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Level of achievement in Gender Equality - 2024 oo

% within total population - Net Index npex (SR — I
Total By gender
0 0O NET 0 NET o) NET
@@ INDEX [|II] INDEX @ INDEX
At work 60% 32% 28 65% 29% 36 56% 36% 20
DK: 8% DK: 6% DK: 8%
Politics 52% 39% 13 57% 36% 21 47% 43% 4
DK: 9% DK: 7% DK: 10%
At home* 67% 40 70% 24% 46 64% 30% 34
DK: 6% DK: 6% DK: 6%
Arts 62% 37 64% 40 59% 26% 33
DK: 13% DK:12% DK: 15%
Sports 59% 33% 26 62% 31% 31 55% 36% 19
DK: 8% DK: 7% DK: 9%
Definitely achieved/ Not really achieved/
To some extent achieved SIS ot at all achieved
Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
T *Base: 33386 cases. No data in Paraguay o
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Level of achievement in Gender Equality - 2024

NET
% within total population - Net Index INDEX = -
O 0O O
Total Male Female 9
Net Index Net Index Net Index @
2019 25 2019 33 2019 18
2020 26 2020 35 2020 18
Atwork 5059 26 2021 35 2021 18
2024 j—"28 2024 36 2024 p—20
2019 | 2 2019 12 2019 7
2020 us 2020 17 2020 |0
In polities 5501 1 5 2021 [ 13 2021 | o
2024 F 13 2024 F 21 2024 f 4
2019 | 48 2019 | 54 2019 43
. 2020 47 2020 53 2020 40
Athome™ ,4,, 45 2021 51 2021 40
2024 p—40 2024 |— 4 2024 —34

Arts 2024 _ 37 2024 _ 40 2024 _ 33
Sports 2024 _ 26 2024 _ 31 2024 _ 19

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.

*Base: 33386 cases. o
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Level of achievement in Gender Equality - 2024
% within total population - Net Index

Not really achieved/

it

Definitely achieved/
To some extent achieved BT Not at all achieved
By age group
At work Politics At home* Arts Sports
18 - 24 64% 29% 54% 38% 67% 27% 64% 25% 61% 33%
DK: 7% DK: 8% DK: 6% DK:11% DK: 6%
25 -34 63% 31% 51% 40% 67% 28% 60% 28% 58% 34%
DK: 6% DK: 9% DK: 5% DK:12% DK: 8%
35 - 44 61% 32% 52% 39% 67% 27% 60% 26% 58% 33%
DK: 7% DK: 9% DK: 6% DK: 14% DK: 9%
45 - 54 61% 32% 52% 39% 66% 28% 60% 26% 58% 33%
DK: 7% DK: 9% DK: 6% DK: 14% DK: 9%
55 - 64 59% 33% 53% 39% 68% 26% 64% 23% 58% 33%
DK: 8% DK: 8% DK: 6% DK: 13% DK: 9%
65 + SR 36% 52% 40% 68% 24% 66% 19% 59% 32%
DK:11% DK: 8% DK: 8% DK: 15% DK: 9%
Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
i, BaS€: 33386 cases. No data in Paraguay
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Q5. To what extent has gender equality achieved in your country in the following fields?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2024
% within total population - Net Index

Definitely achieved/

Not really achieved/

<F TTB To some extent achieved BTB Not at all achieved
B By education level

At work Politics At home* Arts Sports
No
education/
only basic 58% 33% 50% 37% 59% 34% 50% 32% 56% 30%
education DK: 9% DK: 13% DK: 7% DK: 18% DK: 14%
g°_mpleted 53% 36% 47% 40% 59% 33% 51% 32% 52% 37%

rimary

DK: 11% DK: 13% DK: 8% DK: 17% DK: 11%
Completed
Secondary 60% 32% 53% 38% 67% 26% 61% 25% 59% 32%
School DK: 8% DK: 9% DK: 7% DK: 14% DK: 9%
Completed
High level 63% 31% 52% 42% 70% 25% 66% 23% 60% 33%
education DK: 6% DK: 6% DK: 5% DK: 11% DK: 7%
Master. 64% 32% 54% 42% 70% 27% 65% 26% 59% 36%
PHD. DK: 4% DK: 4% DK: 3% DK: 9% DK: 5%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.
Rt Dase: 33386 cases. No data in Paraguay o
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Q5. To what extent has gender equality achieved in your country in the following fields?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Level of achievement in Gender Equality - 2024
% within total population - Net Index

i By employment

At work
Working full
(include 65% 31%
self-
employed) DK: 4%
Working 63% 30%
Part-time
DK: 7%
Unemployed Sk L
DK:11%
Student 61% 31%
DK: 8%
Housewife 53% 34%
DK: 13%
Retired/ 53% 34%
Disabled
DK: 13%

TTB

Politics

54%
DK: 6%

40%

50% 40%

DK: 10%

47% 42%

DK: 11%

54%
DK: 7%

39%

47% 40%

DK: 13%

54% 37%

DK: 9%

Definitely achieved/
To some extent achieved

BTB
At home*
70% AY S
DK: 4%
67% 27%
DK: 6%
58% 33%
DK: 9%
66% 28%
DK: 6%
63% 30%
DK: 7%
70% 23%
DK: 7%

Not really achieved/
Not at all achieved

Arts
64% 26%
DK: 11%
59% 25%
DK: 16%
54% 31%
DK: 14%
65% 23%
DK: 13%
56% 29%
DK: 16%
66% 19%
DK: 16%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.

