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EXECUTIVE
SUMMARY



Gallup Pakistan has released a report ‘A study of political sentiments in Bangladesh’. The report was compiled by asking over 500
respondents of Bangladesh (18+ males and females). The data was collected through Random Digit Dialing using phone methodology.
Respondents hailed from urban and rural areas of Bangladesh. The report’s salient findings are as follows:

Comparative Analysis of Personal Life Perceptions:

o 77%  Bangladeshi say 2025 is better than 2024.

Public Perception of Political and Governance Conditions in Bangladesh:

o 56% believe Bangladesh has become better over the last year; only 23% say it is worse.

o 43% Bengalis say political conditions in Bangladesh have improved; 16% believe they worsened.

o Strong Approval for Bangladesh Government: 70% of Bengalis Rate Its Performance as Good.

Views on Elections in Bangladesh:

o Almost half of Bangladeshis (49%) think elections should be delayed until the situation gets better, while 39% want elections to be 
held this year as planned.
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Public Perception of Political and Governance Conditions in Bangladesh:

o 56% believe Bangladesh has become better over the last year; only 23% say it is worse.

o 43% Bengalis say political conditions in Bangladesh have improved; 16% believe they worsened.

o Strong Approval for Bangladesh Government: 70% of Bengalis Rate Its Performance as Good.

Public Opinion on Foreign Countries' Attitudes Toward Bangladesh:

o Only 24% of Bengalis consider the USA a friend of Bangladesh.

o China seen as a friend of Bangladesh by 43% Bengalis.

o India is perceived as an enemy of Bangladesh by 47% Bengalis.

o Nearly one-third (32%) of Bengali respondents see turkey as a friend of Bangladesh.

o 44% of Bangladeshis view Saudi Arabia as a friend, only 3% see it as an enemy.

o Only 21% of Bangladeshis view the UK as a friendly nation.

o Japan viewed as a friendly country by 36% of Bangladeshis.

o 29% of Bangladeshi respondents identify Nepal as a friendly country.

o Myanmar is among the most negatively perceived neighboring countries by Bangladeshis, with 26% of respondents identifying it as 
an enemy.

o Pakistan is viewed favorably by a substantial portion of the Bangladeshi public, with nearly 46% of respondents identifying 
Pakistan as a friend of Bangladesh.

o According to 38% of Bangladeshis, Malaysia is viewed as a friendly country.
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Perspectives on the Gaza-Israel conflict:

o A vast majority of Bangladeshis (over 80%) view the Gaza–Israel war as 'very important.

o Overwhelming majority (95%) urge government of Bangladesh to assist Muslims in Gaza.

Public Opinion on the Recent Armed Conflict Between India and Pakistan:

o 54% of respondents in Bangladesh expressed support for Pakistan in conflict with India.

o A significant portion of Bangladeshis (46%) view Pakistan as having won the recent conflict with India.

Opinion on Primary Personal Identity:

o Religion serves as the primary identity for the majority of Bangladeshis, with 83% citing it as their top priority.

o A majority of Bangladeshis (78%) considered national identity their secondary priority after religion.

o Language and region ranked as the third most important identity by Bangladeshis.

Media Habit:

o Over 84% of Bangladeshis report having access to the internet.

o 71% of Bangladeshi internet users go online almost daily.
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DISTRICTS COVERED IN BANGLADESH

Bagerhat 2 Jhenaidah 1 Patuakhali

Bandarban Joypurhat Pirojpur 1

Barguna Khulna  2 RajbarI 1

Barisal  3 Kishoreganj 2 Rajshahi 2

Bhola 1 Kurigram 1 Rangpur 3

Bogra 4 Kushtia 1 Shariatpur 4

Brahmanbaria 1 Lakshmipur 1 Sherpur 1

Chandpur 3 Lalmonirhat Sirajganj 2

Chapainawabganj 1 Madaripur 2 Sunamganj 1

Chattogram 5 Magura 1 Sylhet 2

Chuadanga Manikganj Tangail 2

Comilla 4 Meherpur

Cox's Bazar  2 Moulvibazar 1

Dhaka   8 Munshiganj 2

Dinajpur 2 Mymensingh 3

Faridpur 1 Naogaon 1

Feni Narail

Gaibandha 2 Narayanganj 1

Gazipur 4 Narsingdi

Gopalganj Natore 1

Habiganj 2 Netrokona

Jamalpur 3 Nilphamari 3

Jessore 3 Noakhali 3

Jhalokati Pabna 1



METHODOLOGY

+_

Sample Size 500 respondents

Universe
18+ men and women across Pakistan

Field Dates 2nd June 2025 – 17th June 2025

Error Margin ±2-3% at 95% confidence level



Gallup Pakistan is not related to Gallup Inc. headquartered in
Washington D.C. USA. We require that our surveys be credited fully as
Gallup Pakistan (not Gallup or Gallup Poll). We disclaim any
responsibility for surveys pertaining to Pakistani public opinion except
those carried out by Gallup Pakistan, the Pakistani affiliate of Gallup
International Association.

Contact Details :
Islamabad: +92-51-2655630
Email: isb@gallup.com.pk
www.gallup-international.com
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