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Public opinion divided over the seriousness of the federal government’s

efforts to solve the energy crisis.

A significant majority of Pakistanis (71%) claim that they do not have a

park near their homes.

Majority Pakistanis (82%) claim to use unpacked/open milk on a usual basis.

FROM THE EDITOR

Dear Reader,

Gilani Research Team now brings to you a collection of daily polls releases
in the form of a weekly digest, which gives you the opportunity to read
opinions of the Pakistani public on various socio-political issues. We hope it

will be of interest to you and your readers.

If you have any further questions in this regard, please feel free to contact

us.
Ms. Fatima Idrees

Group Manager

E-mail: fatima.idrees@gilanifoundation.com

Please send all correspondence to:
Keep Updated

Cyberletter © For more on Gallup International see www.gallup-international.com. If

fatima.idrees@gilanifoundation.com

for any reason you wish to unsubscribe please send an email to

fatima.idrees@gilanifoundation.com

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Public opinion divided over the seriousness of the federal

government’s efforts to solve the energy crisis.
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Gilani Research Foundation (GRF Poll)
August 18, 2015

A significant majority of Pakistanis (71%) claim that they
do not have a park near their homes.

According to a Gilani Research Foundation Survey
carried out by Gallup Pakistan, 54% of the Paki-
stanis believe that the federal government is mak-
ing some serious efforts to solve the energy crisis
whereas 44% believe that most of these efforts

are wastage of time and money.

CLICK FOR DETAILS »

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 71% of the
respondents said that they do not have a park
near their home and 33% of those who did

have a park said that they rarely went to it.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Gilani Research Foundation (GRF Poll)
August 19, 2015

Majority Pakistanis (82%) claim to use unpacked/open milk

on a usual basis.

According to a Gilani Research Foundation Sur-
vey carried out by Gallup Pakistan, 82% of the
respondents say that they consume unpacked

milk on a usual basis.

CLICK FOR DETAILS »

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in Washington D.C. USA. We require that our surveys be credited fully as Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup International Association. For details on Gallup International Association see website: www.gallup-international.com
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Gilani Research Foundation (GRF Poll)
Islamabad— August 17, 2015
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Public opinion divided over the seriousness of the federal gov-
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According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, 54% of the

Pakistanis believe that the federal government is making some serious efforts to solve the

energy crisis whereas 44% believe that most of these efforts are wastage of time and mon-
ey.

A nationally representative sample of adult men and women, from across the four provinc-
es was asked, “Some people believe that the current federal government is genuinely trying
to solve the energy crisis, while others believe this is all corruption and wastage of time and
the government is not doing anything serious to solve the problem of energy crisis. What is
your opinion about this?” In response, 54% said that some serious efforts are being made to
solve the energy crisis while 45% said that it is a wastage of time and money. 2% did not

respond.

The study was released by Gilani Research Foundation and carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup International. The recent survey was carried out among a
sample of 1822 men and women in rural and urban areas of all four provinces of the coun-
try, during June 29 — July 06, 2015. Error margin is estimated to be approximately * 2-3 per

cent at 95% confidence level.
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PUBLIC OPINION DIVIDED OVER THE SERIOUSNESS OF THE FEDERAL
GOVERNMENT'S EFFORTS TO SOLVE THE ENERGY CRISIS.
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Some people believe that the current federal government is genuinely trying to solve
the energy crisis, while others believe this is all corruption and wastage of time and
the government is not doing anything serious to solve the problem of energy crisis.

What is your opinion about this?

ECONOMY | Electricity

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE:1822



According to a Gilani Research Foundation Survey carried out by Gallup Pakistan,
71% of the respondents said that they do not have a park near their home and 33%
of those who did have a park said that they rarely went to it.

A nationally representative sample of adult men and women, from across the four
provinces was asked, “Is there a park near your home?” In response, 71% of the re-
spondents said that they did not have a park and 29% said that they did have a park
near their home.

Respondents who had said that they did have a park near their home were further
asked “How often do you go to this park?” In response, 33% said that they rarely go
to the park while 17% said that they go every day. 16% said that they go to the park
twice or thrice every week, 14% said that they go once a week and 11% said that
they go once a month. 9% of the respondents said that they do not go to the park at
all.

