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Cyberletter © For more on Gallup International see www.gallup-international.com. If 

for any reason you wish to unsubscribe please send an email to  

fatima.idrees@gilanifoundation.com 

Please send all correspondence to: 

fatima.idrees@gilanifoundation.com 

 

Keep Updated 

Dear Reader, 

Gilani Research Team now brings to you a collection of daily polls releases 

in the form of a weekly digest, which gives you the opportunity to read 

opinions of the Pakistani public on various socio-political issues. We hope it 

will be of interest to you and your readers. 

 

If you have any further questions in this regard, please feel free to contact 

us. 

Ms. Fatima Idrees 

Group Manager 

E-mail: fatima.idrees@gilanifoundation.com 
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OPINION POLLS - HIGHLIGHTS 

56% 62% 

More than half Pakistanis oppose the celebration of Valen-

tine’s Day.  

Pakistanis are confident that their mobile device enables 

them to achieve their objectives.  

Gilani Research Foundation (GRF Poll) 

April 13, 2015 

Gilani Research Foundation (GRF Poll) 

April 14, 2015 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan, 56% Pakistanis op-

pose the celebration of Valentine’s Day; 24% favor 

its celebration.  

CLICK FOR DETAILS » 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 62% Paki-

stanis are confident that their mobile device 

enables them to complete their daily chores; 

58% are confident that it enables them to so-

cialize better.  

CLICK FOR DETAILS » 

April 2015 

http://gallup.com.pk/more-than-half-pakistanis-oppose-the-celebration-of-valentines-day-gilani-research-foundation-grf-poll/
http://gallup.com.pk/pakistanis-are-confident-that-their-mobile-device-enables-them-to-achieve-their-objectives-gilani-research-foundation-grf-poll/
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OPINION POLLS - HIGHLIGHTS 

93% 

Overwhelming majority of Pakistanis think that their mo-

bile device is important in accomplishing their daily tasks.  

Gilani Research Foundation (GRF Poll) 

April 15,  2015 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 93% Paki-

stanis said that their mobile device is im-

portant in accomplishing their daily tasks; 6% 

said it was unimportant.  

CLICK FOR DETAILS » 

April 2015 

Gilani Research Foundation (GRF Poll) 

April 16, 2015 

Overwhelming majority of Pakistanis feel that their mobile 

device enhances their quality of life.  

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 92% Paki-

stanis said that their mobile device enhances 

their quality of life; 5% said that it does not 

enhance their quality of life.  92% 

CLICK FOR DETAILS » 

http://gallup.com.pk/overwhelming-majority-of-pakistanis-think-that-their-mobile-device-is-important-in-accomplishing-their-daily-tasks/
http://gallup.com.pk/overwhelming-majority-of-pakistanis-feel-that-their-mobile-device-enhances-their-quality-of-life/
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OPINION POLLS - HIGHLIGHTS 

56% 

Slight differences in perception about personal body weight 

between Americans and Pakistanis.  

Gilani Research Foundation (GRF Poll) 

April 17,  2015 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 56% Paki-

stanis think they are appropriately weighted; 

27% think they are somewhat overweight.  

CLICK FOR DETAILS » 

April 2015 

http://gallup.com.pk/slight-differences-in-perception-about-personal-body-weight-between-americans-and-pakistanis/
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“ More than half Pakistanis oppose the celebration of Valentine’s 

Day.    

“ Gilani Research Foundation (GRF Poll) 

Islamabad— April 13, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 56% Pakistanis oppose 

the celebration of Valentine’s Day; 24% favor its celebration.  

 

A nationally representative sample of adult men and women, from across the four provinces was asked, 

“Some people are in favor of celebrating Valentine’s Day, whereas others are against it, and some peo-

ple think that it makes no difference. What is your opinion?” In response to this question, 56% respond-

ents said that they oppose the celebration of Valentine’s Day, 24% favor the celebration of Valentine’s 

Day and 20% think that it makes no difference. 

 

This question has also been asked in previous years. 2012 marked the highest percentage of respond-

ents who opposed the celebration of Valentine’s Day (61%) and the lowest percentage of respondents 

who favored it (19%). After 2012, the percentage of those who oppose it decreased to 56% in 2013 and 

54% in 2014. On the other hand, the number of those who think the celebration of Valentine’s Day 

makes no difference was at its highest in 2013 at 25%. Since 2013, it decreased to 24% in 2014 and 20% 

in 2015. There has been a corresponding increase in the percentage of those who favor Valentine’s Day 

celebrations: increasing from 19% in 2012 and 2013 to 22% in 2014 and 24% in 2015. The results sug-

gest that decreasing numbers of respondents are indifferent to the idea of Valentine’s Day celebrations 

with increasing numbers in favor of them.  

