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Dear Readers, 

2025 marked a defining year for Gallup Pakistan, characterized by the scale, diversity, and policy relevance of 

its research and public engagement. Across the year, Gallup Pakistan produced a continuous stream of 

nationally representative evidence, through daily polls, thematic surveys, indices, dashboards, and 

international collaborations, capturing how Pakistanis assessed change, pressure, and possibility across the 

economy, governance, health, social behavior, and foreign affairs.  

At the core of this work were 221 Daily Polls and a series of Public Pulse reports, which together 

documented public experiences and perceptions on issues ranging from household finances, prices, and 

provincial governance to climate shocks, health behavior, migration, education, national security, and external 

relations. Complementing these snapshots, Gallup Pakistan released quarterly Business Confidence and 

Consumer Confidence Indices, sector-specific surveys, and large-scale perception studies for national and 

international institutions, ensuring that stakeholder voices informed reform, programming, and debate.  

Beyond primary data collection, Gallup Pakistan expanded its Big Data Analysis Series, publishing 33 

analytical reports that consolidated official statistics from censuses, surveys, administrative systems, and 

sectoral sources into coherent, comparative insights on Pakistan’s structural transformation. In parallel, the 

organization strengthened its digital analytics ecosystem, launching and updating a growing portfolio of 

monthly, quarterly, and yearly dashboards, covering manufacturing, trade, visas, elections, public finance, 

education, aviation, and media discourse to provide timely, accessible intelligence for policymakers, 

researchers, journalists, and the public. 

Internationally, Gallup Pakistan remained an active contributor to the global research community, 

participating in flagship studies such as the Gallup International End of Year Survey 2025 and the WIN 

Worldviews Survey, while representing Pakistan at leading forums including the Gallup International 

Association and WAPOR conferences. Domestically, policy engagement, academic collaboration, executive 

training on generative AI, and partnerships with research institutes and civil society organizations reinforced 

Gallup Pakistan’s role at the intersection of evidence, policy, and public dialogue. 

Finally, Gallup Pakistan’s findings reached wide audiences through sustained coverage across print, broadcast, 

and digital media, as well as appearances on television programs, podcasts, and data-driven platforms, 

ensuring that rigorous research informed national conversations throughout the year. 

Together, this body of work reflects Gallup Pakistan’s commitment to independent, rigorous, and policy-

relevant research on public opinion and structural change in Pakistan.  

 

 

Best regards, 

Shameen Hussain 

Research Executive 

Gallup Pakistan 
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Gallup Pakistan released key 
reports and publications 
throughout 2025: 
 

221 
DAILY POLLS 
 

Throughout 2025, Gallup Pakistan’s Daily 

Polls offered a continuous pulse of public 

opinion, documenting how people across the 

country perceived change, pressure, and 

possibility in their everyday lives. Conducted 

on a nationally representative sample, these 

daily snapshots collectively form one of the 

most comprehensive records of public 

sentiment in Pakistan for the year. 

 

The polls span a wide and evolving agenda 

ranging from climate change and flood risks, 

health and hospital services, and migration and 

brain drain, to infrastructure and development 

priorities, politics, social behavior, consumer 

trends, demographics, the economy, and 

foreign affairs. Beyond headline issues, the data 

capture lived realities: household incomes and 

budgets, assessments of provincial governance 

and policy performance, views on regional 

trade and external relations, and public 

responses to major infrastructure projects. 

 

Taken together, the 2025 Daily Polls do more 

than track opinions in isolation. They reveal 

patterns, shifts, and contradictions in how 

Pakistanis understand the direction of the 

country, respond to shocks, and evaluate 

progress. This volume brings these daily 

measurements into a single narrative, offering 

researchers, policymakers, media, and the 

wider public a grounded, data-driven lens on  

 

 

 

the concerns, priorities, and aspirations that 

shaped Pakistan in 2025. 