*Base: 33386 cases. No data in Paraguay

T

Sports

61%
DK: 6%

33%

56% 35%

DK: 10%

55% 35%

DK:11%

59%
DK: 7%

34%

55% 33%

DK: 12%

59% 31%

DK: 10%
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Q5. To what extent has gender equality achieved in your country in the following fields?

®

’ Worldwide
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Level of achievement in Gender Equality - 2024

% within total population - Net Index

e B,

S D

NET o
oel—a ''B B BTB

O 0 Arts Sports

@[EJ] 8 B & N B
Argentina 29% 57% 28% 67% 18% 41% 58% 17% 33% 59% 26%
Belgium 3% 41% 44% 55% 32% 6% 42% 37% -11% 38% 49%
Brazil 18% 55% 37% 58% 33% 36% 62% 27% 20% 55% 36%
Canada 52% 70% 18% 78% 13% 47% 63% 16% 9% 48% 39%
Chile 29% 60% 31% 70% 23% 46% 67% 21% 37% 63% 27%
Croatia -1%  48% 49% 65% 33% 53% 74% 21% 27% 62% 35%
Ecuador 23% 60% 37% 72% 25% 34% 64% 30% 36% 66% 30%
Finland 31% 64% 34% 75% 21% 55% 70% 15% 22% 57% 35%
France 7% 42% 49% 63% 30% 21% 53% 32% 7% 48% 42%
Germany 24% 59% 36% 73% 20% 45% 63% 18% 15% 54% 39%
Greece 17% 58% 41% 65% 34% 55% 76% 21% 37% 67% 30%
Hong Kong 36% 66% 30% 74% 22% 36% 64% 28% 24% 59% 35%
India 72% 85% 14% 83% 17% 69% 83% 15% 63% 81% 18%
Indonesia 62% 78% 16% 76% 19% 41% 62% 21% 54% 72% 18%
Iran 32% 64% 32% 77% 22% 39% 67% 28% 15% 56% 41%
Ireland 44% 66% 21% 72% 18% 46% 59% 13% 26% 57% 31%
ltaly -22% 38% 60% 61% 38% 26% 60% 34% 11% 55% 44%
Ivory Coast 8% 53% 44% 34% 66% 16% 52% 36% 32% 62% 30%
Japan -21% 31% 52% 37% 51% 23% 52% 28% -5% 40% 44%
Laos 17% 58% 41% 62% 37% 5% 52% 47% 3% 51% 48%

Source: WIN 2024. Base: 33866 cases
*Base: 33386 cases. No data in Paraguay

. The percentages of Dk / Nr have not been plotted.
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Level of achievement in Gender Equality - 2024 o

% within total population - Net Index INDEX = [ —
@@ Arts Sports
= 5¢ E B 2: E &

70% 28% 39% 68% 29% 43% 71% 28%
75% 25% 58% 77% 19% 39% 69% 30%
68% 13% 29% 44% 15% 5% 42% 37%
54% 41% 4% 50% 46% 10% 53% 43%
76% 20% 32% 59% 27% 26% 58% 32%
58% 38% 33% 63% 30% 30% 62% 32%

- - 21% 59% 38% 5% 51% 46%
67% 28% 18% 54% 36% 19% 57% 38%
79% 19% 28% 59% 32% 33% 64% 30%
68% 23% 55% 70% 16% 40% 65% 25%
62% 34% 64% 79% 16% 49% 73% 24%
81% 16% 59% 76% 17% 51% 74% 23%
75% 24% 40% 67% 26% 35% 65% 31%
56% 39% 37% 65% 28% 27% 61% 34%
75% 20% 39% 60% 21% 8% 49% 41%
53% 41% 9% 50% 41% 9% 51% 42%
70% 19% 38% 59% 21% 34% 61% 27%
United States 42% 61% 19% 70% 16% 42% 59% 17% 19% 49% 30%
Vietnam 79% 89% 10% 91% 10% 58% 76% 18% 63% 79% 16%

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been plotted.

T —— *Base: 33386 cases. No data in Paraguay
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Malaysia 45% 71% 26%
Mexico 56% 78% 21%
Netherlands 40% 59% 19%
Nigeria 3% 49% 46%
Pakistan 42% 68% 26%
Palestinian T. 52% 74% 21%
Paraguay 11% 55% 44%
Peru 18% 56% 38%
Philippines 52% 74% 22%
Poland 29% 59% 30%
Serbia 28% 62% 34%
Slovenia 22% 60% 38%
South Korea 31% 64% 33%
Spain 22% 58% 36%
Sweden 43% 67% 24%
Turkey 5% 50% 45%
United Kingdom 40% 62% 21%




Level of achievement in Gender Equality - 2024 By region

% within total population - Net Index© O At work, at politics, at home, arts, sports
Net Index @ @ BTB REILEES
AT WORK \ 63% H 33% \ 30 AT WORK { 57% ]\ 35% \ 22
AT POLITICS \ 48% || 45% | 3 MENA EUROPE ""o'™® [ 53% H 38% J 15
AT HOME* \ 66% H 31% J - lni:g:‘e;a::rai:ad ATHOME [ o8% H 23% i‘ 43
ARTS | 61% ][ 329% } 29 ARTS | 63% “ 21% 42
SPORTS | 56% || 39% |17 SPORTS | 57% | 35% & 22

finitely achieved
'Il?c? ég:wzs;i:e;i\;ech/ieved ATWORK [ 68% ‘ 27% ‘ 41
APAC™ | sreoumcs | 51% | 41% 10