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Pakistani 

affiliate of Gallup International. The recent survey was carried out among a sample of 1306 men and 

women in rural and urban areas of all four provinces of the country, during February 16 - February 23, 

2015. Error margin is estimated to be approximately ± 2-3 per cent at 95% confidence level. 

April 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup 
International Association www.gallup-international.com; www.gallup.com.pk, 

http://www.gallup-international.com
http://www.gallup.com.pk
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“ Pakistanis are confident that their mobile device enables them to 

achieve their objectives.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - April 14, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 62% Pakistanis are confi-
dent that their mobile device enables them to complete their daily chores; 58% are confident that it ena-
bles them to socialize better.  

 

A nationally representative sample of adult men and women, from across the four provinces was asked, “To 
what extent can you say with confidence that your mobile device enables you to accomplish the following 
objectives?” Regarding achieving their potential at work, 31% respondents said that they can say very confi-
dently that it is correct that mobiles enables them to achieve their objective, 20% can say it somewhat con-
fidently, 17% can’t say, 14% can say somewhat confidently that this is incorrect, while 14% can say very 
confidently that it is incorrect and 4% did not respond. Regarding completion of daily chores, 36% respond-
ents said that they can say very confidently that it is correct that mobiles enables them to achieve their 
objective, 26% can say it somewhat confidently, 18% can’t say, 12% can say somewhat confidently that this 
is incorrect, while 5% can say very confidently that it is incorrect and 3% did not respond. Regarding social-
izing better, 30% respondents said that they can say very confidently that it is correct that mobiles enables 
them to achieve their objective, 28% can say it somewhat confidently, 21% can’t say, 11% can say some-
what confidently that this is incorrect, while 8% can say very confidently that it is incorrect and 2% did not 
respond.  Regarding acquiring knowledge, 24% respondents said that they can say very confidently that it is 
correct that mobiles enables them to achieve their objective, 27% can say it somewhat confidently, 19% 
can’t say, 18% can say somewhat confidently that this is incorrect, while 9% can say very confidently that it 
is incorrect and 3% did not respond. Regarding learning valuable things about the world, 23% respondents 
said that they can say very confidently that it is correct that mobiles enables them to achieve their objec-
tive, 26% can say it somewhat confidently, 20% can’t say, 15% can say somewhat confidently that this is 
incorrect, while 13% can say very confidently that it is incorrect and 3% did not respond. Regarding achiev-
ing their potential in life, 33% respondents said that they can say very confidently that it is correct that mo-
biles enables them to achieve their objective, 22% can say it somewhat confidently, 18% can’t say, 14% can 
say somewhat confidently that this is incorrect, while 9% can say very confidently that it is incorrect and 4% 
did not respond. 

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Pakistani 
affiliate of Gallup International. The recent survey was carried out among a sample of 1306 men and wom-
en in rural and urban areas of all four provinces of the country, during February 16 - February 23, 2015. 
Error margin is estimated to be approximately ± 2-3 per cent at 95% confidence level. 

April 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup Inter-
national Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 

Can say confidently that this is correct= Can say very confidently that this is 
correct+ Can say somewhat confidently that this is correct 

Can say confidently that this is incorrect= Can say somewhat confidently that 
this is incorrect+ Can say very confidently that this is incorrect 
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“ Overwhelming majority of Pakistanis think that their mobile de-

vice is important in accomplishing their daily tasks.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - April 15, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 93% Paki-

stanis said that their mobile device is important in accomplishing their daily tasks; 6% said 

it was unimportant.  

 

A nationally representative sample of adult men and women, from across the four provinc-

es was asked, “How important is your mobile device to you in accomplishing your daily 

tasks?” In response to this question, 28% respondents said that their mobile device is criti-

cal in accomplishing their daily tasks, 40% said that it is very important, 25% said it is some-

what important, 4% said it is somewhat unimportant, while 2% said it is unimportant and 

1% did not respond.   

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, 

the Pakistani affiliate of Gallup International. The recent survey was carried out among a 

sample of 1306 men and women in rural and urban areas of all four provinces of the coun-

try, during February 16 - February 23, 2015. Error margin is estimated to be approximately 

± 2-3 per cent at 95% confidence level. 