 

Daily polls 2025 – All polls available here 

 

8 
PUBLIC PULSE REPORT 
These Public Pulse reports explore a wide 
array of issues that matter deeply to 
everyday citizens. One survey examines 
public interactions with and perceptions of 
beggars, shedding light on social behavior 
and collective attitudes toward poverty and 
public space. Another focuses on public 
awareness and behavioral responses to 
infectious diseases, offering insight into 
health understanding and preventive 
actions within communities. A dedicated 
survey on floods captures public 
experiences, risk perceptions, and 
preparedness in the face of recurring 
climate shocks, while a province-wide 
assessment in Khyber Pakhtunkhwa 
reflects regional evaluations of governance 
and economic performance, revealing 
localized expectations and frustrations. 
Additional releases examine public views 
on education and learning outcomes, 
perceptions of prices and inflation, and 
sentiment within the business community, 

https://www.gallup.com.pk/search
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grounding the series in both household and 
enterprise-level realities. 
 
Beyond social, health, and governance 
themes, the reports also engage with 
national sentiment on foreign relations and 
national security. Surveys capturing public 
views on Pakistan–Saudi Arabia defense 
cooperation and conducted in the 
aftermath of the Pahalgam attack 
document strong public support for 
national defense, external partnerships, and 
widespread rejection of competing 
allegations, highlighting prevailing views on 
security and regional tension. 
 
Together, these reports underscore Gallup 
Pakistan’s commitment to rigorous, 
transparent measurement of public 
opinion, offering a concise record of the 
public mood and priorities during a 
dynamic year for the nation. 
 

Access here.  
 

 
 

7 
NEWSPAPER CONTENT 

ANALYSIS  
In 2025, Gallup Pakistan analyzed content 
from seven national newspapers, reviewing 
thousands of opinion columns and editorials 
throughout the year. Key themes included 
Governance, Economy, Politics, Foreign 
Relations, Climate and Environment, Culture 

and Tourism, and society-focused topics. 
Access here. 
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BUSINESS CONFIDENCE 
INDEX  

In 2025, Gallup Pakistan released three 
quarterly Business Confidence Index reports, 
capturing the pulse of business sentiment in 
Pakistan, examining current performance and 
future expectations amid shifting economic 
conditions. Together, they highlight both 
resilience and caution within the business 
community as firms navigate ongoing 
economic pressures. 

(Access here) 

         

2 
CONSUMER CONFIDENCE 

INDEX 

In 2025, Gallup Pakistan, in collaboration with 

Dun & Bradstreet Pakistan, released two 

https://www.gallup.com.pk/post/38194
https://gallup.com.pk/search/newspaper
https://gallup.com.pk/post/39334


6 
 

quarterly Consumer Confidence Index (CCI) 

reports capturing household sentiment on 

financial conditions, the economic outlook, 

unemployment, and savings. While the Q4 

FY2024–25 report showed stronger 

confidence, the Q1 FY2025–26 findings 

indicate a dip in overall consumer confidence 

due to inflation and job concerns, even as 

sentiment remains significantly higher than a 

year earlier and signals cautious optimism 

about future conditions. 

Full reports are available at Gallup Pakistan. 

 

Gallup Pakistan 2025 Research 

Attribution 

Strengthening Evidence-Based 

Development: WBG FY 2025 Country 

Opinion Survey:  

Gallup Pakistan served as the independent 

fielding agency for the WBG survey in 

Pakistan, capturing stakeholder views on 

relevance, effectiveness, and engagement to 

inform strategic decision-making.  

Read here 

 

Supporting Regulatory Reform 

Through Nationwide Stakeholder 

Research 

Gallup Pakistan contributed to regulatory 

reform and evidence-based policymaking in 

2025 by conducting the first-ever Stakeholder 

Perception & Feedback Survey for the 

Securities and Exchange Commission of 

Pakistan (SECP), covering key segments 

including Corporate Registries, Capital 

Markets, Insurance, and NBFCs. The 

nationwide survey revealed strong confidence 

in the regulator’s fairness and integrity, with 

stakeholders assigning positive scores on a 5-

point scale, while also identifying opportunities 

to improve turnaround times, regulatory clarity, 

and responsiveness to user queries—insights 

that are now informing SECP’s ongoing 

reform agenda and service enhancements. This 

project underscores Gallup Pakistan’s 

commitment to producing high-quality, 

actionable stakeholder insights that strengthen 

trust between regulators and market 

participants and support more responsive 

governance. 