Not really achieved/ Asia Pacific
1 (1]
71% || 25%

Not at all achieved AT HOME*
° ARTS | 64% }L 26% @ 38
SPORTS | 64% || 29% & 35
AT WORK [ 61% H 30% \ 1
| 51% || 38% | 13 Net Index

3
AT POLITICS 1

AMERICAS ATHONIES \ 69% H 22% \ a7 ATWORK  51% } 45% | 6

ARTS-[ 62% || 24% } 38 AFRICA—| srpoumcs = 58% “ 39% } 19

SPORTS | 57% || 33% @ 24 aTHOME* | 43% || 55% @ --12

ARTS | 51% | 41% | 10

Source: WIN 2024. Base: 33866 cases. The percentages of Dk / Nr have not been SPORTS ‘ 58% M 36% ‘ 22

ot P, PlOtted. *Base: 33386 cases. No data in Paraguay . )
g @
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Job opportunities and career 00
% within total population @@
2024
9% 17% ‘
33% 45%
54% 34%
1% 4%
| -
[}
o
c
£ & 2022/2023
= @
9% 16% ‘
33% 45%
52% 34%
2022/2023
6% 5%
WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES
Source: WIN 2024. Base: 33866 cases.
e . Source: WIN 2022/2023. Base: 28201 cases @
E Q6. In your Country, do you think women have the same opportunities, more opportunities or less

?W?N Worldwide opportunities than men in job opportunities and career?

O Warkot Researah . . .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population

o o
Total 2024 @ Total 2022/2023 @

o
>
o
-
o
)
=)
©
>

m

18to24 25to34 35to44 45to54 55to64d 65+
18to24 25to34 35to44 45to54 55to64 65+

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 13872 cases.

-?. A Q6. In your Country, do you think women have the same opportunities, more opportunities or less
WI N Worldwide opportunities than men in job opportunities and career?

Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population

o) @)
Total 2024 @ Total 2022/2023 @
No education / Only basic education No education / Only basic education
21% 42% 31% 6% 19% 36% 35% 10%

_ Completed Primary Completed Primary
(O]
I 16% 35% 44% 14% 31%
c
._g Completed Secondary School Completed Secondary School
T
'5’ 9% 35% 51% 7% 35%
ge]
0; Completed University Completed University
(an)]

7% 31% 58% 4% 9% 33% 54% 4%

Completed Higher level of education (Masters, PHD, etc.) Completed Higher level of education (Masters, PHD, etc.)

10% 32% 56% 29 10% 33% 54% 39

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES
Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 13872 cases.
E Q6. In your Country, do you think women have the same opportunities, more opportunities or less

?W?N Worldwide opportunities than men in job opportunities and career?

O Warkot Researah . . .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career
% within female population

]
C
Q
£
>

o
Q
£
Q
>

(aa]

8]
Total 2024 @

Working full (include self-employed)
10% 34% 93% 3%
Working Part-time
8% 34% 93% 5%
Unemployed

14% 31% 50% 59
Student
8% 34% 4% 4%
Housewife

1% 37% 46% 6%

Retired/Disabled
3% 28% 64%

o
Total 2022/2023 @

Working full (include self-employed)

10% 35% 51% 4%
Working Part-time

9% 34% 51%
Unemployed

7% 26% 57%
Student

10% 35% 47%

Housewife
10% 39% 44% 7%

Retired/Disabled

3% 29%

WOMEN HAVE MORE WOMEN HAVE SAME WOMEN HAVE LESS DK/NR
OPPORTUNITIES OPPORTUNITIES OPPORTUNITIES

Source: WIN 2024. Female base; 16593 cases.
Source: WIN 2022/2023. Female base: 13872 cases.

-?. A Q6. In your Country, do you think women have the same opportunities, more opportunities or less
WI N ﬁgsi%‘ig?"nte';'ﬂ?é’ﬁk opportunities than men in job opportunities and career?

$

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and carger WOMEN HAVE | WOMENHAVE | WOMEN HAVE
% within female population @ MORE SAME LESS

OPPORTUNITIES | OPPORTUNITIES | OPPORTUNITIES

Global - Female

2024 | 9% 33% 54% 4% 2022/2023 | 3% 26% 67% 4%
2022/2023 9% 33% 52% 6%

2022/2023 | 7% 33% 57% 3%

K

v
2022/2023 | 18% 23% 31% 28% 2022/2023 | 15% 45{ 6% 4%

Source: WIN 2024. Female base: 16593 cases,
- Source: WIN 2022/2023. Female base: 13872 cases. @
5

‘E:y e Qé. In your Country, do you think women have the same opportunities, more opportunities or less
WI N Worldwide opportunities than men in job opportunities and career?

Independent Network
Of Market Research

¥

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and career WOMEN HAVE | WOMENHAVE | WOMEN HAVE

% within female population MORE SAME LESS
OPPORTUNITIES | OPPORTUNITIES | OPPORTUNITIES

Women have more opportunities 2022/

Top 15 2023
1. Ivory Coast 40% 33% 25% 2% IEBIINA
2. Philippines 30% 54% 14%2% IS ETS
3. India 27% 43% 29% 1% EEBYIN
4. Turkey [ 25E% 21% | 55% eV 20%
5. Nigeria |l 47% 34% 17%
6. Malaysia | iElZ) 47% 32% X 20%
7. Indonesia |k 65% 13%4% "
8.Laos | 4/ 53% 29% 1% NS
9. Pakistan | S 30% 49% Y 249
10. Peru [HEA7 44% 39% 3% T4
1. Hong Kong  [HEE7 63% 23% 1% KPR
12. Paraguay |14 46% 42% 9%,
13. Vietham  [1F2% 67% 21% 10%
14. Ecuador 8% 45% 44% 10%
Source: WIN 2024. Female base: 16593 cases.
15. Argentina  [EL 36% 48% 3 10% Source: WIN 2022/2023. Female base: 13872 cases.
S X No data available
! : Qé. In your Country, do you think women have the same opportunities, more opportunities or @

?‘?N {Worldwide less opportunities than men in job opportunities and career?

