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fatima.idrees@gilanifoundation.com 

Please send all correspondence to: 

fatima.idrees@gilanifoundation.com 

 

Keep Updated 

Dear Reader, 

Gilani Research Team now brings to you a collection of daily polls releases 

in the form of a weekly digest, which gives you the opportunity to read 

opinions of the Pakistani public on various socio-political issues. We hope it 

will be of interest to you and your readers. 

 

If you have any further questions in this regard, please feel free to contact 

us. 

Ms. Fatima Idrees 

Group Manager 

E-mail: fatima.idrees@gilanifoundation.com 
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consumption to cope with increased rates.  
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OPINION POLLS - HIGHLIGHTS 

49% 52% 

Almost half of Pakistanis have heard or read about the 

company Axact selling fake degrees.  

Over half of Pakistanis (52%) will watch Bol channel if it is 

launched.  

Gilani Research Foundation (GRF Poll) 

June  15, 2015 

Gilani Research Foundation (GRF Poll) 

June 16, 2015 

According to a Gilani Research Foundation Survey 

carried out by Gallup Pakistan, 49% of Pakistanis 

have heard or read about the company Axact sell-

ing fake degrees while 51% have not heard or read 

about this.   

CLICK FOR DETAILS » 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 52% Paki-

stanis said that they will watch Bol channel if it 

is launched, 46% said they will not watch it if 

launched. 

CLICK FOR DETAILS » 

June 2015 

http://gallup.com.pk/almost-half-of-pakistanis-have-heard-or-read-about-the-company-axact-selling-fake-degrees/
http://gallup.com.pk/over-half-of-pakistanis-52-will-watch-bol-channel-if-it-is-launched/
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OPINION POLLS - HIGHLIGHTS 

30% 

30% Pakistanis believe that dams and reservoirs should be 

built to resolve the energy crisis in the country.  

Gilani Research Foundation (GRF Poll) 

June 17,  2015 

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 30% Paki-

stanis believe that dams and reservoirs should 

be built to resolve the energy crisis in the 

country; 23% believe electricity consumption 

should be reduced.  

CLICK FOR DETAILS » 

June 2015 

Gilani Research Foundation (GRF Poll) 

June 18, 2015 

More than half Pakistanis claim they would reduce the 

amount of electricity consumption to cope with increased 

rates.  

According to a Gilani Research Foundation Sur-

vey carried out by Gallup Pakistan, 56% Paki-

stanis said that they would reduce the amount 

of electricity consumption to cope with in-

creased rates; 10% would resort to illegal 

means.  

 

56% 

CLICK FOR DETAILS » 

http://gallup.com.pk/30-pakistanis-believe-that-dams-and-reservoirs-should-be-built-to-resolve-the-energy-crisis-in-the-country/
http://gallup.com.pk/more-than-half-pakistanis-claim-they-would-reduce-the-amount-of-electricity-consumption-to-cope-with-increased-rates/
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OPINION POLLS - HIGHLIGHTS 

66% 

Majority Pakistanis claim that they do not remember the 

birthdays of close friends and relatives.  

Gilani Research Foundation (GRF Poll) 

June 19,  2015 

According to a  Gilani Research Foundation 

Survey carried out by Gallup Pakistan, 66% 

Pakistanis claim that they do not remember 

the birthdays of close relatives and friends.  

CLICK FOR DETAILS » 

June 2015 

74% 

http://gallup.com.pk/majority-pakistanis-claim-that-they-do-not-remember-the-birthdays-of-close-friends-and-relatives/
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“ 
Almost half of Pakistanis have heard or read about the company 

Axact selling fake degrees.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad— June 15, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 49% of Pakistanis have 

heard or read about the company Axact selling fake degrees while 51% have not heard or read about this.   