Addressing Mental Health at Scale: 

Milkar, Aao Baat Karein 

 

Gallup Pakistan served as the research partner 

for “Milkar, Aao Baat Karein,” Pakistan’s first 

national mental health awareness campaign led 

by the British Asian Trust in collaboration with 

the Mir Khalil ur Rehman Foundation and 

supported by the Pakistan Mental Health 

Coalition. Using a nationally representative 

baseline survey conducted by Gallup Pakistan, 

the campaign’s Milkar Report 2025 presents 

critical insights into public knowledge, 

attitudes, and behaviors around mental 

health—revealing low awareness, widespread 

stigma, and very limited use of professional 

support, with only 3 % of respondents having 

sought clinical help in the past six months and 

90 % of those with mental health issues unable 

to access support. These evidence-based 

findings are now informing the campaign’s 

outreach strategy to improve literacy, reduce 

stigma, and expand access to care across 

Pakistan. 

Read the Milkar Report 2025: Click here 

 

 

 

 

https://gallup.com.pk/post/39480
https://gallup.com.pk/post/39155
https://www.britishasiantrust.org/media/5364/milkar-report-2025.pdf?utm_source=chatgpt.com


7 
 

33 
Big Data Analysis Reports – Gallup 

Pakistan 

Gallup Pakistan’s Big Data Analysis Series 
draws on a wide and diverse range of 
authoritative secondary data sources to unpack 
long-term structural trends shaping Pakistan’s 
economy, society, and governance landscape. 
Across these 33 analyses, the series synthesizes 
national datasets including population and 
housing censuses, economic and agriculture 
censuses, labour force and household surveys, 
price statistics, administrative records, and 
sector-specific data released by government 
institutions and regulators. Thematically, the 
series spans population dynamics, 
urbanization, employment and livelihoods, 
prices and inflation, public finance, agriculture 
and food systems, business activity, 
infrastructure, education, and social 
development, linking macro-level indicators 
with regional and sectoral variation.  

By consolidating fragmented official statistics 
into coherent, visual, and comparable insights, 
the Big Data Analysis Series strengthens 
evidence-based understanding of how Pakistan 
is changing over time, while highlighting 
concentration, inequality, and emerging 
pressures across provinces, districts, and 
economic sectors. 

Access full reports here 

  

https://gallup.com.pk/search/big%20data%20analysis
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Gallup Pakistan Represents at the 

77th Annual Meeting of Gallup 

International Association 

Bilal Gilani, Executive Director of Gallup 

Pakistan and Board Member of the Gallup 

International Association (GIA), attended the 

77th Annual Meeting in Varna, Bulgaria, which 

brought together leading pollsters and 

researchers from around the world. The 

conference focused on emerging trends in 

global public opinion, including declining trust 

in democratic institutions, shifts in religious 

and social values, increasing reliance on 

technology and data, rising economic anxiety, 

and perceptions of a multipolar world with 

U.S.–China tensions. Participants also 

discussed innovations in survey research and 

methodologies to better capture evolving 

societal attitudes. Pakistan’s active participation 

as a GIA member highlighted its ongoing role 

in advancing independent and scientific polling 

globally. 

Access here. 

 
 
WAPOR 2025 Conference 

Bilal I. Gilani, Executive Director of Gallup 

Pakistan, contributed to the World Association 

for Public Opinion Research (WAPOR) 2025 

Conference as a member of the review 

committee for the Elizabeth H. Nelson Prize, 

which recognizes the best conference paper 

focused on societies in transition. The 78th 

Annual WAPOR Conference was held jointly 

with the American Association for Public 

Opinion Research (AAPOR) 80th Annual 

Conference from May 12–15, 2025, at Union 

Station, St. Louis, Missouri, USA, bringing 

together leading scholars and practitioners in 

public opinion and survey research from 

around the world. 