BeResa s . | .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Job opportunities and careger WOMEN HAVE | WOMENHAVE | WOMEN HAVE

% within female population MORE SAME LESS
OPPORTUNITIES [ OPPORTUNITIES | OPPORTUNITIES

Women have less opportunities 2022/

Top 15 2023
1. Croatia 78%
2. ltaly 79%
3. France 73%
4, Germany 71%
5. Greece 60%
6. Chile 77%
7. Japan 69%
8. Slovenia 70%
9. Serbia 70%
10. Brazil 67%
11. South Korea 46%
12. Sweden *
13. Iran *
14 Finland o8 Source: WIN 2024. Female base: 16593 cases.
15. Ireland 58% Source: WIN 2022/2023. Female base: 13872 cases.
. X No data available
- ' Qé. In your Country, do you think women have the same opportunities, more opportunities or @

?W?N Worldwide less opportunities than men in job opportunities and career?

Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Perception of women’s salary 0
% within total population @

&=)0

Total 2024 Total 2022/2023

DK: 6% DK: 7%

Source: WIN 2024. Base: 33866 cases.

_— ] Source: WIN 2022/2023. Base: 28721 cases
s . .
g H Q7.Looking at your work place, do you think that women earn the same as the men, less than
’ W 1 N Worldwide twork the men or more than the men?
I Of Market Research

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women's salary o0
% within total population @@
Total 2024 Total 2022/2023
6% 9% 5% 7%
. e = ®
T 35% 47% 38% 51%
&
0,
> 38% 29% 32% 24%
(aa)]
16% 9% 18% 10%
DK: 5% DK: 6% DK: 7%
Q
©
£
(O]
[k
]
Q.
>
o
oo
Q
(1]
©
>
(aa]
18to24 25t034 35to44 45to54 55tob64 65+ 18to24 25t034 35to44 45to54 S55to64 65+
DK: 6% DK:5%  DK:5%  DK:7%  DK:5% DK: 5% DK: 7% DK:7%  DK:7%  DK:7%  DK:7% DK: 5%
Source: WIN 2024. Base: 33866 cases. Female base: 16593 cases.
Jﬁm‘ Source: WIN 2022/2023. Base: 28721 cases. Female base: 14391 cases.
3
£ Y Q7.Looking at your work place, do you think that women earn the same as the men, less than
’ W 1 N Worldwide the men or more than the men?
I of Mparkel Research

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women's salary
% within total population

o
Total 2024 @

No education / Only basic education

10% 34% 29% 22%

Completed Primary

Completed Secondary School

Completed University

By education level

Completed Higher level of education (Masters, PHD, etc.)

10% 43% 37%

8% 31% 35% 20%

% 33% 36% 20%

% 38% 39% iP174 OK: 6%

Y2 DK 4%

o)
Total 2022/2023 &)

No education / Only basic education

10% 30% 24% 27% DK: 9%
Completed Primary
5% 28% 32% 28% DK: 7%

Completed Secondary School

% 36% 29% 22% DK: 7%

Completed University

% 42% 34% 13% [

Completed Higher level of education (Masters, PHD, etc.)

9% 49% 29% Vb DK: 6%

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.

®

wogigast Frpmanditannee,
A B . .
Gy CHE Q7.Looking at your work place, do you think that women earn the same as the men, less than
F =g
WIN G e menor more than e men?

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women's salary
% within total population

+—
C
(J]
£
>

o
Q
£
(J]
>

om

"
£
Worldwide
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Of Market Research

o
Total 2024 @

Working full (include self-employed)

DK: 5%
7% 46% 41% E
Working Part-time DK: 8%
6% 43% 42% 1§
Unemployed DK: 7%
6%  21% 35%
Student DK: 6%
6% 35% 33% 20%
Housewife DK: 5%
4% 25% 29% 37%
Retired/Disabled DK: 5%

4% 19% 35%

@)

Total 2022/2023 &
Working full (include self-employed) DK: 6%
7% 51% 35% 1¢
Working Part-time DK: 9%
6% 48% 34% 9
Unemployed DK: 8%
3% 26% 29% 34%
Student DK: 8%
Housewife DK: 5%
3% 26% 22% 44%

Retired/Disabled DK: 5%
4% 19% 32%

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.

the men or more than the men?

