*
A’J Lﬂ"g (Also emailed*/faxed separately)

L—}/,.ALGZ_U @/

Gl |

me’dw‘lwé&ﬂ60%);91/“0)3)45’ Jbu:‘.Lu’»L(g%)ut:fg
Y ]

t(djlg&J{JJ&VﬂJ}U}J}’Ul%&;;&/()

2022209, (TP

TS Lo LA Ll K W §s s K01 &1 ) ;)/,Jlaé,giul?f& dl};fy&*&fuf ulﬁ/g
/“ugJ/ﬁ/ Jlo LG L (9%) I b L (S uﬁ‘/a‘gm__/ng (WIN) &~ sd
_r s WIS v K 1k £ 3 (60%) 1

-~k L‘//}'@/./&,{//LU»M(}J.”/./‘)/}?(WIN)@ﬂ/&ﬂbdfaﬁ %’&ﬁfj“i")ﬂ/}d}éfid
u:-u.f'LT&lwr_ Jfl;’gﬁv‘;‘uf/.l(’)&g)/d’}U'uf.lei—c‘-ub’u)l;égU’)L)/ﬁ’;”g;/
I UskF iJV392L/ng;ufc,3/u”:§.l{ét}‘f(“WWS—ZOZ1);9/,3/:&5;UVLJ¢5/"-"
Py J_W|N45rLw&bé&!b}?-c,bfyu/‘@ﬁ”(uwuﬂaud/;w33,236&&‘6:1/“
b et Lip£L 5 P el (G0 ek PFL S LB E0 g A L

Y e H1000e sy sllsr 11 £2021 2318 2115 6K 0 U |

< Feb e dar i S kR S

J{f?afgfdfm}w’&’/i n 55 Lflw:zd’rdé Iy uf’}g;;{,ub L}E/F’L/LA U s

U1 s st 22% (A2 e SIS 81k S vv&é@yébu} AT

Jor & a1 23% .\ U blod UANE e P Gt S Sispam) (¥ e 5 A J U

G g2 FEE s S Al 3t S ndrr 2282 B St B 7

L itz 2% 8 8 51l bt 1o 338 o Fr £ il 1% 55 2k § 2256

18 It S MBI 29 s il I e a1 22% bt e 97 6] G
-y’ufﬂgudiawu!&tbfiumyzg1%(7L~‘L“fdb~“~'l¢f%'¢;/’
S VA I ST POV o (R AL PO RPE

W WA 91%

40% 41%

31%
10% 11% 12%
29% 29% 1% 3% i.
o mI w ey °
NI RAT S ST EA vt G I ) EEnfoib i fls OB EF ol X BTty Sseam @ e pSui
L{db“”'c’-f}”}i.:/;/}: ﬂy&b)"&'}uﬁ“ﬁéﬁdy‘f Jz'ﬂ/i_ufo‘{c_‘flndﬂ/ﬁ
H/{.}&L&J‘Jb‘/jm

Source: Gallup & Gilani Pakistan
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)



https://winmr.com/the-role-of-technology-in-our-life-and-concern-about-sharing-personal-data-online/
https://winmr.com/the-role-of-technology-in-our-life-and-concern-about-sharing-personal-data-online/
https://winmr.com/the-role-of-technology-in-our-life-and-concern-about-sharing-personal-data-online/
http://www.gilanifoundation.com/

e N E it
_qu’wg;u_wa EA UL e s Pl §UFIEhre s
éC’ch;"LJV

Wy, L [ P [
71%

0,
51% 57A53% 53%

46%°0%

30%

19% 23%

13% 15% 15%12%

N PRAV S A It LA S EGnfeld jonfls AP EE GRS TEEOF ey Siseam @ e bfusd

18%20%

gdb}'gf}”:i_)/'g—/u ﬂ?&b}’”(}'jufu)'éﬂd}‘f Z.J.’(ffadzind//(ﬁ'
NAE A SEPN S YT b
u/{‘:.:«llfarg_'ém

-ugéé_,éaéuwujfdjuu:’figl*

Source: Gallup & Gilani Pakistan
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)

:694/@’&&
ngfl}; ) ,7/4‘- E I, P LC%)EJ:;LU’ L Je1 L3 =N &{chjf’}:/vub b
gl i A

é(}a/(f"!—(f?

.Uf'i | Syl

41% 399 21% 42%

30% 32%
10% 10% 11% 12% 11% 13%

LI e WS mfeb e P 0 R E e T B e Sy e sl

L,ﬁ/}p}é—}/é—/ﬂu)// F& st Pdndser & Fln e S SIsPAM))
s RPN S BN G bl e
Jewbsaed 84
a/:;ﬁﬁal{*‘g

Source: Gallup & Gilani Pakistan
(www.gallup-international.com; www.gallup.com.pk, www.gilanifoundation.com)



http://www.gilanifoundation.com/
http://www.gilanifoundation.com/

Warldwite
el Hebor
OF Markel Rasaarcn

~

S AT 1] -

éﬁ*:’/@’uv

E & vl 1o 3
Iyt fr 250 )