 

Advancing Innovative Health Data 

Collection 

Gallup Pakistan continued its engagement with 

methodological innovation in 2025, 

participating in the concluding seminar of the 

phone-based Non-Communicable Diseases 

(NCD) survey, a collaborative effort with the 

Aga Khan University Health Data Centre 

(CITRIC). This initiative explored the 

feasibility of using mobile-based surveys to 

address critical data gaps in NCD prevalence 

and risk factors in Pakistan, offering a 

promising complement to traditional health 

surveillance. The discussions highlighted not 

only the potential of phone surveys for more 

frequent and cost-effective health monitoring 

but also underscored emerging concerns 

around mental health burden — reaffirming 

https://www.linkedin.com/posts/gallup-pakistan_gallup-pakistan-at-the-77th-annual-meeting-activity-7376565485997457408-9nUt?utm_source=share&utm_medium=member_desktop&rcm=ACoAAE47ofQBLCjGkIuSjh-jeAouCJR8kYpe9HM
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the importance of innovative, scalable 

approaches to strengthen the country’s 

evidence ecosystem. 

 

Industry-Academia Engagement: 

Market Research Lecture at Lahore 

School of Economics 

In November 2025, Bilal I. Gilani, Executive 

Director of Gallup Pakistan, delivered an 

insightful lecture to MBA II students at the 

Lahore School of Economics, focusing on the 

evolution of global and local market research 

and the changing role of insights in business 

decision-making. Drawing on both 

international history—highlighting George 

Gallup’s foundational contributions to 

sampling and opinion research—and Pakistan’s 

diverse market dynamics, he discussed how 

digital transformation and artificial intelligence 

are reshaping research processes, while 

emphasizing the continued importance of 

human judgment and contextual understanding 

in data interpretation. His talk also explored 

the scale and diversity of the Pakistani market, 

the growing significance of rural and second-

tier city consumption, and the imperative of 

following the “consumer wallet” to understand 

market shifts. 

Fiscal Incidence Working Paper with 

PRIME Institute 

 
Gallup Pakistan partnered with the Policy 

Research Institute of Market Economy 

(PRIME Institute) to publish a working paper 

titled “Fiscal Incidence: Who Pays and Who 

Benefits?” co-authored by Zartasha Inayat and 

Bilal I. Gilani. This evidence-based study sheds 

new light on Pakistan’s tax and public spending 

structure by examining who actually bears the 

burden of indirect taxes such as GST, and who 

benefits from public services and transfers in 

education and social support. By uncovering 

distributional gaps across income groups, the 

research offers policymakers, journalists, and 

analysts a deeper understanding of fiscal equity 

and public service delivery, contributing to 

informed debate on tax reform and inclusive 

economic policy.  

 
 

Engagement on Out-of-School 

Children at Junior Jinnah Trust 

Conference 

 
Bilal I. Gilani, Executive Director of Gallup 

Pakistan, spoke at the Education Leaders 

Conference 2.0, organized by the Junior Jinnah 

Trust (JJT), where educationists, school 

owners, and managers convened to discuss the 

pressing issue of out-of-school children in 

Pakistan. In his remarks, he highlighted the 

importance of looking beyond school 

enrollment numbers to the post-school factors 

that contribute to children leaving education—

such as unemployment, underemployment, low 

wages, and a mismatch between education and 

available jobs—and the need for sustained 

hope and action. He underscored the 

substantial progress Pakistan has made in 
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elevating education as a national priority and 

improving education statistics over the past 25 

years, while reaffirming that initiatives like 

those led by JJT provide reason for optimism 

about the future landscape of education in the 

country.  

 

 

Scaling Education & Foundational 

Literacy Solutions 

 

Gallup Pakistan’s Executive Director, Bilal I. 

Gilani, participated in a high-level conference 

in Islamabad focused on scalable education 

and foundational literacy, convened by the 

Harvard Club of Pakistan, Harvard Alumni in 

Education, and the Margalla Book Club, with 

active participation from the Teach the World 

Foundation (TWF) and other key stakeholders 

in the education sector. The event brought 

together nonprofit leaders and educators to 

explore innovative, technology-enabled 

approaches to bridge quality gaps in low-

income neighborhoods and government 

schools, and to address Pakistan’s persistent 

out-of-school challenges. By engaging with 

diverse partners and thought leaders 

committed to entrepreneurial solutions in 

education, the discussion highlighted emerging 

models that seek to expand access and deepen 

foundational learning outcomes for children 

across the country. 

