 Above 50 Net Indicator
Aug Survey 30 29 27 Aug Survey 18 25 40 33
~2 out of 3 respondents across each age group felt that 93% consumers in Balochistan, 86% in Punjab, 79% in
prices of daily essential items have become very KPK and 75% in Sindh felt that prices of daily items
expensive have increased
®
Net Indicator w Male Female . Net Indicator @ Rural
Aug Survey 27 40 Aug Survey 40 24
67% of males respondents felt that prices of daily 87% of rural consumers and 75% of urban consumers

essential items have become very expensive compared to felt that daily essentials have become more expensive
53% of female respondents

Survey Question Asked for Assessing Price Situation: In your opinion, in comparison to last six months, prices of daily essentials has...? Please refer to page 31 in Appendix Section for
i) Much cheaper, ii) Cheaper, iii) Have not changed, iv) Expensive, v) Very expensive, vi) Don’t Know/ No Response survey responses on Price Situation in Feb Survey.
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52% consumers are confident that their income levels will Future /ﬁ\
Next 12 Months
remain same or improve in next 6 months (down from 58% in outlook from
Feb Survey) date of survey Household Income
Aug Survey
i What change do you expect in your household income in the future? Net Indicator 52% consumers are i
Future (Feb Survey) E 26% 24% 12% 102 Fonfident the?t their.
! income levels will remain !
| Future (Aug survey) 55- 23% 23% 13% 97 § same or improve in next 6 :
i I Increase a lot Increase M no change [ Decrease M Decrease a lot Don’t Know month i
(] 0
.\ . Balochistan Punjab Sindh KPR
Net Indicator Under 30 30-49 Above 50 Net Indicator
Feb Survey 107 99 98 Feb Survey 81 104 98 107
Aug Survey 101 ¢ 926 @ 88 ¢ Aug Survey 83 ~ 102 44 94 44 91 44
Pessimism on future household income increased with age In Balochistan, 57% of consumers feel household income
although the difference is marginal will decrease. In other regions, ~40% feel the same*
®
Net Indicator w Male Female Net Indicator y Urban @ Rural
Feb Survey 99 106 Feb Survey 108 99
Aug Survey 96 * 103 * Aug Survey 101* 96 *
Females are marginally more optimistic about the future An almost equal percent expect income to increase,
household income than males decrease or remain same in both rural and urban areas

Survey Question Asked for Assessing Household Income Situation: what change do you expect in your household income in the future?
i) Will increase a lot, ii) Will increase, iii) Will not change, iv) Will decrease, v) Will decrease a lot, vi) Don’t Know/ No Response
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Paiais

This report has been developed to assess Consumers’ Confidence across Pakistan.
Multiple stakeholders can use this report for strategic decision making.

The Consumer Confidence Index (CCl Index) is a globally recognized instrument that helps
understand the sentiments and outlook of the common man.

The Consumer Confidence Survey measures the level of optimism that consumers have
about household financial situation, country’s economic condition, job prospects, personal
finances and spending intentions?.

Thus, it would help multiple stakeholders to strengthen their research, develop their
strategies, and aid in the process of decision making.

Target Audience (Multiple Stakeholders)

- i A\ e
= e m o Yo
-] BEYS [ (=@ &~ -
Public Institutions Large and Small Businesses Development Financial Banks and Non-Banking Education and
and Policy Makers (especially B2C) Institutions & Foundations Financing Institutions Research Center

1 Purchase of Assets Index is an indicator of Spending Intentions, and was covered in Feb Survey . However this section was omitted in Aug Survey, due to length of Questionnaire being reduced as the
survey was done telephonically (due to COVID related restrictions)
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This report compares changes in Consumer Confidence immediately prior to the COVID-
19 outbreak in Pakistan and the current situation

Feb Survey Aug Survey
Number of Respondents 2,041 1,500
Time period of Survey Feb-20 to Mar-20 Jul-20 to Aug-20
Mode of Survey Interviews Face to Face Telephonic

* The report based on Feb Survey was not published as Consumer Sentiments radically changed
immediately after the survey due to the COVID-19 outbreak

* In this report we have compared Feb Survey and Aug Survey findings to highlight the changes in
Consumer Confidence from pre-COVID times to the current situation

* Due to difficulty in getting responses amidst COVID-19, number of questions were reduced in Aug
Su rvey (please refer page 31 and 32 for the list of questions asked as part of each survey).