 

A nationally representative sample of adult men and women, from across the four provinces was asked, 

“Recently, an American newspaper has revealed that Pakistani software company Axact was selling fake 

online degrees and diplomas. Have you heard or read about this?” In response to this question, 49% of re-

spondents said they have heard or read about the company Axact selling fake degrees while 51% have not 

heard or read about this.  

 

Respondents were further asked, “Do you think that the Pakistani Government should charge the owners of 

Axact and other responsible individuals with fraud and punish them?”  In response to this question, 

81% respondents said Yes and 19% said No. 

 

Respondents were also asked, “Some people believe that the company Axact’s conflict is only a conflict of 

individuals related to media because Axact was going to start a new channel, while others do not believe this 

is a conflict limited to the media persons. Please tell us what is your personal opinion?”  In response to this 

question, 58% respondents said it is a conflict between media persons, 39% said it is not a conflict between 

media persons and 3% did not respond. 

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, the Pakistani affili-

ate of Gallup International. The recent survey was carried out among a sample of 1827 men and women in 

rural and urban areas of all four provinces of the country, during May 24 –May 30, 2015. Error margin is esti-

mated to be approximately ± 2-3 per cent at 95% confidence level. 

 

June 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup 
International Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 
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“ Over half of Pakistanis (52%) will watch Bol channel if it is launched.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - June 16, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 52% 

Pakistanis said that they will watch Bol channel if it is launched, 46% said they will not 

watch it if launched. 

 

A nationally representative sample of adult men and women, from across the four 

provinces was asked, “Suppose that if Bol channel is launched, will you watch Bol chan-

nel or not?” In response to this question, 52% respondents said that they will watch Bol 

channel if it is launched, 46% said they will not watch it if launched and 2% did not re-

spond.  

 

The study was released by Gilani Research Foundation and carried out by Gallup Paki-

stan, the Pakistani affiliate of Gallup International. The recent survey was carried out 

among a sample of 1827 men and women in rural and urban areas of all four provinces 

of the country, during May 24- May 30, 2015. Error margin is estimated to be approxi-

mately ± 2-3 per cent at 95% confidence level. 

June 2015 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup Inter-
national Association www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 

http://www.gallup-international.com
http://www.gallup.com.pk
file:///C:/Users/amal/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.IE5/81ZIWTB4/Daily%20Polls/Word/Press%20Release/2014/AppData/Local/Microsoft/Windows/Users/amal/Desktop/Daily%20Polls/Word%20PR/English/November/Daily%20Polls/Word%20PR
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“ 30% Pakistanis believe that dams and reservoirs should be built to re-

solve the energy crisis in the country.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - June 17, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 30% 

Pakistanis believe that dams and reservoirs should be built to resolve the energy cri-

sis in the country; 23% believe electricity consumption should be reduced.  

 

A nationally representative sample of adult men and women, from across the four 

provinces was asked, “Please inform us of three reforms that you think should be 

undertaken immediately to resolve the energy crisis in Pakistan?” In response, 30% 

respondents said that new dams and reservoirs should be built, 23% respondents 

said that people should reduce their electricity consumption, 21% said that illegal 

electricity connections should be cut off, 11% said that WAPDA’s corruption and in-

efficiency should be eliminated, 11% said that energy should be generated through 

solar power, 10% respondents said that power plants should be increased, 8% re-

spondents said that government and rich people should also pay electricity bills, 7% 

said that electricity should be generated through coal resources and 3% said that 

electricity should be imported from China. Moreover, 3% respondents answered with 

‘none’, 11% respondents mentioned other reforms, and 30% did not respond. 

 

The study was released by Gilani Research Foundation and carried out by Gallup Paki-

stan, the Pakistani affiliate of Gallup International. The recent survey was carried out 

among a sample of 1627 men and women in rural and urban areas of all four provinc-

es of the country, during April 20- April 27, 2015. Error margin is estimated to be ap-

proximately ± 2-3 per cent at 95% confidence level. 