 

Engaging with Young Economists at 
EAG Associates 

 
Bilal I. Gilani, Executive Director of Gallup 
Pakistan, participated in an EAG Associates 
gathering—bringing together young 
economists and public policy professionals for 
discussions on key economic issues including 
tariff liberalization, taxation, public spending, 
investment, growth, debt sustainability, and 
non-tariff measures. He highlighted the value 
of these forums for connecting research, policy 
discourse, and emerging economic leadership, 
and acknowledged the role of Prime Institute 
in making economics accessible and relevant 
for a wider audience. 
 

 

Strengthening Research 

Collaboration with Lahore School of 

Economics 
 

Gallup Pakistan formalized a strategic research 

collaboration through the signing of a 

Memorandum of Understanding (MoU) with 

the Lahore School of Economics, reinforcing 

ties between academic research and applied 
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social inquiry. The MoU was signed with Bilal 

I. Gilani, Executive Director of Gallup 

Pakistan, representing the organization. The 

partnership aims to promote joint research, 

academic exchange, lectures, and collaborative 

publications, leveraging Gallup Pakistan’s 

expertise in survey research and data analytics 

alongside the Lahore School’s academic 

strengths. This collaboration marks an 

important step toward institutionalizing 

evidence-based research and nurturing closer 

industry–academia linkages in Pakistan. 

 

 

Policy Symposium on Food in Pakistan: 

Balancing Nutrition, Culture, and 

Economics 

Bilal Gilani, Executive Director of Gallup 
Pakistan, highlighted the intersection of food  
security, safety, and socio-economic impacts at  
a policy symposium in Pakistan. He discussed 
shifting dietary patterns over the past 25 years, 
rising obesity among adults, persistent child 
undernutrition, and the dual burden of 
malnutrition. Gilani emphasized urbanization 
challenges, poor water and sanitation 
infrastructure, and economic vulnerability from 
food-related diseases. He advocated for a dual 
approach combining regulation with 
socialization to address cultural and behavioral 
factors, while noting the central economic role 
of the food sector. He called for locally 
tailored, context-sensitive policies that balance 

economic, cultural, and health outcomes to 
achieve sustainable improvements in Pakistan’s 
food system. 
 

 
 

AI for Impact: Gallup Pakistan and 
EnablifyAI Train Senior Leaders on 
Generative AI 

In this two-day executive program, 18 senior 
leaders from government, development, and 
donor sectors participated in Gallup Pakistan-
certified training. The sessions introduced 
practical AI applications for proposals, reports, 
HR, M&E, and citizen feedback, enabling 
participants to adopt new tools for effective 
leadership. 
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End of Year Survey 2025 – Global 
Outlook 
 
Gallup Pakistan participated in the Gallup 
International End of Year Survey 2025, one of 
the world’s longest running and most 
comprehensive international public opinion 
studies. Conducted simultaneously across 
dozens of countries, the End of Year Survey 
captures global sentiment on the year ahead 
and provides a synchronized snapshot of 
public mood across regions, age groups, and 
economies. Through its contribution to this 
flagship international exercise, Gallup Pakistan 
ensured that Pakistan’s public opinion was 
represented within a globally comparable 
framework, reinforcing the country’s inclusion 
in cross-national analyses of expectations, 
concerns, and outlooks shaping the coming 
year. 
 
Read more here: 
 

 
 

Pakistan’s Voice in the WIN 
Worldviews Survey 2025 
 
The 2025 edition of the Worldwide 

Independent Network of Market Research and 

Opinion Poll (WIN) Worldviews Survey offers 

a global snapshot of public attitudes.  

 

 

 

across 40 countries, covering themes such as 

wellbeing, work, technology, social values, and 

everyday life. In Pakistan, the survey data was 

collected by Gallup Pakistan, ensuring 

nationally representative insights that reflect 

local realities while remaining fully comparable 

within the global framework. By contributing 

Pakistan’s data to this international initiative, 

Gallup Pakistan helps position national public 

opinion within broader global trends, 

strengthening cross-country learning and 

evidence-based dialogue on issues that matter 

both locally and internationally. 