Q7.Looking at your work place, do you think that women earn the same as the men, less than

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women's salary

i tatpordton &

Global - Female
2024 | 6% 35% 38% 16% DK: 5%
2022/2023 | 5% 38% 32% 18%  Dk: 7%

- Wy

2022/2023 | 5% 35% 30% 21% DK:9%

2024
Americas

2024
Africa

' 2022/2023 |
4% 58%
25% 8%
DK:5%

2022/2023 | 4% 36% 44% 10% DK: 6%

2022/2023 | 12% 36% 27% 15% DK:10% 2022/2023 | 5% 42% 25% 24% DK: 4%

Source: WIN 2024. Female base: 16593 cases

— ) Source: WIN 2022/2023. Female base: 14391 cases.
G o :
'1? it " Q7.Looking at your work place, do you think that women earn the same as the men, less than
WI N Worldwide the men or more than the men?
Of Market Research

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women's salary
% within total population

1. Finland

2. Nigeria

3. Ivory Coast
4, Malaysia
5. India

6. Laos

7. Indonesia
8. Hong Kong
9. Philippines
10. Paraguay
11. Peru

12. Ecuador
13. Turkey

14. Vietnam
15. Argentina

16. Brazil

R

Higher Q.
Top 16 @

29% 37% 3% 20%
DK:11%

28% 32% 40%

DK: 0%

18% 35% 36% 8%

DK: 3%

16% 50% 26% 60

DK: 2%

16% 53% 27% 3%

DK: 1%

12% 50% 35% 1%

9%

8%

8%

8%

8%

7%

/%

¥

1%

1%

DK: 2%

51% 21% [16%
DK: 3%

57% 27%1%
DK: 7%
60% 23% 7%

DK: 2%

59% 22% 5%

DK: 6%

39% 41% 8%
DK: 4%

49% 38% 4%
DK: 2%

31% 40% 13%
DK: 9%

17%7%

DK: 2%

35% 8%

DK: 8%
34% 10%
DK: 4%

31%
14%
11%
8%
11%
*

x
9%
8%

12%

5%
7%
3%
3%
1%
5%

"o | el | Cower | Bontwork

2022/
2023

Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.

Worldwide

X No data available
Q7.Looking at your work place, do you think that women earn the same as the men, less than

Independent Network

Of Market Research

the men or more than the men?

The percentages corresponding to the option “Does not know/does not answer” have not been included



Perception of women's salary
% within total population

"o | el | Cower | Bontwork

Lower 2022/
Top 15 2023
1. Germany 25% 61% 10% 399%
DK: 4%
2. Chile EAPINZ 59% EA  61%
DK: 6%
3. South Korea  J/wAlz 55% A 31%
DK: 4%
4. Croatia 31% 51% A 33%
DK: 2%
5. France YaVEr 50% 20% 39%
DK: 6%
6. Belgium 35% *
DK: 15%
7. Brazil B el 10% 50%
DK: 4%
8. Spain g ELYs 13% 25%
DK: 3%
9. Greece 39% 7% 40%
DK: 4%
10. ltaly g AL 15% 33%
DK: 6%
1. Slovenia A ety 10% 45%
DK: 7%
12. Argentina BNl Y 41%
DK: 8%
13. Poland Y aEz 19% 38%
DK: 9%
14. Ireland (A0l 18% 37%
DK: 9% .
0, [v) 0,
15. Netherlands 1 220 D% 35% Source: WIN 2024. Female base: 16593 cases
Source: WIN 2022/2023. Female base: 14391 cases.
JEES S * No data available
R Q7. Looki :
g H .Looking at your work place, do you think that women earn the same as the men, less than
: Wl N Worldwide the men or more than the men?

Independent Network
Of Market Research

The percentages corresponding to the option “Does not know/does not answer” have not been included
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Suffered any kind of violence

% within total population

I YES

Total

m NO

m DK

2022/2023 15% 82% 3%
2021 14% 83% 3%
2020 15% 82% 3%
2019 14% 83% 3%

Female Male
20% 16%
2022/2023 17% 80% 3%
2021 9 9 9
g 16% 82% 2% 819%
2020 17% 81% 2%
2019 16% 81% 3%
3% 3%
@) (o
@ By age group - Female YES - Female Group@
2022/2023 2021 2020 2019
18 —24 27% 69% 49
23% 2%  24%  21%
_ 23% 74% 39
25-34 d - 21% 20%  19% = 18%
-
35-44 AR Ve 3 19% 17%  17%  17%
45-54  EEH /7% ../ 16% 13%  17%  14%
P 15% 82% 39 12% 11%  13%  12%
65+ M 89% 1 8% 7% 8% 6%

Source: WIN 2024. Base: 33866 cases. Female base: 16593 cases.
ettt SOUrCe: WIN 2022/2023. Base: 28710 cases. Female base: 14125 cases.

GBI
?;- 8w

WIN

Worldwide

Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

Independent Network

Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.

®



Suffered any kind of violence
% within total population

By employment

mYES ®nNO 9 YES
2024 @ 2022/2023 2021 2020 2019
0 0, (o) 0, 0, 0, [¢)
No education/only basic education) S U . L7 o % o
£ Completed Primary 1% 6% 39 15% 20% 21% 13%
]
5 @ Completed Secondary School 18% /9% 37 1% o o e
=)
m 0, 0, 0, 0,
S Completed High level education 19% 78% 37 1% e o o
o
m 0, 0, 0, 0,
> Master. PHD. oo 230 5 19% 18% 14% 18%
YES
2024 2022/2023 2021 2020 2019
. . _ 220 760 d
Working full (include self-employed) % % 2 19% 15% 16% 17%
. . (o) 0, 0
Working Part-time Gl — 3 18% 16% 19% 17%
O
@ Unemployed 0% S 2 20% 19% 20% 21%
Student 23% e 4 21% 20% 22% 19%
. o)
Housewife 16% Sl 2 11% 13% 16% 10%
Retired/Disabled 10% 89% L 12% 9% 10% 9%

Source: WIN 2024. Female base: 16593 cases.