June 2015 

 
Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 
Association: www.gallup-international.com; www.gallup.com.pk, 

www.gilanifoundation.com) 
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“ More than half Pakistanis claim they would reduce the amount of 

electricity consumption to cope with increased rates.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - June 18, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 56% Pa-

kistanis said that they would reduce the amount of electricity consumption to cope with 

increased rates; 10% would resort to illegal means.  

 

A nationally representative sample of adult men and women, from across the four prov-

inces was asked, “If the Government was to remove subsidies on power tariffs and in-

crease electricity prices immediately, how would you cope with the increased rates?” In 

response, 56% respondents said that they would reduce the amount of electricity con-

sumption to cope with increased rates, 20% said that they would use other energy 

sources, 10% said that they would continue the same energy level and pay the increased 

rates, while 10% said that they would resort to illegal means (e.g. kunda, bribe meter 

readers etc.), and 4% did not respond.  

 

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan, 

the Pakistani affiliate of Gallup International. The recent survey was carried out among a 

sample of 1627 men and women in rural and urban areas of all four provinces of the coun-

try, during April 20- April 27, 2015. Error margin is estimated to be approximately ± 2-3 

per cent at 95% confidence level. 

June 2015 

 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 

Association www.gallup-international.com; www.gallup.com.pk, 
www.gilanifoundation.com) 
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“ Majority Pakistanis claim that they do not remember the birthdays of 

close friends and relatives.  

“ Gilani Research Foundation (GRF Poll) 

Islamabad - June 19, 2015 

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 66% 

Pakistanis claim that they do not remember the birthdays of close relatives and 

friends.  

 

A nationally representative sample of adult men and women, from across the four 

provinces was asked, “Do you remember the birthdays of your close relatives and 

friends?” In response to this question, 32% respondents said that they do remember 

the birthdays of their close relatives and friends, while 66% respondents said that they 

do not remember birthdays of relatives and friends, and 2% did not respond.  

 

This question has also been asked during previous years. In 2002, 33% respondents 

said that they remembered the birthdays of their relatives and friends, while 67% said 

that they did not. In 2005, 29% respondents said that they remembered the birthdays 

of their relatives and friends, while 71% said that they did not. In 2011, 28% respond-

ents said that they remembered the birthdays of their relatives and friends, while 71% 

said that they did not, and 1% did not respond.  

 

The study was released by Gilani Research Foundation and carried out by Gallup Paki-

stan, the Pakistani affiliate of Gallup International. The recent survey was carried out 

among a sample of 1745 men and women in rural and urban areas of all four provinces 

of the country, during April 13- April 20, 2015. Error margin is estimated to be approxi-

mately ± 2-3 per cent at 95% confidence level. 

 
  

June 2015 

 

Source: Gilani Research Foundation Poll (GRF Poll)  

Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International 

Association www.gallup-international.com; www.gallup.com.pk, 
www.gilanifoundation.com) 
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IN NO EVENT SHALL Gallup Pakistan OR ITS 

AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-

AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-

TATION, DAMAGES FO LOSS OF PROFITS, BUSI-

NESS INTERRUPTION) ARISING OUT OF THE USE 

OF OR INABILITY TO USE THE MATERIALS. 

 

As a user of this report, you acknowledge 

and agree that any reliance upon, or use of 

any information made available through this 

Report shall be entirely at your own risk. 

Subject to any implied terms which cannot 

be excluded by law, Gallup Pakistan and its 

related entities (including any directors, 

officers, employees and agents) shall not be 

liable for any loss or damage, whether direct 

or indirect, and however caused, to any per-

son arising from the use of (or reliance upon) 

information provided on and made available 

through this Report. 

Legal Information & Disclaimer 

Copyright 

The Report and its content are protected by 

copyright. By accessing the Report you 

agree that this is solely for personal use. 

Any distribution, use, photocopy of the Re-

port is barred . The buyer of the Report 

must not reproduce, frame (by whatever 

means), link to or otherwise use any of the 

material on the site without first obtaining 

the written permission of Gallup Pakistan. 
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