Learn more about the survey: Click here 
 

 

 

  

https://www.gallup-international.com/survey-results-and-news/survey-result/a-divided-world-looks-to-2026-optimism-in-the-global-south-anxiety-in-the-west-and-among-older-generations
https://winmr.com/2025-edition/?utm
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Gallup Pakistan’s Digital Analytics 

Dashboards provide regularly updated, data-
driven insights across economic, social, 

political, and governance domains. Organized 
by update cycle—monthly, quarterly, yearly, 

and newly launched dashboards in 2025—

this portfolio brings together official 
statistics, survey data, and media monitoring 

to track trends over time and support 
evidence-based analysis. From 

manufacturing, trade, and business 

confidence to visas, elections, public finance, 
and social indicators, these dashboards are 

designed to offer timely, accessible, and 
comparable insights for policymakers, 

researchers, media, and the wider public. 

 
7  
DASHBOARDS LAUNCHED  2025 
 Budget 2024–25 Dashboard 

(Access here) 
 

 Labour Force Survey Dashboard 

(Access here) 
 

 PhD Scholars Dashboard 
(Access here) 
 

 Annual Statistical Bulletin Dashboard 

(Access here) 
 

 
 
 

 Demographic Health Survey (DHS) 2017–
18 Dashboard 
(Access here) 
 

 BISE 12th Result 2025 Dashboard 

(Access here) 
 

 Footprint of Chinese Businesses in 
Pakistan Dashboard 
(Access here) 

5  
YEARLY UPDATED 
DASHBOARDS 

 

 Overseas Pakistanis Dashboard  

Click here 
 

 Yearly Gallup Pakistan Business 
Confidence Index  
Click here 
 

 Yearly Global Hope and Happiness 

Indicator – Trend Analysis Dashboard 
Click here 
 

 Yearly Aviation Statistics Dashboard 
Click here 
 

 Yearly BISE 12th Result 2025 

Dashboard  
Click here 
 

4 MONTHLY UPDATED 

DASHBOARDS 
 

 Pakistan Automobile Manufacturing 

Dashboard 
(Access here) 
 

https://galluppakistandigitalanalytics.com/pakistan-budget-2024-2025-analysis/
https://galluppakistandigitalanalytics.com/labour-force-survey-2021-22/
https://galluppakistandigitalanalytics.com/hec-recognized-phds-scholars/
https://galluppakistandigitalanalytics.com/annual-statistical-bulletin-federal-workforce-tracker/
https://galluppakistandigitalanalytics.com/pakistan-demographic-health-survey/
https://galluppakistandigitalanalytics.com/bise-12th-grade-2025-dashbaord/
https://galluppakistandigitalanalytics.com/foot-print-of-chinese-businesses-in-pakistan/
https://galluppakistandigitalanalytics.com/overseas-pakistanis-dashboard/
https://galluppakistandigitalanalytics.com/gallup-pakistan-business-confidence-index/
https://galluppakistandigitalanalytics.com/global-hope-and-happiness-indicators-trend-analysis/
https://galluppakistandigitalanalytics.com/aviation-statistics-dashboard/
https://galluppakistandigitalanalytics.com/bise-12th-grade-2025-dashbaord/
https://galluppakistandigitalanalytics.com/pakistan-automobiles-manufacturing/


14 
 

 

 OP-ED Dashboard 
(Access here) 
 

 Quantum Index Dashboard 

(Access here) 
 

 Talk Show Dashboard 

(Access here) 
 
 

 

3 QUARTERLY DASHBOARDS 
The quarterly dashboards present trend-based 

analysis of key national and international 

indicators, offering structured insights into visa 

issuance, financial systems, and trade dynamics 

to support periodic monitoring and informed 

analysis. 

 Canada Visa Issuance Analysis  
(Access here) 
 

 Payment System in Pakistan 

(Access here) 
 

 Pakistan Import–Export Dashboard 
(Access here) 

 

 

2 NEW & UPDATED    

DASHBOARDS LAUNCHED 
 Commodity Prices - Inflation Dashboard 

(Access here) 
 

 US Visa Insurance Statistics  
(Access here) 

 
 

1 FLIGHT DASHBOARD  

Gallup Pakistan updated the latest data for the 
Flight Monitor using Civil Aviation Authority 
(CAA) data. (Access here) 
 

 
 