Majority of the survey was conducted in Feb 2020 with only some interviews conducted in the first few days of March 2020
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The Consumer Confidence Index report compares survey results, and assesses current &
future consumer outlook for all key parameters across demographic segments

Analysis Framework

Consumers’ response related to Current

. Demographics Split
Sentiments and Future Outlook grap P
4 Provinces in Pakistan Location
Current CCl Future CCI
Past 6 Months Next 6 Months

outlook from
date of survey

sentiment from
date of survey

Urban Rural
Q. How would you describe the Q. What do you expect the
current situation in comparison to situation to be 6 months from
6 months ago? now? Age GrOUp Gender
. . . o o
Confidence Comparison Pre-COVID and in the P w
Current Situation (tﬁ\
Below30 30-49 50 &above Male Female
Feb Survey Aug Survey

Two different colors are used to indicate the Surveys

For each question asked during the survey, the respondents had multiple options: much better, better,
same, worse, much worse and don’t know
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In Feb Survey, 22 questions were asked from 2,041 respondents ‘i
on four topics

Questionnaire
Feb Survey
_ CONSUMER CONFIDENCE
Parameters Household Financial Situation Country’s Economic Condition Unemployment Household Savings
Q1. How is your household's current Q3. How would you describe the current Q5. In your opinion, compared to the last Q7. Do you think, in comparison to the last
financial situation in comparison to 6 economic situation of Pakistan as six months, unemployment in Pakistan has 6 months, your household savings have
Current . - . . .
months ago? compared to six months ago? increased, decreased, or remained the increased, decreased, or remained the
same? same?
Q2. What do you expect your household's Q4. How do you expect Pakistan's Q6. In your opinion, unemployment in Q8. Do you expect your household savings
Future financial situation to be 6 months from economic situation to be in the next six Pakistan in the next 6 months will to increase, decrease, or remain the same
now? months? increase, decrease, or remain the same? in the next 6 months?
_ PURCHASE OF ASSET
Parameters Likelihood of buying durable goods Likelihood of buying car, motorcycle Likelihood of buying/constructing a house
Q9. In your opinion, how is today for buying large Q10. Consider that one of your friends is thinking of Q12. Consider that one of your friends is thinking of
Current household items such as furniture, fridge, television etc. buying a car or a motorcycle, in your opinion how is this buying or constructing a house, in your opinion how is this
as compared to six months ago? time to buy these items as compared to six months ago? time to buy these items as compared to six months ago?
Q11. Consider that one of your friends is thinking of Q13. Consider that one of your friends is thinking of
Future buying a car or a motorcycle, in your opinion how will next buying or constructing a house, in your opinion how will
six months’ time be to purchase these items as compared next six months’ time be to purchase these items as
to today? compared to today?
[ 1] ——
Parameters Outlook on food prices Outlook on fuel/utilities prices Outlook on Clothing and Footwear Outlook on House rents
Q14. In your opinion, the prices of food Q16. In your opinion, the prices of Q18. In your opinion, the prices of clothes, Q20. In your opinion, the house rents
Current items today as compared to six months electricity, gas, petrol etc. today as shoes etc. today as compared to six today as compared to six months ago are
ago are ...... compared to six months ago are ...... months agoare..... ...
Q15. In your opinion, the prices of food Q17. In your opinion, the prices electricity, Q19. In your opinion, the prices of clothes, Q21. In your opinion, the house rent six
Future items six months later as compared to gas, petrol etc. six months later as shoes etc. six months later as compared to months later as compared to today are ......
today will be ...... compared to today will be? today are .....
HOUSEHOLD INCOME
Parameters Outlook on Household Income
Future Q22. What change do you expect in your household income in the future?