April 2015 

 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 
Association: www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 

http://www.gallup-international.com
http://www.gallup.com.pk
file:///C:/Users/amal/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/81ZIWTB4/Daily%20Polls/Word/Press%20Release/2014/AppData/Local/Microsoft/Windows/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR
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“ Overwhelming majority of Pakistanis feel that their mobile device en-

hances their quality of life.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - April 16, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 92% 

Pakistanis said that their mobile device enhances their quality of life; 5% said that it does 

not enhance their quality of life.  

 

A nationally representative sample of adult men and women, from across the four prov-

inces was asked, “How strongly do you feel that your mobile device enhances your quality 

of life?” In response to this question, 41% respondents said that it completely enhances 

their quality of life, 38% said that it significantly enhances their quality of life, 13% said 

that it somewhat enhances their quality of life, while 5% feel that it does not enhance 

their quality of life and 3% did not respond.   

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, 

the Pakistani affiliate of Gallup International. The recent survey was carried out among a 

sample of 1306 men and women in rural and urban areas of all four provinces of the 

country, during February 16 - February 23, 2015. Error margin is estimated to be approxi-

mately ± 2-3 per cent at 95% confidence level. 

 

April 2015 

 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 

Association www.gallup-international.com; www.gallup.com.pk, 
www.gilanifoundation.com) 

http://www.gallup-international.com
http://www.gallup.com.pk
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“ Slight differences in perception about personal body weight between 

Americans and Pakistanis.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - April 17, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 56% Pakistanis think they 

are appropriately weighted; 27% think they are somewhat overweight.  

 

A nationally representative sample of adult men and women, from across the four provinces was asked, 

“Please think about your current body weight and tell us whether you think you are currently very over-

weight, somewhat overweight, appropriately weighted, somewhat underweighted or very under-

weighted?” In response to this question, 5% respondents said they are very overweight, 27% said they are 

somewhat overweight, 56% said they are appropriately weighted, 8% said they are somewhat under-

weight, 3% are very underweight, and 1% did not respond.  

 

This question was also asked in America in November 2014 by Gallup USA (not related to Gallup Pakistan). 

There are slight differences in the perceptions of body weight between American and Pakistan people. 

While equal number of respondents in both countries said they are appropriately weighted, 32% Americans 

said they are somewhat overweight compared to 27% Pakistanis. Pakistanis are more likely to consider 

themselves underweight with 8% saying they are somewhat underweight compared to 5% Americans, and 

3% saying they are very underweight compared to 1% Americans.  According to the gender breakdown 

among Pakistanis, men are slightly more likely to think they are very overweight, somewhat underweight 

or very underweight. Equal number of men and women think they are somewhat overweight (27%), while 

women (59%) are more likely to think they are appropriately weighted than men (54%).  

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Pakistani 

affiliate of Gallup International. The recent survey was carried out among a sample of 1294 men and wom-

en in rural and urban areas of all four provinces of the country, during February 23- March 02, 2015. Error 

margin is estimated to be approximately ± 2-3 per cent at 95% confidence level. 

April 2015 

 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 

Association www.gallup-international.com; www.gallup.com.pk, 
www.gilanifoundation.com) 
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IN NO EVENT SHALL Gallup Pakistan OR ITS 

AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-

AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-

TATION, DAMAGES FO LOSS OF PROFITS, BUSI-

NESS INTERRUPTION) ARISING OUT OF THE USE 

OF OR INABILITY TO USE THE MATERIALS. 

 

As a user of this report, you acknowledge 

and agree that any reliance upon, or use of 

any information made available through this 

Report shall be entirely at your own risk. 

Subject to any implied terms which cannot 

be excluded by law, Gallup Pakistan and its 

related entities (including any directors, 

officers, employees and agents) shall not be 

liable for any loss or damage, whether direct 

or indirect, and however caused, to any per-

son arising from the use of (or reliance upon) 

information provided on and made available 

through this Report. 

Legal Information & Disclaimer 

Copyright 

The Report and its content are protected by 

copyright. By accessing the Report you 

agree that this is solely for personal use. 

Any distribution, use, photocopy of the Re-

port is barred . The buyer of the Report 

must not reproduce, frame (by whatever 

means), link to or otherwise use any of the 

material on the site without first obtaining 

the written permission of Gallup Pakistan. 
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