Source: WIN 2022/2023. Female base: 14125 cases

Worldwide
Independent Network
Of Market Research

Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.

4



Suffered any kind of violence

% within total population YES “ DK/NR
GLOBAL YES @

2019 2020 2021 2022/2023 2024
16% 17% 16% 17% 20% 12% 13% 14% 16%

2019 2020 2021 2022/2023

2020 2021 2022/2023
22% 17% 14%

2024

Americas

2019 2020 2021 2022/2023
30% 24% 23% 23%

2019 2020 2021 2022/2023
2019 2020 2021 2022/2023

27% 23% 16% 29%
8% 12% 10% 11%
Source: WIN 2024. Female base: 16593 cases..
P, Source: WIN 2022/2023. Female base: 14391 cases @
g ji__iﬁ"‘i‘
‘=ii!
WI N Morguide Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence

% within total population YES “

2024 -YES A 2022/
Top 16 @ 2023
1. Nigeria 74% 26% 26%
2. Argentina 44% 54% 2% LR
3.Iran 40% 60% *
4. Greece 31% 65% i 31%
5. Brazil 30% 67% e 29%
6. Mexico 30% 65% 5% B LY
7. Croatia 26% 70% s 27%
8. India 26% 73% 1% 23%
9. Chile WA 70% Y 23%
10. South Korea WAL 72% 3% 3%
1. Malaysia BEL 75% 2% 21%
12. Serbia FVPEZ 71% 7% 29%
13. Slovenia Al 76% 4% 17%
14. ltaly BVAeFZ 74% 6% 19%
15. Paraguay k% 82% 18%
16. Ecuador kL7 79% 3% 22% Source: WIN 2024. Female base: 16593 cases.
Source: WIN 2022/2023. Female base: 14391 cases.
—— K No data available @
i i
%?%Wi Worldwide Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?

O Warkot Researah ] ) .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered any kind of violence

% within total population

YES DK/NR
Mo [ DK/NR_

2024-NO [ 2022/
Top 16 @ 2023
1. Vietham § 97% 98%
2. Philippines &% 93% 96%
3. Indonesia ¥4 92% 5% *
4. laos 2 90% 1% *
5. Sweden K0} 89% 1% *
6.lreland  1BLZ 87% iy 88%
7. Turkey [ER 86% vy 84%
8. Netherlands 1473 85% g7y 85%
9. Spain 1Kt/ 85% s 84%
10. Germany (9123 84% s 86%
11. Ivory Coast 123 84% q 72%
12. Canada [EA%S 83% 3% 84%
13. Peru k&% 83% 1% 73%
14. United Kingdom 2% 82% 4% 83%
15. Paraguay ez 82% 82%
16. France BE% 82% B 79% Source: WIN 2024. Female base: 16593 cases.
Source: WIN 2022/2023. Female base: 14391 cases.
gt B, X No data available @
i i
?*%?N worowige Q8. Have you suffered from any kind of violence (either physical or psychological) in the past year?
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment
% within total population

O 0O
Total @[III] Female Male

M yves m N0 m DK 10% @ 4%
88% 94%
2% 2021 9% 88% 3% 2%

2021 6% 90% 4%

18-34 65+ 18-34 65+
Female Male

Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases

Q9. Have you suffered from any kind of sexual harassment in the past year?

; :g: Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment

% within total population YES “

O
By age grou VES
y g g p 2021
18-24 19% 78% 39 19%
25-34 14% 84% 29 12%
35-44 10% 88% 29 8%
45-54 A 92% 1 5%
55-64 4% 94% 29 3%
65 + 2% 97% 3%
. o — Q
By education level Vs By employment s @
2021 ; ;
No education/only basic education) Working full (include self-employed)
7% 91% , 6% 12% 87% 19 8%
Completed Primary — Working Part-time
11% 88% 19 10%
90% 2 10%
Completed Secondary School Unemployed
14% 84% 24 9%
9% 89% 2 9% Student
Completed High level education E— 17% 80% 34 18%
11% 88% 8% Housewife
Master. PHD. D 4% 94% 2 5%
13% 86% 11% Retired/Disabled
—— (o) 0, q 00
Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases i S . 3% @

Q9. Have you suffered from any kind of sexual harassment in the past year?

; ‘g: Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment

% within total population YES “

O

GLOBAL
2024 |1 10% 88% 2%

20211 9% 88% 3% 20211 8% 91% 1%

2024
Americas

2024

2021 | 16% 82% 2% Africa

2021 | 4% 96% 2021 | 5% 94% 1%
o o

— ' Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases @

Q9. Have you suffered from any kind of sexual harassment in the past year?

; * Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment
% within total population YES “

YES T
Top 15 2021
1. Nigeria 47% 53% 8%
2. Mexico BWEY 68% 7% 26%
3. Brazil [ 77% 3% 19%
4. Malaysia SEFZ 82% 7%
5. Ecuador R 82% 2% 24%
6. Finland FEEZ 85% 1% 14%
7. India FEEFZ 86% 1% 16%
8. Chile [EFS 85% 2% 22%
9. Argentina  [¥4%) 85% 3% 15%
10. Belgium [947Z 86% 2% x
1. Paraguay (4% 88% 19%
12. Greece 1MEZ 88% 1% 11%
13. South Korea 1BEZ 88% 1% 2%
14. United States 1{0}% 89% 1% 8%
15. Hong Kong 1K 88% 2% 9%
- . Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases @

Q9. Have you suffered from any kind of sexual harassment in the past year?