Report prepared by D&B Pakistan in collaboration with Gallup Pakistan




QUESTIONNAIRE

dun&bradstreet A LLUP

In Aug Survey, 10 questions were asked from 1,500 respondents X ]
on three topics

Questionnaire
Aug Survey
_ CONSUMER CONFIDENCE
Parameters Household Financial Situation Country’s Economic Condition Unemployment Household Savings
Q1. How is your household’s financial Q3. In your opinion, how would you Q5. In your opinion, in comparison to last Q7. Do you think, in comparison to last 6
Current situation in comparison to last 6 months? describe the current economic situation in 6 month, unemployment in Pakistan is months, your household savings
Pakistan in comparison to last 6 months? e ? increased, decreased or remained the
same?
Q2. What do you expect your household’s Q4. In your opinion, what do you expect Q6. In your opinion, in next 6 months, Q8. Do you expect your household savings
Future financial situation to be in next 6 months? Pakistan’s economic situation to be in next unemployment in Pakistan will be....? to increase, decrease or remain the same
6 months? in next 6 months?
Parameters Outlook on food prices
Current Q9. In your opinion, in comparison to last six months, prices of daily essentials has...?
_ HOUSEHOLD INCOME
Parameters Outlook on Household Income
Future Q10. What change do you expect in your household income in the future?

In Aug Survey, number of questions were reduced due to limitations faced by the COVID-19 situation across Pakistan because of which
the survey was conducted telephonically
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dunQbradstreet
Price Situation (Feb Survey): Consumer Sentiments about Price Situation 4
were extremely pessimistic with expectation of further increase in prices Price Situation
Feb Survey
Parameters
Feb Survey
\
\Y o !
124 :
U 33 I 61
Food Prices |
| Even during the pre-COVID
=" : survey, 3 out of 4
— 33 | 61 i
I consumers felt that prices
Prices of electricity, gas etc. .
I __have increased and
: expected it to further
28 I 51 increase
Prices of clothes, shoes etc. |
|
|
38 | 50
House Rents :

Survey Question Asked for Assessing Price Situation: Refer to Feb Survey questionnaire in appendix section
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PURCHASE OF ASSETS
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Purchase of Assets (Feb Survey): Consumers remained pessimistic %
about purchasing an asset in both current situation and for next six (@,1,@)
months
Parameters ]

N

=
Likelihood of Buying a 62
large household item Du ring Feb Survey’
~60% of consumers

felt that it was not a

a ___ good time to Purchase

66 77 Assets while around
Likelihood of Buying a 16% felt it was a good
car or a motorcycle time

(rest were indifferent)

£ R

Likelihood of Buying or
constructing a house |

Survey Question Asked for Assessing Purchase of Asset: Refer to Feb Survey questionnaire in appendix section In Aug Survey, Purchase of Assets questions were not included
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Pl a3 AT 556 R = i

@
Feb Survey: The face to face survey was conducted by a team of trained E&
professionals from Gallup Pakistan among 2,041 respondents Survey Sampling

46%

LU
T

Sample size: 2,041 Male 'n' 58%

Female 42%

@
Under 30 "'.“ 40%

Data Co.llectlon 30-50 M 48%
Period:
08t Feb — 12t Mar, N
2020 Above 50 m 12%

Survey was conducted with an attempt to closely match the demographic spread of Pakistan
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Aug Survey: Due to the COVID-19 situation, a telephonic survey was E‘Q
conducted by a team of trained professionals from Gallup Pakistan among - M

Survey Sampling
1,500 respondents

65%

LU
T

Sample size: 1,500 Male 'n' 76%

Female 24%

@
Under 30 "'.“ 48%

Data Co.llection 30.- 50 ﬁ 42%
Period:
09t Jul — 10t Aug, o
2020 Above 50 m 10%

Despite limitations faced due to COVID-19, the survey was conducted with an attempt to closely match the demographic spread of
Pakistan to the extent possible
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This survey has been weighted using post stratification weights ‘A }»
Survey Methodology
Weighting Approach
i Balochistan Punjab Sindh KPK i
i Balochistan Rural Punjab Rural Sindh Rural KPK Rural i
: Balochistan Urban Punjab Urban Sindh Urban KPK Urban i

A weighting approach has been used for the CCI. This is done to make the sample of survey respondents more representative of
the statistical population.

1
. The weights have been applied on the basis of two auxiliary variables:
i 1) Province of Residence (Sindh, Punjab, KPK or Balochistan) and

| 2) Location of Residence (Urban or Rural)

1

The assignment of a weight to each survey respondent is such that: demographics that are under-represented (when compared to
the actual population proportion) get a weight larger than 1, and those in over-represented groups get a weight smaller than 1.
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For estimating Net Indicator, weights have been assigned to each {\
response asymmetrically to account for respondent’s tendency to J,
under weigh positive responses Survey Methodology

Response Weighting

0.25

0.00

(0.75)

(1.00)
Response

Much Better Better Same as Before
Categories

(100% + X (Weighted Responses))*100

Indlcator

Net indicator is a composite score computed for each index parameter by assigning weights to responses received from
consumers. For each question asked during the survey, the respondent had six options as shown above.