 
 

https://galluppakistandigitalanalytics.com/op-ed-news-dashboard/
https://galluppakistandigitalanalytics.com/quantum-index-large-scale-manufacturing/
https://galluppakistandigitalanalytics.com/talk-show-analysis/
https://galluppakistandigitalanalytics.com/canada-global-visa-issuance-analysis/
https://galluppakistandigitalanalytics.com/state-bank-of-pakistan-payment-systems-dashboard/
https://galluppakistandigitalanalytics.com/pakistan-import-export-dashboard/
https://galluppakistandigitalanalytics.com/prices-in-pakistan-dashboard/
https://galluppakistandigitalanalytics.com/us-visa-issuance-statistics-dashboard/
https://galluppakistandigitalanalytics.com/flight-monitor-dashboard/
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Gallup in Press & Media Coverage 
2025 

 Nation / Dunya News— Public in 
KP favor Maryam Nawaz over 
Gandapur: A Gallup Pakistan survey 
showed that across Khyber 
Pakhtunkhwa, more respondents rated 
Punjab CM Maryam Nawaz’s 
governance higher than KP CM Ali 
Amin Gandapur’s amid public 
dissatisfaction with services and 
economy. click here 
 

 The News / APP — Pakistan’s 

business confidence hits a four‑year 
high: Reports cited Gallup Pakistan’s 
Q2 2025 Business Confidence Survey, 
noting a significant rebound in business 
confidence and improved perception 
of economic management. click here 
 

 ARY News — Pakistan business 
confidence rises to four-year high: 
News coverage highlighted Gallup 
Pakistan survey results showing 
elevated business sentiment, with 
concerns about inflation and energy 
supply remaining. click here 
 

 Daily Frontier Star — Trust in 
National Assembly remains low: A 
Gallup & Gilani Pakistan survey 
covered by media showed that only 
36% of Pakistanis expressed trust in 
the National Assembly. click here 
 

 The News — Majority say Pakistan 

will win war: A Gallup Pakistan poll 
reported that 79% of Pakistanis believe 
Pakistan would win a hypothetical war 
scenario, reflecting national sentiment. 
click here 
 

 

 Geo News (Over 50% KP residents 

not willing to join future protests — 
survey): Coverage of a Gallup Pakistan 
poll indicated that more than half of 
KP residents preferred cooperating 
with the federal government over 
protesting, while opinions on targeted 
protest roles varied. click here 
 

 24 News HD — Multiple marriages 
among Pakistani men: A Gallup & 
Gilani Pakistan survey reports that 
about 8% of married men in Pakistan 
have had more than one marriage, 
citing reasons such as the death of a 
spouse or religiously allowed multiple 
unions. click here 
 

 BBC News Urdu – Cousin 
Marriages in Pakistani Dramas: 
Gallup Pakistan’s survey shows half of 
Pakistani women aged 15–29 are 
married to their first cousin, reflecting 
enduring social practices and health 
risks highlighted in Pakistani dramas. 
click here. 
 

 The Express Tribune – Marriage, 

Fairness, and Responsibility in 
Pakistan: Gallup & Gilani Pakistan 
found that most married Pakistanis, 
especially women (84%), doubt a man 
can treat two wives fairly, with 81% in 
arranged marriages, highlighting 
tensions between tradition and fairness. 
click here. 
 

 

https://www.nation.com.pk/14-Jul-2025/gallup-survey-kp-public-favour-maryam-over-gandapur-amid-governance-concerns?
https://www.thenews.com.pk/latest/1335388-pakistan-s-businesses-confidence-rises-to-4-year-high-gallup-survey?
https://arynews.tv/pakistan-business-confidence-hits-4-year-high-gallup?
https://dailyfrontierstar.com/trust-in-pakistans-national-assembly-remains-low-at-36-gallup-gilani-survey/?
https://www.thenews.com.pk/print/1309838-gallup-pakistan-survey-79pc-pakistanis-say-we-will-win-war?
https://www.geo.tv/latest/614084-over-50-kp-residents-not-willing-to-join-future-pti-protests-survey?
https://www.24newshd.tv/28-Mar-2025/8-percent-of-married-men-in-pakistan-have-multiple-marriages-gallup-survey?
https://www.bbc.com/urdu/articles/c2055v84n1go
https://tribune.com.pk/story/2577190/marriage-in-modern-pakistan-between-tradition-tension-and-trust
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Gallup’s Perceptions of Divorce 

report featured on Womanistan: 
Womanistan and Chakor Analytics reported 

that Gallup’s findings indicate most Pakistani 

men and women consider khula an important 

legal right. Nevertheless, men tend to oppose it 

more, whereas women are more often 

undecided or unaware, pointing to gaps in 

public understanding of women’s right to 

initiate divorce via the Nikkahnama. 
Access the visualization here 

 