The study was released by Gilani Research Foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was car-
ried out among a sample of 1899 men and women in rural and urban areas of all
four provinces of the country, during June 22 — June 29, 2015. Error margin is esti-
mated to be approximately + 2-3 per cent at 95% confidence level.

Gilani Research Foundation (GRF Poll)
Islamabad - August 18, 2015

A significant majority of Pakistanis (71%) claim that they do not
have a park near their homes. ,’
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Source: Gilani Research Foundation Poll (GRF Poll)
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A SIGNIFICANT MAJORITY OF PAKISTANIS (71%) CLAIM THAT THEY DO NOT

HAVE A PARK NEAR THEIR HOMES.

Is there a park near your home?

33%

Rarely

If yes, how often do you go to this park?

pes 16% 14%

I l l =

Everyday Twiceor Once a Once a
thrice a week Month
week

SOCIAL | Environment
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Gilani Research Foundation (GRF Poll)
Islamabad - August 19, 2015

Majority Pakistanis (82%) claim to use unpacked/open milk

on a usual basis. , ,

According to a Gilani Research Foundation Survey carried out by Gallup Pakistan, D';(y”“
Both o

82% of the respondents say that they consume unpacked milk on a usual basis.

A nationally representative sample of adult men and women, from across the four Packet milk
provinces was asked for opinion after presenting the following scenario, “Please 3%
state what kind of milk is usually used in your household: loose milk (for instance
from the milk-man or cow-milk), packet milk or both?” In response, 82% said that
they use unpacked/open milk, 5% said that they consume packet milk and 12%

. . Unpacked milk
said that they use both, 1% didn’t respond.

82%

The study was released by Gilani Research Foundation and carried out by Gallup
Pakistan, the Pakistani affiliate of Gallup International. The recent survey was car-
ried out among a sample of 1822 men and women in rural and urban areas of all
four provinces of the country, during June 29 — July 6, 2015. Error margin is esti-

i + - [v) 1 Source: Gilani Research Foundation Poll (GRF Poli)
mated to be apprOXImately +2-3 per cent at 95% confidence level. Field work conducted by Gallup Pakistan, the Pakistani affiliate of Gallup International
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MAJORITY PAKISTANIS (82%) CLAIM TO USE UNPACKED/OPEN MILK ON A
USUAL BASIS.

5%
Packet milk

Unpacked milk

Please state what kind of milk is usually used in your household: loose milk (for
instance from the milk-man or cow-milk), packet milk or both?

CONSUMER | Milk

SOURCE: GALLUP AND GILANI SURVEYS SAMPLE SIZE:1822



Gallup Pakistan jointly with Gilani Research Foundation

Legal Information & Disclaimer

The Report and its content are protected by
copyright. By accessing the Report you
agree that this is solely for personal use.
Any distribution, use, photocopy of the Re-
port is barred . The buyer of the Report
must not reproduce, frame (by whatever
means), link to or otherwise use any of the
material on the site without first obtaining
the written permission of Gallup Pakistan.

Gallup Pakistan is not related to Gallup Inc.
headquartered in Washington D.C. USA. We
require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll).
We disclaim any responsibility for surveys
pertaining to Pakistani public opinion ex-
cept those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup Internation-
al Association. For details on Gallup Inter-
website:

national Association see

www.gallup-international.com

fatima.idress@gilanifoundation.com

Join us to stay updated
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IN NO EVENT SHALL Gallup Pakistan OR ITS
AGENTS OR OFFICERS BE LIABLE FOR ANY DAM-
AGES WHATSOEVE (INCLUDING, WITHOUT LIMI-
TATION, DAMAGES FO LOSS OF PROFITS, BUSI-
NESS INTERRUPTION) ARISING OUT OF THE USE
OF OR INABILITY TO USE THE MATERIALS.

As a user of this report, you acknowledge

and agree that any reliance upon, or use of
any information made available through this
Report shall be entirely at your own risk.
Subject to any implied terms which cannot
be excluded by law, Gallup Pakistan and its
related entities (including any directors,
officers, employees and agents) shall not be
liable for any loss or damage, whether direct
or indirect, and however caused, to any per-
son arising from the use of (or reliance upon)
information provided on and made available
through this Report.