Neutral responses (Same as before) have been assigned a weight of 0.25 due to respondent's tendency to under-weigh positive
responses.

Net Indicator is computed by taking a weighted average sum of the responses based on the weights indicated above. It has been
converted into an index by adding 100 to the weighted average score. The index will thus range from 0 to 200

Index Interpretation: Under 75 - extremely pessimistic, 75 to 100 — pessimistic, 100 to 125 — optimistic and 125 & above - extremely
optimistic
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Dun & Bradstreet Pakistan

World’s leading data & analytics company with strong local presence in
the GCC, South Asia & North Africa

ABOUT THE COMPANY

D&B - Solutions
& Services

D&B has 6 service lines in the
region for its clients; this
project will be primarily
executed by team members
from D&B’s RAS, and EAG
teams

D&B - Research
and Advisory
Services

D&B offers unique perspectives
and skill-sets to help our clients
maximize their stakeholders’
value

Risk Management Solutions

Sales & Marketing Solutions

Economic Analysis Group (EAG)

Research & Advisory Services

Risk Consultancy Services

Credit Bureau Solutions (Planned)

Strategy & Planning Advisory

Market & Industry Research

Operations & Performance
Improvement

SME Development Advisory

Economic Analysis

Highly talented & experienced practitioners

Access to D&B global network & information database
Network of industry and functional experts

Proven methodologies and client-centric approach
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Gallup Pakistan -
Services

Gallup Pakistan is operating in
Pakistan since 1980 thus
bringing in more than 40 years
of professional experience.
Gallup Pakistan offers its
expertise in 6 fields of social
and market research

Gallup Pakistan -
Programmes

With decades of experience in
the field of public polling and
market research, Gallup Pakistan
is currently leading 7 programs
from financial inclusion to media
research and behavioural

mapping.

Behavioral and Attitudinal Studies
Impact Assessment Surveys
Third Party Evaluations

Management Consulting

Market Exploration &
Assessment Studies

Market Research Studies

Financial Inclusion Research

Media Research

ICT & Telecom Research

Healthcare Research

Behavioral Science Lab

Gallup History Project

Social and Political Research




Dun & Bradstreet Pakistan

www.dnbpk.com

Nauman Lakhani (Country Head)
>4 LakhaniN@dnbpk.com

Global HQ (US) Regional HQ (UAE)

Dun & Bradstreet, Inc. Dun & Bradstreet South Asia

103 JFK Parkway Middle East Ltd.

Short Hills Dubai International Financial

NJ 07078, USA Centre, PO Box 506511
Dubai, United Arab Emirates
T+971 4 3695700

Local Office (Pakistan)

Dun & Bradstreet

Building No: 33-C/Il, Lane 6,
Ittehad Commercial

DHA Phase 6, Karachi,
Pakistan

T+923 111132725
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PAKISTAN
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Pakistan's Foremost Social Research Lab
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Disclaimer

This material is confidential and proprietary to Dun & Bradstreet Pakistan (Private) Limited (referred to as ‘D&B’) and Gallup Pakistan. The
material may not be copied or otherwise reproduced, repackaged, further transmitted, transferred, disseminated, redistributed or resold,
or stored for subsequent use for any such purpose, in whole or in part, in any form or any manner or by any means whatsoever, by any
person without express authorization of D&B and/or Gallup Pakistan.

All information contained herein is obtained through surveys conducted from respondents. Although reasonable care has been taken to
ensure that the information herein is true, such information is provided ‘as is” without any warranty of any kind and D&B and Gallup
Pakistan, in particular, makes no representation or warranty, express or implied, as to the accuracy, timeliness or completeness of any such
information. All information contained herein must be construed solely as statements of opinion by respondents and D&B and/or Gallup
Pakistan shall not be liable for any loss incurred by users from any use of this report or its contents.

Please visit Dun & Bradstreet’s website for full disclaimer regarding privacy policy and legal information.
Please visit Gallup Pakistan’s website for full disclaimer regarding international affiliations and other matters.
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