! ; 43 Worldwide
WI N Independent Network
Of Market Research . . .
Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Suffered sexual harassment

% within total population YES “
o

NO

Top 14 2021
1. Vietnam 100% 99%

2.Laos 11/ 98% 1% *
3. Philippines &} 97% 99%
4. Serbia %% 96% 89%

S.lran 1874 95% 1% *

6. Ivory Coast ¥/ 95% 1% *
7. Slovenia &% 95% 1% 98%
8. Spain Y% 95% 95%
9. France EY/: 94% 1% 91%

10. Turkey % 93% x
1. Croatia &5/ 93% 1% 89%
12. Canada W% 92% 1% 92%

13. PalestinianT. 92% 8% 0%
14. Indonesia &% 92% 5% 98%

- . Source: WIN 2024. Base; 32786 cases. Female base: 16028 cases K No data available @

Q9. Have you suffered from any kind of sexual harassment in the past year?

! & Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.
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Safe/ confidence walking alone at night in their neighborhood

0 0O
% within total population @@
Female Male
Total .
m DK 48% 70%
46% 26%
6% 4%

18-34 65+ 18-34 65+
Female Male

Source: WIN 2024. Base: 33866 cases.
ittt Progpmiiamee,
R @

o8 g Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: Worldwide
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Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within total population YES m

o
GLOBAL éﬂ
2024 | 59% 36% 5%

2024 &
Americas

41%

2024

Female | 32% 64% 4% Africa

Male | 51% 46% 3%

Female | 60% 35% 5% d
Female | 53% 47% Male | 80% 17% 3%
Male | 69% 30% 1%
H Lomge  Source: WIN 2024, Base: 33866 cases. @
Q10. Do you feel safe/confident walking alone at night in your neighborhood?

! :gt Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within total population

By country

68%

77%
62%

75%
70%
65%
81%
70%

84%

28%

30% 59

15%

Source: WIN 2024. Base: 33866 cases.

17%

24%
28%

6%

X

10%

73% 23% 4%
74% 23% 39
77% 15% 8%
83% 16% 1§
90% 8929

|
l

18% 1

15%

o

15% 1§

Argentina
Belgium
Brazil
Canada
Chile
Croatia
Ecuador
Finland
France
Germany
Greece
Hong Kong
India
Indonesia
[ran
Ireland
Italy

Ivory Coast
Japan

Laos

YES DK/NR
Mo [ DK/NR_

o

FEMALE @

69%
55%
71%
40%

35%
28%

46%
62%

27%
40%
30%
36%

5%
7%
1
10%
49
49
;.
12%
14%
6%
:
6%
a3
2
49
8%
5%
n

: . Worldwide
I Independent Network
Of Market Research

Q10. Do you feel safe/confident walking alone at night in your neighborhood?

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.

g



Safe/ confidence walking alone at night in their neighborhood
% within total population

@)

o
FEMALE @

56% 29
Mexico 81% 39

Malaysia
28% 72%

82% 13% 5% Netherlands 29% 10%
50% Nigeria 50%
29% Pakistan 47% 20
12% Palestinian T.
-IE 44% 1 Paraguay 65%
3 47% 1 Peru 64% 7.
3 81% W  Philippines 15% 1f
@ 69% 18% | 13% Poland 41% 16%
75% 21% 4% Serbia 55% 8%
84% 12% 4% Slovenia 22% 8%
85% ey, South Korea 51% 39
76% 21% 39 Spain 43% 5%
84% 14% 28 Sweden 37% 39
76% 22% 29 Turkey 34% 5%
United Kingdom 50% 5%
U WA 2 United States 51% 40% 9%
96% 4% Vietnam 91% 9%
o P Source: WIN 2024. Base: 33866 cases. @
g
FE & Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: . Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood
% within total population

YES DK/NR
Mo [ DK/NR_

O

=9
By age group

18to24 25to34 35to44 45to54 55to64d 65+

O

&

o

&

No education / Only basic education

Working full (include self-employed)

59% 38% 39 51% 45% 4%
o) Completed Primary 4+ Working Part-time
3 48% 46% 6% o 49% 46% 5%
S Completed Secondary School ; Unemployed
_g Completed University g 42% 539 5%
v 48% 46% 6% > Housewife
n>3" Completed Higher level of education (Masters, PHD, etc.) @ 52% 41% 7%

50% 45% 5% Retired/Disabled
48% 41% 11%

— Source: WIN 2024. Female base: 16593 cases. @

o8 g Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within total population YES m

0)
GLOBAL @
2024 | 48% 46% 6%

N Source: WIN 2024. Female base: 16593 cases. g
Q10. Do you feel safe/confident walking alone at night in your neighborhood?

! :gt Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood
% within total population

YES 2
Top 15 @
1. Vietnam 91% 9%
2. Philippines 84% 15P%
3. Palestinian T. 75% 25%
4. Slovenia 70% 22% 8%
5. Laos 68% 32%
6. Hong Kong 67% 27% 6%
7. Indonesia 67% 30% 3%
8. Netherlands 61% 29% 10%
9. Croatia 61% 35% 4%
10. Turkey 61% 34% 5%
11. Sweden 60% 37% 3%
12.Iran 60% 36% 4%
13. Finland 60% 28% [12%
14. India 59% 40% 1%
15. Ivory Coast 56% 43% 1%

Source: WIN 2024. Female base: 16593 cases.