Id

SL C‘z(}l:/Ll/.”:J'f

\ng(f"'cff’:L J/c—/;:d!/lnug 5/5&»1)/& b‘r'%lu@

Jil- o

29.6%
21.6% 20.1%
22.3%
27.5%
N 2.6% o 10.3%
15.1% 19.7% 18.0%%6% N
10.3%
19.3% 19.7% 8.07;8 L
Cl . W 15.0%
6.2% 2% 16.1%
75% 70%  22.9% - 127927 2, 11.8%6.2% 2.1%
14.8%; go, 12.89.9% a1  TOAZIRT 4y
R B e 16.4% 13.4% 210% 6.5%8.1%
13.1% 1 14.7% 3.5% u TE33%  10.4% 5.8%
% 12.2% 7.4% ne y L.
. 7.3% i 12.1% 9,99 9 B 2.7%  °77
L . 9 i 0 oo igw 7oK 22T
| 1% 9.0% 23.5%  22.1% 0] 47.693-6% e/ A 22.6%
6.0% > B 192%  17.524% 955 18.9% . 93%  181%
15.7%5 396:9% 2% ¥ 8% 16.8%, 7o, 16.5%
med B W 11.5% 13.7% " 13.29p 393.1% e L A% ! W oo 11.2%
< SO 050,056 <o aBbe 9.4% n o0 9.4% 12? 7B,
I~ 2.2% 1.0%0. z |
T T 8 0 @@ >¥ 5 c T L E Y ®PWE O®T O >Cc © QS QO @S5 HCc T P >0 OT > L
s BB 5 ef g8 885888828 8cF0cc5288c88sz288s8¢¢¢
£ 3 ic S W L o - v ¥ gt - = 2 © ® S =
2.0 22838 Es g0 58S L ¥ g0z, 858 LV ERTE
5 020 0o T oy (] S —— [T OucEYy . U o v T o a7
! 6 o T 740 u_u_gg::g:ﬂ,_ xomg;g °'¥°"_'IG:|:'—'§Z
@ S A5 E .. T 2 - 2 45 5z F 55
. < < = 9
[}
g g
»
o

7

e fest DLg;ui«”'.,M/uf()’”*




r»-,.a?

éC’L/P"LJV

AR NS AL ST SRS 1) SN S-St T P St cat ) ST

PRTS NS
WU b u..”(f'/:_cf"ng)f}’J:U‘SPAM))K:“MC‘-J/’LU%‘E;{

60.5%
36.9% 50.9% .
0, 0, 62.4% 0, 4910 398/0
59.4‘(&.8% 41, 74) 4 % 33.3% 52.5% 46.1% . 29(&58/) % : 42.5% 50-%%%
30.2% 57.3% 2 B 22.5%

11. 4/o §80% 11.8%

15.6% 148% 33.7% ) o
7.4% {*% y e 29.8% 3{ o0l 28.4% 15.1%
7I 25 8% 8.8%
15.8% BI@
0

%

0
76.09%.2% 7159 73.5%
59.8% 57.2%

60.060.0% 60.3% 66.8%
554% | 543% 55.7% 0
° 49.6% . 4p.2%  °L4% 487% | |508% |4 328%y

51.79
4 .4% E” 41.1%

0,
18.8%82% y ¥ & 358.2%
L /0 L/0 0,
7.3% 9.8% 142% Ly, 130M1%  1L6%
. .0/d.0570
T = ©® 0 © © > ¥ 5 ¢ T ¢ g O W o © T © > c @ © ¢ O @O © 5 v o T Y >0 O T > 9 o
cC N ©T = € g5 € &5 9@ 5 c © O € 5 p € 5 ©® ® = 9V O © H & & O g £ ¥ ®©® 5 £ € O W
2 e e gt ass3gegeseeesscsssedEss85 5568 8<E5w 8
[sa] (@) 5 UV S C @ = = [y — v ¥ L = Z O S © > = S 2 e
mlm|l°LCU|h—_u_cw°DU°Ll - -QENZ'Q-NQ.'ELU’O‘“H""D
= 5 2 S = L
‘1"19—'20‘”8“-'&0.'E-C.'c’-z':n'_'f-i.’.i-ﬁ-:n-'L‘“'ml—-‘°>
< o O o O . W o <] < w 5 = Lo own 4 > O
: s 2 Y T O T Es g T T T X3 o342 = B 2 L FE 2
w (%] = w
< S o™ £ v =] 7= s R & Z = S &
S T (=4 o £ 2
~ = (%)
' 7] =)
=) o
©
& a
'
n
a

7

-Q’/‘:.’/«JMJ’ Z/CLL)UMVD’/UM(}V*

Lut"/*’gg,/,_bfgc;wgfuufg&1&5,17{.@QJ”:}!JG,/,“JW‘%}%@/,/&M
& s 2021 751862021 45115 e 1713210006018 72 ~)Ju:fr’u;/lp

P PR S FS S s e S %325 TP FLL195% 20 QLELE GukiL
By A




Opinion Poll from Gallup Pakistan

GILANI RESEARCH
FOUNDATION
@ The Pakistani Affiliate of Gallup
International

Thursday, June 09, 2022

(5 Pages, Urdu version only)

Gilani Research Foundation is a not-for-profit public service project to
provide social science research to students, academia, policy makers and
concerned citizens in Pakistan and across the globe.

Gilani Research Foundation is headed by Dr. [jaz Shafi Gilani who pioneered the
field of opinion polling in Pakistan and established Gallup Pakistan in 1980.
Currently Dr. Gilani, who holds a PhD from the Massachusetts Institute of
Technology (MIT) and has taught at leading universities in Pakistan and abroad, is
Chairman of Gallup Pakistan.

If you have any further questions regarding this poll, please feel free to contact us.

Best Regards,
Gallup Pakistan

Disclaimer: Gallup Pakistan is not related to Gallup Inc. headquartered in
Washington D.C. USA. We require that our surveys be credited fully as Gallup
Pakistan (not Gallup or Gallup Poll). We disclaim any responsibility for surveys
pertaining to Pakistani public opinion except those carried out by Gallup Pakistan,
the Pakistani affiliate of Gallup International Association. For details on Gallup
International Association see website: www.gallup-international.com
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