 
 
Key Insights from Pakistan & 
Counting: 
“Pakistan & Counting” leverages Gallup 
Pakistan survey data to highlight major trends 
in Pakistan, including aviation, the kiryana 
economy, media access, street begging, airline 
performance, and public health, offering a 
concise overview of the country’s social and 
economic landscape. 
Watch here 
 

 
 

Gallup Pakistan on Digital Platforms 
 Context with Aasiya Riaz: Bilal 

Gilani discusses youth optimism, 
migration aspirations, and political 
divides shaping how Pakistanis think 
and plan for the future. 
Watch here 
 

 Digital Pakistan: Gilani highlights 
research culture, education-to-
employment gaps, social media’s 
impact on mental health, and youth 
attitudes influencing Pakistan’s societal 
trends. 
Watch here. 

 Tea O’ Clock with Maarij: An 

overview of how Gallup surveys work, 
their credibility, challenges in Pakistan, 
and why understanding survey data is 
vital for policy and public awareness. 
Watch here. 

 
 

Household Food Spending in 

Pakistan – HUM News 

In an interview, Bilal Gilani highlighted how 

much households spend on food compared to 

their income. The discussion revealed that a 

large share of earnings goes to daily food 

expenses, reflecting the economic pressures 

faced by families across Pakistan. 

Watch here. 

 
 
 
 
 

 
 

https://www.instagram.com/p/DHaoiQuOrnE/?img_index=1
https://www.youtube.com/@PakistanAndCounting
https://www.youtube.com/watch?v=NwDc3xfPzh8
https://www.youtube.com/watch?v=Zqk1NXnL9Qw
https://www.youtube.com/watch?v=KQ1cwYc-0I4&t=5s
https://www.youtube.com/watch?v=rocbJeivfyk&t=3794s
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Native Media Coverage – Gallup 

Pakistan Insights 

Gallup Pakistan survey findings featured in 

Native Media highlight key social, economic, 

and cultural trends across the country. On 

marriage and social attitudes, over 80% of 

young Pakistanis are married, with arranged 

marriages more common among men, while 

awareness of divorce, khula, and key marriage 

clauses remains limited. Surveys also reveal 

uneven flood recovery in rural areas, with 14% 

of households still without electricity months 

after the disaster. Insights on youth show 

Pakistanis perceive the end of youth at around 

33 years, earlier than the global average, 

influenced by economic and social pressures. 

Public opinion on India-Pakistan relations is 

split, reflecting both security concerns and 

support for trade and cooperation. Native 

Media coverage further highlights perceptions 

of bravery and anger, with half of Pakistanis 

reporting a short temper often shaped by 

personal, cultural, or ideological factors. 

Watch here 

 

Gallup Insights on Pakistan’s 

Economy and Crises – Nukta 

Pakistan 

Bilal Gilani, Executive Director of Gallup 

Pakistan, featured on Nukta Pakistan to discuss 

the country’s economic outlook and social 

dynamics. In On My Radar with Kamran Khan, 

he highlighted rising business confidence amid 

political uncertainty, youth loyalty to PTI, and 

the central role of institutions in national 

division. In a separate segment, he addressed 

public concern over border clashes with 

Afghanistan, political unrest in KP, TLP 

protests, and market instability, while analyzing 

the potential stabilizing effect of dialogue with 

the Afghan Taliban. These discussions provide 

an in-depth look at how Pakistanis perceive 

economic, political, and social challenges. 

Watch here. 

 

 

 
 

 
 
 
 
 

 
 
 
 
 

https://www.youtube.com/@NativeMediaPk
https://www.youtube.com/watch?v=cIH7lXSnk_4
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