HOE Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: . Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



Safe/ confidence walking alone at night in their neighborhood

% within total population

NO
Top 15 @

1. Chile ¥ 83%
2. Mexico NS 81%
3. Ecuador 23% 75%
4. Brazil 28% 71%
5. Argentina 27% 69%
6. Paraguay 35% 65%
7. Peru 34% 64%
8. Italy 32% 63%

9. Greece 36% 62%
10. Ireland 34% 58%
11. Malaysia 42% 56%
12. Belgium 38% 55%
13. Serbia 38% 55%
14. France 32% 54%

15. South Korea 46% 51%

Source: WIN 2024. Female base: 16593 cases.

4%

4%

2%

1%

5%

2%

5%

2%

7%

2%

7%

8%

14%

4%

o Q10. Do you feel safe/confident walking alone at night in your neighborhood?

: . Worldwide
I Independent Network
Of Market Research

Note: The total percentage may not always add up to 100 due to rounding and/or multiple response questions.



METHODOLOGY

Country

Total of 33 866 surveys worldwide

Dates: Dec. 1st 2023 to Feb. 4th 2024

Coverage

2023-2024

Fieldwork Dates

Argentma

Belgium
Brazil
Canada

Chile

Croatia

Ecuador

Finland
France
Germany
Greece

Hong Kong
India

Indonesia

Iran

Republic of
Ireland

Italy
Ivory Coast

Lao PDR

Japan

Company Name Methodology
Voices Research & Consultancy CAWI
IRB Europe CAWI
Market Analysis Brazil CAWI
LEGER CAWI
Activa Research CAWI
Institute for market and media
. . CAWI

research, Mediana Fides
Centro de Estudios Y Datos -

CAPI
CEDATOS
Taloustutkimus Oy Online Panel
BVA CAWI
Produkt+Markt CAWI
Alternative Research Solutions CAWI
Consumer Search Group (CSG) Online Panel
DataPrompt International Pvt.

CAWI
Ltd.
DEKA Face to Face
EMRC CATI
RED C Research & Marketing

CAWI
Ltd
BVA Doxa CAWI
EMC CAPI
Indochina Research (LAOS) Ltd CATI
Nippon Research Center, LTD. CAWI

1035

500
1000
1000
1094

585

505

1128
1000
1000
500
500

1000

1000
1000

1002

1000
1200
500
1118

NATIONAL

NATIONAL
NATIONAL
NATIONAL
NATIONAL

NATIONAL

NATIONAL

NATIONAL
NATIONAL
NATIONAL
NATIONAL
TERRITORY WIDE

NATIONAL

NATIONAL
URBAN

NATIONAL

NATIONAL
NATIONAL

4 KEY REGIONS
NATIONAL

1-6 December
2023

26-31 January 2024
9-24 January 2024
3-14 January 2024

January 2024

23-29 January 2024

28 Jan—3 Feb 2024

13-18 December 2023
17-19 January 2024
22 Dec 2023- 22 Jan 2024
10-15 January 2024
1-6 December 2023

19 Dec 2023 - 25 Jan 2024

5-26 December 2023
18-31 December 2023

5-10January 2024

17-19 January 2024
9-28 January 2024
15 Dec 2023- 8 Jan 2024
9-16 January 2024

Worldwide
Independent Network
Of Market Research



METHODOLOGY

Total of 33 866 surveys worldwide

Dates: Dec. 1st 2023 to Feb. 4th 2024

2023-2024

.

Company Name Methodolo Coverage .
I £ . Fieldwork Dates
- Malaysia Central Force International Online 1000 NATIONAL 7-13 December 2023
n Mexico Brand Investigation S.A.de C.V Online 500 NATIONAL 11-20 December 2023
IPEN Nigeria Market Trends International CATI 1000 NATIONAL 15 Dec 2023- 24 Jan 2024
m Pakistan Gallup Pakistan CATI 1000 NATIONAL 3-17 January 2024
Palestinian Center for Public
Palestine L. TAPI 483 NATIONAL 26 Sep - 5 Oct 2023
Opinion
I paraguay ICA Consultoria Estratégica CATI 480 NATIONAL 18 Dec 2023 - 11 Jan 2024
v/ Peru Datum Internacional P2p 1210 NATIONAL 6-9 January 2024
e Philippine Survey and Research
Philippines PP v F2F CAPI 1000 NATIONAL 12-27 January 2024
Center, Inc. (PSRC)
BEEN poland Mareco Polska CAWI 1080 NATIONAL 2-5 January 2024
Republic of
Gallup Korea CAPI 1029 NATIONAL 24-30 January 2024
Korea
Institute for market and media
Serbia . . CAWI 501 NATIONAL 23-29 January 2024
research, Mediana Adria
Institute for market and media
Slovenia . CAWI 700 NATIONAL 23-27 January 2024
research, Mediana
BEEN spain Instituto DYM CAWI 1011 NATIONAL 13-15 December 2023
BEIN sweden DEMOSKOP AB CAWI 1068 NATIONAL 4 Dec 2023 - 31 Jan 2024
B The Netherlands Motivaction International B.V. CAWI 1005 NATIONAL 2-5 February 2024
n Turkey Barem CATI 523 NATIONAL 26-30January 2024
United Kingdom ORB International cAWI 1000 NATIONAL
[ 33 [IN) LEGER CAWI 1007 NATIONAL 3-14 January 2024
. . Hanoi, Ho Chi
. Indochina Research (Vietnam ’
Vietnam Ltd ( ) CAPI 600 Minh city, Danang 29 Dec 2023 — 18 Jan 2024
urban population
Worldwide

Independent Network
Of Market Research
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